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quyét dinh mua can ho chung cu
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Béing phuong phip phan tich dink ligng véi mBu khéo sét gom 300 dsi negng lox ed mhdn chii
cdn hé chung cu tai Khu dé thi Chi Linh, TP. Viing Téau, nghzen cuu cho thay, c6 05 nhin ¢
Gnh hudng dén quy?t dinh mua cén hé chung cie rai khu dé thi nary, gom Niém tin 41 voi thuéc
tink sdn phdm; Niém tin ut nhitng nguei dnh hlld‘ng, Chink sdch 8 trg khich hang; Thii tue
phdp ly: Hoar djng marketing. Trén co sé 6, 1dc gid diwa ra ham § chinh sdch gitp thu hi
khdeh hang rim dén mua can hé chung e rai Khu 46 thi Chi Linh, TP. Viing Tau.

Tit Khéa: quyét dinh mua cdn hg, Khu dé thi Chi Linh, TP. Viing Tau

Summary

By quantitative method with a survey of 300 samples who are individual owner of apartments in
Chi Linh urban area, Vung Tau city, the study points out five factors affecting their decision io
buy apartments i this urban area, including: Product antribute belief; Belief from influencers;
Cuxmmer support policy; Legal procedures; Marketing. On that basis, the authors provide
some implications 1o attract s to buy apartment in the area.
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GiGI THIEU

Pugc wién khai tif nim 1996, dy 4n Khu db thi Chi
Linh, TP. Viing Tau do Téng Cong ty C8 phan Piutdva
Phit trién Xay dung (DICCorp) lam ché ddu tr 3 hoan
thanh 75% khé1 lugng dy 4n, hinh thanh khu dan cu méi
khang trang nim doc Quéc 1§ 51C, ngay cita ngd ra vao
TP. Viing Tau. Day Ia dy 4n khu d6 thi bao gom @4t 4,
nh2 biét thy, chung cif cao ting. Tuy nhién, khu dén cw
nay mot minh phii duong ddu véi rat nhidu déi thi canh
tranh; mét khac thi trudng cung ing cin hd chung cu trong
nhilng ndm ghn diy tAng manh. Do d6, viéc phin tich céc
nhan t§ &nh hudng dén quyét dinh mua can hd ehung o
tai Khu d thi Chi Linh, TP. Viing Tau Ia 14t cin thiét,

CO SO LY THUYET VA PHUONG PHAP
NGHIEN cJu

Co 56 I thuyét
Theo Bennett, P. D. E. (1995), hanh vi mua cia
ngudi tigu dimg thé hign trong viéc tim kiém, sit dung,
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danh gid sn pham va dlCI'l vy ma ho inong
dgi s& théa mén nhu ciu c4 nhéan. Cing
déng quan diém nay, Hoyer, Wayne D &
Maclnnis, D. J. (2008) cho ring, muc dich
ciia hanh vi ngudi tiéu ding theo Bennett,
P. D. E. (1993) dugc hiéu 12 mot loat cic
quyét dinh vé viéc mua céi gl‘ tai sa0
mua, khi nio mua, mua nhy $hé nio, mua
ndl no, mua bao nhiéu, bao lau mua mit
1an..., ma mdi cd nhan, nhém ngudi tiéu
ding phal dua ra quyel dinh.

Quan diém vé hinh vi theo céch tip
c4n cia Schiffman, Leon G & Kanuk, L.
L. (2007) cho ring, hanh vi tiéu dung B
sif tudng tic nang ddng ciia cdc yeu [}
inh budng d€n nhin thic, hanh vi va mm
trudng mi qua sy tudng tic va thay aéi
d6 con nguds cé nhitng quyel dinh hanh
vi 1am thay d8i cugc song cia ho.

Theo Kotler, P. (1994), hanh vi tigu
diing 12 mot nhiém vy quan trong, 6 &nh
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hudng rit 16n d&n qud trinh ra cde quyét
dinh vé & ti€p thi cha cdc doanh nghiép. Ong
cho ring, qui trinh mua hang clia khich
hang bi tdc déng bdi mot s6 nhan 16, ching
han, nhu: nhén 6 van hoa, nhan t5 xa hoi,
nhéin t8 ¢4 nhiin va nhan & tim 1y. Hanh vi
cha ngl!éh tigu dung didn ra theo médt qua
trinh, D€ di dén quyét dinh mua mot foai
sdn phﬁm hay dich vu nao d6, ngu’fn mua
phai trdi qua mdt qua winh gdm 5 budc:
nhén biét nhu cdu, tm kiém thong tin,
dinh gid cdc phuong 4n hva chon. quyét
dinh mua va hanh vi sau khi mua. Trong
d6, 02 nhén t8 ¢d thé inh hlrung truiée khi
ngudi tidu ding dwa ra quyét dinh mua
sam 12 thai d6 cla nhilng ngwdi than xung
quanh vé tinh hufng bat ngd.

Trén th& gidi 6 nhiu nghién ciu v&
céc nhin 1 tc dong dén viéc chon mua
nha &. Theo nghién citu ciia Haddad, M.,
Judeh, M., & Haddad, $. (2011), quyét
dinh mua céin ho tai Amman - Jordan cia
khdch hang bi dnh hwéng bé cic nhin
tS, gém: kinh t&, thim my, marketng, xa
héi, dia 1y.

Ciing nghién aitu cdc rhin 8 chinh
dnh hidng d€n quyét dinh mua nha, Luo,
Q., & James, P. T. (2010) cho riing, quy&t
dinh mua nhi cila khach hang tai thanh
ph& Nannin, tinh Guangxi - Trung Quéc
bi dnh hudng, béi: (1) Cdc nhin 5 bén
ngoai, bao gdm: viin héa, chinh sich clla
nhi nuéc, cdc hoat déng marketing cla
cong ty, anh hudng cia nhém tham khio;
(2) Céc nhan t8 hén 1rong bao gém: nhin
thifc, thd1 dd, su hoc hdi, cdm xdc, dong
cd, nhdn cich, 161 song.

Téc gid Nguyén Quang Thu (2014)
da khdm phd ra ring, nhan & chinh tdc
dong dén quyét dinh mua cdn ho cao cip
tai TP, H6 Chi Minh 1 chat luong xdy
dyng cdn hé va dich vu; quén Iy cin hd
(thudc tinh sin phim); dnh hudng cla
chink sdch h& tro khich hang, bao gdm
céc chinh sdch wu d4t khdch hing va h&
trd tai chinh cdia cdc ngén hing.

Dya vio cdc md hinh nghién citu
trudc day vi cd sd Iy Indn, trong nghién
ciiu nay, tic gid d xudt md hinh nghién
citu gbm 05 nhén t6 dnh hudng dén quyét
dinh mua cin ho chung cur tai Khu do thy
Chi Linh, TP. Viing Tau, cu thé: Niém tin
ddi véi thugc tinh sidn phdm; Niém tin 6r
nhitng ngudi anh hudng; Chinh sich h
trg khach hang; Tha tuc phép 1y; Hogt
dong marketing (Hinh).

Phuong phip nghién citu

Nghién cfu thyc hién phuong phip

Ecounomy and Forecast Review
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BANG 1: KET QUA KIEM DINH THANG DO

e Nhan t8 c’;‘;:::"" M| Nanw C'Z"!b!“"'"
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Nguon Tirth toan cua nhom tac gia

phan tich dinh hugng thong qua s& ligu khio sat véi 300
461 tugng Ia cd nhan chil can hd chung cu ta1 Khu dé thi
Chi Linh, TP. Viing Tau. Théi gian shuc hién nghién

ctfu 12 tif thang 03/2017 dén thang 09/2017.
KET QUA NGHIEN cOu

Két qud kiém dinh thang do

K&t qud ki€m dinh d6 tn ciy cho thiy, hé s&
Cronbach’s Alpha cda céc thang do déu c8 gid tri 16n
hon 0,6. Hé s twong quan bién t8ng déu I16n hon 0,3
(Béng 1). Vi vdy, bd thang do con lai 23 bién quan sat
duge chap nhin va dua vio phin tich nhén t6 khdm pha

(EFA) 1iép theo.
Phdn tich nhdn t§ khdm pha

Két qui Bing 2 cho Lhﬁ'y. cdc bién dugc trich thinh
5 nhém, véi tdng phl.tdng sai tnch 71,928% > 50%,
thang do dugc chdp nhan. HE s KMO = 0,895, nﬁm
trong khodng 0,5 < KMO < 1, phén tich EFA Ia thich
hop. Kiém dinh Bartlett vér S1g.=,000, thé hién mic
¥ nghia cao. T41 cd gid m Factor loading clia cic bién

quan s4t déu 16n hon 0,5 nén dude chip nhan.

Phdn tich hoi quy

Bé do ludng mitc 46 quan trong cho tirng nhin &
dnh hudng @&n quy€t dinh mua can ho chung cu tai
Khu @6 thi Chi Linh, TP. Viing Tau, tdc gid tién hanh
phan tich héi quy tuy&n tinh bdi theo mé hinh, vé1 5

nhan (5 1z bién dac lip.

Bing 3 cho thdy, hé s& tuong quan hiéu chinh:
220,726 (Kiém dinh F, sig.<0,03). C6 nghia 1 72,6%
si thay d6i ciia bi€n quyét dinh mua duge gidi thich bai
5 bién dbc 1ap trong md hinh. He s6 Durbin - Watson
(d) =2,065, diéu nay ching 3 riing, m6 hinh khéng c6

hién tugng ty twdng quan.
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BANG 2: KET QUA XOAY NHAN T8 CAC NHAN TG ANH HUGNG DEN QUYET BINH MUA

Ma héa | Facter | | Mid héa | Factor2 | Mi héa | Factor3 | Md héa | Factord | Mi hoa [ Factor
NT | 0.805] SP1 0712] _PL1 0788 MaA 1 0.805] CS1 0,79]
NT2 0.762] Sp2 0716] PL2 0837 MA?2 0.854] €S2 0,765
NT3 0.849] sP3 0799 PL3 D808 MA3 0.835| CS3 0.759|
NT4 0,822 sP4 0825 PL4 0,787 Ma4 0.813] ¢S4 0.83]

SP5 0.721 MA S 0.846)
_ SP7 0,796 I _ L
BANG 3: BANG TOM TAT M0 HiNH HOI Qay
std. Error Change Statistics
Adjusted R y n
Model | R |R Square of the R Square Sig. F
N Square Estimate Change FChange | dfl | d2 Change
L 108527 0726 0.721 0,441 0,726 155.616] 5195 | ,000]
N TR g e tae g
BANG 4: BANG ANOVA cao khd nang thu hiit khdch hing dén
Model Sum of | 4r | Mean i Si mua chung ¢ tai Khu d6 thi Chi Linh,
odel Squares Square ® | TP.Ving Tau. Cu thé la:
Regression 151.531 5[ 36.306] 155.616] 0007 MGt 14, nhan 16 Nidm tin doi v thuce
I [Residual 57,256 294 ,195 tink sén pht’z"r’n: Nhin 16 nay tic déing
L {Totwl 205.787) 299 manh nhat dén quyét dinh mua cin ho,

b

Al LA

Kiém dinh ANOVA (Bdng 4) nhim dénh gid d6 phit
agp clia mo hinh hdi quy 19 thuy&t. Két qué kiém dinh
€0 gid tn F=155,616 va Sig=,000 <0,01 cho thdy, mé
hinh xdy dyng 13 phd hop vdi tdp dit liéu vi cic bi€n
dua vao mo hinh déu c6 quan hé vdi bién phy thude.
Noi dong phén tich hdi quy vdi 46 tin ciy dude chon
[a 99%, twong tng véi cdc bi€n dude chon vér mdc §
nghia thong ké 12 p < 0,01. Kt qud cho thiy, 14t ca cic
bién déu théa man theo yéu cu. Kiém dinh sy phit hgp
cda md hinh cho thiy hin tiong da cong tuyén khéng

bj pham (VIF <2,20).

Két qui phén tich hdi quy (Bing 5) cho thily. cic
nhén 18 déu c6 téc dong d&n quyét dinh mua <an ho
chung cu tai Khu d thi Chi Linh, TP. Viing Tau vi
thé hién mic d0 quan trong, nhy sau: Nidm tin d8i
v6i thudc tinh sin phim: B = 0,346; Niém tin tit nhitng
ngudi dnh hudng: P = 0,282; Chinh séch hd trg kiifich
hang: p=0.237; Thi tuc phép Iy: B = 0,203; Hoal d6ng

marketing: § = 0,087.
Phuong trinh hdi quy c6 dang nhu sau:

QD = 0,282 NT + 0,364 SP + 0,203 PL + 0,087 MA

+0,237CS

KET LUAN VA HAM ¥ QUAN TRy

K&t qui nghién ctiu cho thdy, c6 05 nhan & anh
hudng d&n quyét dinh mua cin b chung cu tai khu do
thy ndy, gdm. Niém tin d6i v6i thudc dnh sin phim;
Nieém tim tif nhiing ngudi dnh hudng; Chink sich hd trg

khéch hang; Thi tuc

phdp 1y; Hoat dong marketing.

Trong 6, nhdn t& Niém tin d6) véi thude tinh san phim

tic dong manh nhat d&n quyét dinh mua ciin ho chung
cir tai Khu dé thy C!li Linh, TP. Viing Tau. Trén ¢d s6
d6, nhdm tdc gid dé xudl mat 88 giai phdp nhim ning

¥i ¢5 hé s8 P = 0,346, Trong bdi cinh
thi truding canh tranh khéc liét hién nay,
thi vigc khich hing hinh dung cu thé vé
sén phdm, ma minh sip mua s& d& thuyét
phuc hon. C4c sdn phdm khong con 12 trén
gidy 13, bin v& nifta, ma ho cin thye
xy dung nhitng ciin h$ miu s& 1am khéch
hang y&n tim hdn khi quy&t dinh mua.
Bén cgnh nhan 5 thiét k&, cdn phéi chi
trong dén tinh thdm my cla ndi tht, gée
nhin va diic biét 14 tinh hop 1y trong chng
ning sit dung. DICCorp cin tap trung phé
di&n nhimg thi€t k& c@a cin hg, nhim
khiing dinh si khdc bigt trong sin phim
clia minh so véi cdc sin phdm khac wén
thi treng. Vi nén ting cong nghé phit
rién nhy hién nay, viéc tich hop cong
nghé d€ trng bay nha miu, cong ning
cila dy dn s gilip cdc chi ddu ur (&p cin
tdi céc khdch hang dén tf cao, dbi sing
cao ma khong bi cdn & vé& vi i dua Iy
Hai [, nhdn 18 Niém tin 1y nhitng ngidi
anh huténg: Biy 12 nhin  tdc ddng manh
thit 2 &n quy&tdinh mua ciin ho, vd1 hé sd
B = 0,282, Biéu nay cho thiy, quyét ¢inb
mua cin hd chung cu tai Khu dé thi Chi
Linh, TP, Viing Tau cda khdch hang duge
téc déng manh mé béi nhiing nguti thin,
nhu: gia dinh, ban bé. Do d6, DICCorp
cAn thyc hién nhidu chinh séch, chucng
trinh ban hang khong chi tac dong dén
ngusi mua, ma con c6 nhig chinh sich
tic dong d&n ngudh than ciia ho. B, kil
quan tim t&i nhifng ngudi than cda khéch
hang khong chi tao uy tin, quing b cho
c4c sin phim ciia DICCorp, ma con md



BANG 5: CAC NHAN TO TAC PONG DEN QUYET BINH MUA CAN HO CHUNG U

ra nhidu ¢ hd1 cho vigc han nhing sin
phim trong wong lai cho ngudi rhan nay.

Bala, nh(m 16" Chinh sdch hd trg khdch
héng: Day 1a nban 3 tdc dong manh thit
ba dén quyé&t dinh chon mua cin hd, vé
hé 58 B = 0,237. Chinh sach ban hang da
dang, c6 nhiéu chinh sich wu dan. sw hd
tr¢ v& i chinh khi chi ddu o lién k&t véi
ngan hiing @& cho khdch hang vay von khi
mua can hé dang duge nhiéu chi du ar
4p dung va dang dan bio hoa wong suy
nghi ctia nhifu khéch hang, Do dé, viéc
thu hiit khich hang khéng chi ¢ cic néu
chi rén, DICCorp mudn canh tranh duge
¢An ¢é nhing chinh sdch mdi, dic biét la
chinh sdch tra chim cho khich hing. D&
lam dude dién nay, DICCorp cin cin dbi
ngnén i chinh ciia minh so vdi ngudn vén
i ros (vay ngén hang) dé dam bao khéng
bi anh hudng nhiéu bang cich khong 3€
du 4n ¢cham tién d6, ddy nhanh ti€n d6 dé
sif dung don by tai chinh higu qua.

Bon ia, nhén & Thi tue phdp ly: Piy
13 nhan t8 tac dong manh thi of 380 quyét
dinh chon moa cin h, véi hé 58 p=0,203.

TAILIEU THAM KHA O

B¢ sif chua chufin héa| Ha s8° Gig | Mie§ Thdng ké cfng tuyén_|
Ciéc nhén td 4nh hudng Trongs§ | Sailech | chudn "f t nglﬂn HE s6  [He s6 phéng dai
hoiquy | chuin [héaBeta) "'t | p i

(Constant) 0718 0,172 4,170 0,000 |
Niém t tir abig 08 dnh hubng (NT) 0271 0036] 0.282] 7.521] 0000] 066l 1512
Niem fin g vdii thudc tinh san phim (SP} 0392 0043 0346] 9208] 0000] w662 1501
['Ibd tyc phép 1y (PL.) 0.229. 0040 0203 ser0[ 000 073, 1,367
Hoat dong marketing (MA) 0.082\ 0,031 0,087) 2,658] 0,008 u,xm\ 1,148
|Chinh sich hé trg khach hang (CS) 0235 0039 0236133 opoo] 0625 1,601
Mijuen Két qua phan ack cia rhom iac gia

Linh vye bat dong sén da qua thei ki hoang kim, néu
khong c6 tinh phap ly y rang, thi s& khéng dugc khich
hang lya chon, do tiém 4n nhidu réi ro cho ca chii dau
cling nhv khdch hang. Do vay, dé wénh mat uy tin, chu
dAu 1 cén c6 nhiéu budi u&p xGc véi khach hang tiém
nang thong qua héi nghi khdch hing khong chi gidi thigu
s&n phim, ma ci ching minh tinh phdp 1§ ciia cdc dirdn.
Ném la, nkan 16 hoat dbng marketing: Dy 12 nhan
t6 tdc déng manh thi nim dén quyét dnh chon mua
ciin ho, vi hé s6 B = 0,087. Mac du thi truong bat
déng sdn tai Viing Tau khéng cé sy canh tranh khéc
liét nhy tai TP. H6 Chi Minh hay Ha N6i, nmng véi
b1 cdnh thi ruding chua cé nhiing tin hidu ting trudng
manh, thi DICCorp vin cén phai chi trong dén heat
ddng marketing cho cdng téc bén san phdm cda minh.
DICCorp cin thire hién quéng ba hinh anh cia minh
khoing chi trén céc phudng ridn trayén thang dg1 chiing,
nhi: céc bdo frung udng, n vi, mi cdn phai markering
trén céc wang mang phé bidn, nhu: Facehaok, Twitter...
Ngoai ra, DICCorp cén lap mdt trang website quing
céo cha riéng minh d€ quing bd hinh dnh ciing nhu cic
san phim. Trén cdc trang do, cin chii trong ndi dung,
cic doan video ngin cé ndi dung tic déng t6i cdm xic
€6 xu hudng thu hiit dudce suf quan tim nhiéu hdn so véi
nhitng video don thuan chi gidi thidu vé dv 4n.0
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