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Tomtit 
Bang phuang phdp phdn tich dinh luong vdi mdu khdo sdl gom 300 dd'i tuong Id cd nhdn ehd 
cdn ho chung cu tgi Khu dd thi Chi Linh, TP. Vwng Tdu, nghiin ciiu cho thdy. cd 05 nhdn td 
dnh hudng de'n quyet dinh mua cdn hd chung cu tgi khu dd thi ndy, gom: Niim tin dd'i vdi thude 
tinh sdn phdm; Niem tin lit nhitng ngudi dnh hudng; Chinh sdch hd Trg khdch hdng; Thu tuc 
phdp ly; Hogt dong marketing. Tren ca sd dd, tdc gid dua ra hdm y chinh sdch gitip thu hiit 
khdch hdng tim den mua cdn hd chung cu tgi Khu do thi Chi Linh, TP. Viing Tdu. 

Tfif khoa: quyit dinh mua cdn hg, Khu dd thi Chi Linh, TP. Vung Tdu 

Siunmary 
By quantitative method with a survey of 300 samples who are individual owner of apartments in 
Chi Linh urban area, Vung Tau city, the study points out five factors affecting their decision to 
buy apartments tn this urban area, including: Product attribute belief; Belief from influencers; 
Customer support policy; Legal procedures; Marketing. On that basis, the authors provide 
some implications to attract customers to buy apartment in the area. 

Keywords: decision to purchase apartment, Chi Linh urban area, Vung Tau city 

GIOI THIEU 

Dffdc trien khai tff ndm 1996, dff dn Khu dd thi Chi 
Linh, TP. Vung Tau do Tong Cdng ty Co ph^n D^u tff va 
Phat trien Xay dffng (DlCCorp) lam chu dau tff da hoan 
thdnh 75% khdi Iffdng dff an, hinb thanh khu dan cff mdi 
khang trang ndm doe Qud'e Id 51C, ngay effa ngd ra vao 
TP. Vung Tdu. Ddy la dff dn khu dd thi bao gdm dat d, 
nhd bidt Ihff, chung eU cao tang. Tuy nhien. khu ddn cU 
nay mpt minh phai dUdng dau vdi rat nhieu ddi thu canh 
tranh; mat khac thi trUdng cung ung cdn hd chung cU trong 
nhffng nam gan day tdng manh. Do dd, viec phdn ijch cac 
nhan td anh hffdng den quyet dinh mua edn hd chung cU 
lai Khu dd thi Chi Linh, TP. Vung Tdu la ra't can thidt. 

CO S6 LY THUYET VA PHL/ONG PHAP 
NGHIEN CLfU 

Ca sd ly thuye't 
Theo Bennett, P, D. E. (1995), hanh vi mua ciia 

ngUdi tieu diing thd' hien trong viec lim kiem, sff dung. 

ddnh gid sdn pham va djch vu ma ho mong 
ddi se thoa man nhu eau ca nhdn. Cung 
ddng quan dilm ndy, Hoyer, Wayne D & 
Maclnnis, D. J. (2008) cho rang, mue dich 
cua hanh vi ngUdi lieu diing theo Bennett, 
P. D. E. (1995) dUde hilu la mdt loat cac 
quyet dinh ve viec mua cdi gi, tai sao 
mua, khi nao mua, mua nhUthdndo, mua 
ndi ndo, mua bao nhidu, bao lau mua rti&t 
lan..., ma mdi ca nhan, nhdm ngffdi tieu 
dCmg phai dUa ra quyet dinh. 

Quan diem v^ hdnh vi theo edch tifep 
can cua Schiffman, Leon G & Kanuk, L, 
L. (2007) cho rang, hanh vi tidu duiig la 
sU tUdng tde nang ddng eua cde yeu t6 
anh hudng de'n nhan thffe, hanh vi vd mdi 
trffdng md qua sif tffdng tde vd thay doi 
dd con ngffdi cd nhffng quyd't dinh hanh 
vi lam thay ddi cudc sdng eua hp. 

Theo Kotier, P. (1994), hanh vi tiSu 
dting la mpt nhidm vu quan trong, cd anh 
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hudng rat ldn dd'n qud trinh ra eac quyd't 
dinh ve tid'p thi cua ede doanh nghidp. Ong 
cho rang, qua tnnh mua hang cua khaeh 
hang bi tac ddng bdi mpt sdnhdn td, chang 
ban, nhu: nhan td vdn hda, nhan Id' xa hdi, 
nhan tdca nhan va nhan td'tam 1̂ . Hdnh vi 
eua ngudi tieu diing dien ra theo mdt qua 
trinh. De di ddn quydt dinh mua mdl loai 
san phdm hay dich vu nao dd, ngUdi mua 
phai trai qua mpt qua trinh gom 5 budc: 
nhan biel nhu elu, tim kie'm thdng tin, 
danh gid ede phUdng dn lUa chpn, quyd't 
dinh mua va hanh vi sau khi mua. Trong 
dd, 02 nhan toed the anh hUdng trUdc khi 
ngffdi tieu dilng dffa ra quye't dinh mua 
sam la thdi dd cua nhitng ngffdi than xung 
quanh vd dnh hudng bat ngd. 

Trdn the gidi ed nhieu nghien effu vd 
cac nhan id tde ddng den viec chpn mua 
nha d. Theo nghidn cffu cua Haddad, M., 
Judeh, M., & Haddad, S. (2011), quye't 
dinh mua can hp tai Amman - Jordan cua 
khdch hang bi anh hudng bdi cac nhan 
to, gom: kinh le', th£m my, marketing, xa 
hoi, dia ly. 

CQng nghidn cffu cac nhan td' chinh 
dnh hffdng den quyet dinh mua nha, Luo, 
Q., & James, P. T. (2010) cho rang, quyd't 
dinh mua nha cua khdch hdng tai llidnh 
phd Nannin, tinh Guangxi - Trung Qude 
bi anh hffdng, bdi: (1) Cac nhan td ben 
ngoai, bao gom: van hda, chinh sdeh eua 
nha nffde, cac boat ddng marketing eua 
edng ty, anh hffdng cua nhdm tham khdo; 
(2) Cdc nhan tdbdn trong bao gdm: nhan 
thffc, thai dp, sff hpc hoi, cam xuc, ddng 
ed, nhdn cdeh, Id'i sd'ng. 

Tdc gia Nguydn Quang Thu (2014) 
da kham phd ra rang, nhan td' chinh tdc 
dpng de'n quye't dinh mua can hd eao cap 
tai TP. Hd Chi Minh Id chd't Iffdng xdy 
dffng cdn hd va dich vu; qudn ly can hd 
(thude tinh san pham); anh hffdng eua 
chlnh sach hd trd khach hdng, bao g6m 
ede chinh sdch iTu dat khach hang va hd 
trd tai chinh ciia cdc ngan hang. 

Dua vdo eac md hinh nghien cHa 
trUdc day va cd sd ly luan, trong nghien 
cffu nay, tdc gia de xuat md hinh nghien 
eiJu gdm 05 nhan td' anh hudng dd'n quyd't 
dinh mua edn hd ehung eU tai Khu dd thi 
Chi Linh, TP. Vung Tau, cu thd: Niem tin 
dd'i vdi thupc tinh san pham; Niem tin tff 
nhiJng ngUdi anh hUdng; Chinh sdch hd 
trd khach hang; Thu tuc phdp IJ-; Hoat 
ddng marketing (Hinh). 

Phuangphdp nghien cdu 
Nghidn et?u thffc hien phffdng phdp 

HIMHL C A C H H A N T O A M H HtrdMG DEN QOYET DINH MUA CAM HQ 

CHOMG Ctf ie>.\ KHO DO THI CHJ LINH, TP. VCING TAG 

Niem lin <loi xin 

thu^c linh san phar 

Niem tin tit nhiing 
ngu&r anil hirrnig 

Thil tyc phap 1̂  

Ho^t d^ng 
marketing 

Mr!Lt6n Mhom ty i gis de xuai 

BANG 1: KET QUA KIEM DlMH THANG DO 

Ma 
hoa 

NT 

SP 

PL 

NhSn tS* 

Niem tin tuf nhifng 
ngtrdi anh hiidng 
Nietn tin doi v6i 
thuoc iinh san pham 

Thu tuc phap ly 

Cronbach's 
Alpha 

0,896 

0.891 

0.873 

Ma 
h6a 
MA 

CS 

QD 

Nhan to 

Hoat dong 
marketing 
Chinh sdch hS trcJ 
khach hSng 
Quyfii dinh mua 
can h6 chung cif 

Cronbach's 
Alpha 

0,900 

0,885 

0,903 

phan lich dmh Iffdng thdng qua sdlieu khdo sdt vdi 300 
ddi tffdng la ca nhan chu edn hd chung eUtai Khu dd thi 
Chi Linh, TP. Viing Tdu. Thdi gian thffe hien nghien 
ct?u la tff thdng 03/2017 dd'n thdng 09/2017. 

KET QUA NGHIEN CLTU 

Kit qud kiem dinh thang do 
Kdt qua kiem dinh do tin cdy eho thdy, hd sd' 

Cronbach's Alpha cua eac thang do ddu ed gid tn ldn 
hdn 0,6. He sd tffdng quan bid'n long ddu ldn hdn 0,3 
(Bang 1). Vl vay, bd thang do edn lai 23 bie'n quan sal 
dffdc chdp nhan vd dUa vao phdn tich nhan td kham phd 
(EFA) tiep theo. 

Phdn tich nhan to'khdm phd 
Kdl qua Bang 2 cho thd'y, ede bidn dUdc trich thanh 

5 nhdm, vdi tong phUdng sai trich - 71,928% > 50%, 
thang do dUdc cha'p nhan. He sd' KMO = 0,895, ndm 
trong khoang 0,5 < KMO < 1, phdn tieh EFA la thich 
hdp. Kidm dinh Bartlett vdi Sig.=,000, the hien mUe 
y nghia cao. Tat ca gid in Factor loading eua cac bie'n 
quan sal diu ldn hdn 0,5 nen dUdc chap nhan. 

Phan tich hoi quy 
De do Iffdng mffe dd quan trong cho tffng nhan td' 

anh hudng de'n quydt dinh mua can hd chung cU lai 
Khu dd thi Chi Linh, TP. Vung Tau, ldc gid tidn hdnh 
phan tich hoi quy tuydn tinh bdi theo md hinh, vdi 5 
nhdn td' la bid'n doe lap. 

Bang 3 cho tha'y, he so tUdng quan hieu chmh: 
R-'=0,726 (Kidm dinh F, sig.<0,05). Cd nghia la 72,6% 
sU thay doi eua bidn quydt dinh mua dUde giai thieh bdi 
5 bie'n ddc lap trong md hinh. He so'Durbin - Watson 
(d) = 2,065, didu nay chffng to rang, md hinh khdng cd 
Men tUdng tU lUdng quan. 
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BANG 2: KET QQA XOAY NHAN TO CAC NHAN TO ANH HCJl^NG DEM QOYET DlMH MUA 

Ma hoa 
NTI 
NT 2 
NT 3 
NT 4 

Factor 1 
0,805 
0,762 
0.849 
0,822 

Mah6a 
SPl 
SP2 
SP.t 
SP4 
SP5 
SP7 

Factor 2 
0,712 
0,716 
0,799 
0,825 
0,721 
0.796 

Ma h6a 
PL 1 
PL 2 
PL 3 
PL 4 

Factor 3 
0,788 
0.837 
0,808 
0,787 

Ma hoa 
MA 1 
MA 2 
MA 3 
MA4 
MA 5 

Factor 4 
0,805 
0.854 
0,835 
0,813 
0,846 

MaJiiSa 
CS ! 
CS2 
CS3 
CS4 

iiact^rS" 

0,797 
0,765 
0,759 
0.831 

BANG 3: BANG TOM TAT MO HINH HOI QOY 

Model 

! 

R 

0,852= 

R Square 

0,726 

Adjusted R 
Square 

0,721 

Std. Error 
ofthe 

Estimate 
0,441 

Change Statistics 
R Square 
Change 

0,726 

F Change 

155.616 

dn 

5 

df2 

195 

Sig.F 
Change 

,000 

' n u-"l 
W a t s o n J 

'2.O6S 

BANG 4: BANG ANOVA 

Model 

1 
Regression 

Residua! 

Total 

S u m of 
Squares 

151.531 

57,256 

208,787 

df 

5 
294 
299 

Mean 
Squa re 

30,306 

,195 

F 

155,616 

Sig. 

,000" 

Kilm dinh ANOVA (Bang 4) nham ddnh gia dd phu 
hdp cua md binh h6i quy ly thuyd't. Ke't qua kilm dinh 
cd gid In F=155,616 va Sig^,000 <0,01 cho thd'y, mo 
hinh xdy dUng la phu hdp vdi tdp dff lieu vd cdc bien 
dUa vao md hinh deu cd quan hd vdi bidn phu thude. 
Ndi dung phan tieh hdi quy vdi do tin edy dUdc ehon 
la 99%, tUdng Ung vdi cdc bid'n dffdc ehon vdi mffc y 
nghTa thd'ng ke la p < 0,01. Kdt qua cho thay, ta't ca cdc 
bidn deu dida man theo yeu c£u. Kiem dinh sff phO hdp 
cua md hinh cho tha'y hien Iffdng da cdng tuyd'n khong 
bi pham (VIF < 2,20). 

Kdt qua phdn tich hdi quy (Bang 5) cho thd'y, cac 
nhdn td deu ed tac ddng den quyet dinh mua can ho 
chung cff tai Khu dd thi Chi Linh, TP. Vung Tdu vi 
the hien mffc dd quan trong, nhff sau: Niem tin dd'i 
vdi thupc tinh san phd'm: p = 0,346; Nidm tin tff nhffng 
ngffdi anh hffdng: p = 0,282; Chinh sdch hd trd khdch 
hang: p = 0,237; Thu tuc phap ly: p = 0,203; Hoat ddng 
marketing: p = 0,087. 

Phffdng trinh hoi quy cd dang nhff sau: 
QD = 0,282 NT + 0,364 SP + 0,203 PL + 0,087MA 

+ 0,237 CS 

KET LUAN VA HAM Y QUAN TRj 

Kdt qua nghien cii^ cho thay, cd 05 nhdn td anh 
hudng ddn^quydt dinh mua can hd chung eU tai khu dd 
thi ndy, gdm. Niem tin ddi vdi thude tinh sdn pham; 
Nidm tin iff nhffng ngffdi anh hudng; Chinh sdeh hd trd 
khaeh hang; Thu tuc phap ly; Hoat ddng marketing. 
Trong do, nhan toNiem tin ddi vdi ihuoe tinh san ph£m 
tac ddng manh nhat dd'n quydt dinh mua can ho chung 
cU tai Khu dd thi Chi Linh, TP. Vung Tdu. Tren cd sd 
dd, nhom tdc gid de xud't mdt sd gidi phap nh^m nang 

cao kha nang thu hiit khach hdng den 
mua ehung cU tai Khu dd thi Chi Linh, 
TP. Vung Tau. Cu the la: 

Mot Id, nhdn tdNiim tin ddi vdi thuoc 
tinh sdn phdm: Nhan td ndy tac dong 
manh nha't dd'n quydt dinh mua cdn h6, 
vi cd he sd p = 0,346. Trong bdi canh 
thi trudng canh tranh khd'c liet hidn nay, 
thi vide khach hdng hinh dung cu the v̂  
san pham, md minh sap mua se dl thuyet 
phuc hdn. Cdc san ph^m khdng cdn la trgn 
gidy Id, ban ve nffa, ma hp can thUc te, 
xay diffig nhuiig cdn hp mdu se lam khdch 
hang yen lam hdn khi quye't dinh mua. 
Ben canh nhdn td thid't ke', c^n phdi chi3 
trpng de'n tinh thd'm my cua ndi thd't, gdc 
nhin va dac bidt la tinh hdp ly trong cong 
ndjig sff dung. DICCorp ean tap trung ph6 
didn nhffng thiet kd eua can ho, nham 
khang dinh sU khdc biet trong san pham 
cua minh so vdi cdc san ph^m khdc tren 
thî trUdng. Vdi nen tang cdng nghd phSt 
trien nhU hien nay, viec ti'ch hdp cong 
nghd de tnrtig bay nha mlu, cdng nang 
ciia du dn se giup cae ehu d^u tu tidp cdn 
tdi cdc khach hdng dan tri cao, ddi sdng 
cao md khdng bi can trd vd vi tri dia ly. 

Hai td. nhdn to Niem tin tic nhiing ngUdi 
dnh hudng: Day Id nhdn id'tdc ddng manh 
thff 2 de'n quydt dinh mua cdn hd, vdi hd ŝ  
P = 0,282. Dieu nay cho thay, quydt dinh 
mua can hd ehung cU lai Khu dd thi Chi 
Linh, TP. Vung Tdu cua khach hang dUdc 
tdc ddng manh me bdi nhiJCng ngUdi thdn, 
nhU: gia dinh, ban be. Do dd. DICCorp 
e£n ihUc hien nhieu chinh sdeh, chUdng 
trinh bdn hang khdng chi tac ddng den 
ngudi mua, ma cdn cd nhffng ehinh sdch 
tdc dpng de'n ngUdi dian cua hp. Bdi, khi 
quan tam tdi nhffng ngffdi than eua khdch 
hang khdng chi tao uy tin, qudng ba cho 
cde san phd'm eua DICCorp, md cdn mS 



BANG 5: CAC MHAN TO TAC DQMG DEM QUYET DINH MUA CAti HO CHUNG Ctl 

Cdc nhSn tfTdnh hUSng 

(Cotistani) 
Nilm tm tir nhfltig nguM Snh hir&ig (NT) 
Niem tin dS'i vtSi thu6c rinh san pham (SP) 
Thti tuc phap IŜ  (PL) 
Hoat dona marketing (MA) 
Chinh sach h6 trd khach hSng (CS) 

H^ sa'chu^ cbnin hoa 
Trpng sd 
hdi quv 

-0,718 
0.271 
0,392 
0,229 
0,082 
0.239 

Sai l^ch 
chuan 

0,172 
0,036 
0,043 
0,040 
0,031 
0,039 

Hgs6' 
chu^n 

hoa Beta 

0,282 
0,346 
0,203 
0,087 

Gid 
t r i i 

-4.170 
7.521 
9,208 
5,689 
^.658 

0,2371 6,133 

Mifcy 
nghia 

P 
0,000 
0,000 
0,000 
0.000 
0,008 
0,000 

Thd'ng k6 c^ng tuyg'n 
H^sd' 

chSfp nhan 

0,661 
0,662 
0,73) 
0,871 
0,625 

Hfsd'phong dai 
phUdng sai VIF 

1,51'' 
1,511 
1,367 
1,148 
1,601 

ra nhieu cd hdi eho vide ban nhiftig san 
pham trong tffdng lai cho ngUdi than nay. 

Ba la, nhdn to'Chinh sdch hd trg khdch 
hdng: Ddy la nhan td ldc ddng manh thff 
ba dd'n quye't dinh chpn mua can hd, vdi 
he sd p = 0,237. Chinh sdch ban hang da 
dang, cd nhieu chinh sach Uu ddi, sU ho 
trd vd tdi ehinh khi chu dau tU lidn kdt vdi 
ngdn hdng de cho khdeh hang vay vd'n khi 
mua can hd dang dUdc nhilu chii dau tU 
dp dung vd dang din bdo hda trong suy 
nghT eua nhieu khdeh hang. Do dd, vide 
thu hut khdch hang khdng chi cd cac Ueu 
cM tren. DICCorp muon eanh tranh dUdc 
can CO nhffng chinh sdeh mdi, dae bidt la 
ctiinh sdeh tra ehdm cho khdeh hdng. D^ 
lam dffdc dieu ndy, DICCorp ein can dd'i 
ngudn tai chfnh cua minh so vdi ngudn vdn 
tai trd (vay ngan hang) de dam bao khdng 
bi dnh hffdng nhieu bang each khdng de 
du an chdm tid'n dd, day nhanh tid'n dd de 
sff dung ddn bay tdi chinh hidu qua. 

Bon Id, nhdn td' Thu tuc phdp ly: Ddy 
la nhdn Id' tdc ddng manh thff tU den quyet 
dinb chpn mua cdn hd, vdi hd so' p = 0,203. 

LTnh viic bat ddng san da qua thdi k^ hoang kim, ndu 
khdng cd tinh phap ly rd rang, thi se khdng dUde khdeh 
hang Iffa chpn, do liem in nhidu rui ro cho ed chu diu tff 
cung nhff khdch hdng. Do vdy, d^ trdnh md't uy tin, chu 
dau tff can cd nhidu budi udp xiic vdi khdch hang tiem 
ndng thdng qua hdi nghi khdch hang khdng chi gidi thieu 
san ph^m, ma can chtftig minh tinh phap ly cua cae dff an. 

Ndm Id, nhdn td hogt ddng marketing: Day la nhan 
td tde ddng manh thff nam den quye't dinh chpn mua 
can hd, vdi he so' p = 0,087. iVlac dii thi trffdng ba't 
ddng san tai Vung Tdu khong ed sU eanh tranh khd'c 
liet nhu tai TP. Ho Chi Minh hay Hd Ndi, nhUng vdi 
bdi canh thi trffdng ehffa ed nhffng tin hidu ldng trUdng 
manh, thi DICCorp vdn can phai ehu trpng ddn hoat 
ddng marketing eho edng tdc bdn san pham ciia minh. 
DICCorp can thffe hien qudng bd binh dnh cua minh 
khdng ehi tren cac phffdng tien truyen thdng dai chung, 
nhff: cdc bdo trung ffdng, ti vi, ma cdn phai marketing 
tren cdc trang mang phd bie'n, nbu: Facebook, Twitter.,. 
Ngoai ra, DICCorp can lap mot trang website quang 
edo ci5a ridng minh de quang ba hinh anh cung nhu cac 
san ph^m. Trdn eac trang do, can chii trpng ndi dung, 
cdc doan video ngdn ed ndi dung tde ddng tdi cam xuc 
cd xu hudng thu hut dUde sff quan tam nhilu hdn so vdi 
nhffng video ddn thuan chi gidi thieu ve du dn.Q 
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