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Tom tdt 

Nghien ciiu nay xem xet tac dgng ciia djnh hudng thj tradng va ap luc 
canh tranh den miic do sir dung thong tin ke toan quan trj nham nang 
cao ket qua hoat dgng kinh doanh a cac doanh nghiep VN. Ket qua 
kiem djnh bang PLS (Partial Least Square) vai 171 man khao sat tii 
cac nha quan trj cap cao va cap trung lam viec tai cac doanli nghiep 
ldn tai VN cho thay: (1) Mirc dg sir dung thgng tin ke toan quan trj 
theo bon khia canh: Pham vi rgng, kip thdi, tich hgp, thong nhat/ dong 
bg dong vai tro truyen dan cho moi quan he giila dinh hudng thj trudng 
va ket qua hoat dgng kinh doanh; va (2) Tac dgng ciia djnh hudng thi 
tradng den mirc do sir dung thong tin ke toan quan tri theo bon khia 
eanh tren se ngay cang ldn klii ap luc canh tranh ngay cang gia tang. 

Abstract 

This study examines the impacts of market orientation and 
competitive pressure on the level of using management accounting 
information for improving performance among Vietoamese 
enterprises. By using a sample of 171 high- and middle-level 
managers working for large-sized firms in Vietnam, the partial least 
square (PLS) results indicate that degrees of firm's usage of 
management accounting information vary according to: (i) broad 
scope, timeliness, aggregation, and integration, along with their 
transmitting role in the relation between market orientation and firm 
performance; and (ii) the higher the competitive pressure, the more 
powertal the effects of market orientation on adoption of management 
accounting information. 
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1. Gioi thieu 

Tir diu thap nien 1990 da cd mgt xu hudng nghign cuu marketing vg mdi quan he (da 
dugc thiet lap chit che cho dgn nay) giiia dinh hudng thi trudng vi ket qui hoat dgng 
kinh doanh (Kohli & Jaworski, 1990; Narver & Slater, 1990). Cic nghign ciiu thyc 
nghiem chi ra nhiing doanh nghiep ngu cd nhigu sy chu dgng hem trong viec dinh hudng 
thi tradng bao gdm dinh hudng khich hang, dinh hudng ddi thii canh tranh, va phdi hgp 
giiia cac bd phin chirc nang se lam gia tang sy hii long va trang thinh cua khach hing 
(Gray & cgng sy, 1998), vi hi dd co kgt qui hoat dgng kinh doanh -vugt trgi hon so vdi 
cic doanh nghigp khic (Gray & cgng sy, 1998; Jaworski & Kohli, 1993). Sau do, rit 
nhieu nghien cuu thyc nghiem da dugc thyc hien dg kham phi each thuc cic doanh 
nghigp theo dinh hudng thi tradng tao lip, phat trign \'a duy tri lgi thg canh tranh. Nhung 
nghien cira nay da phat hien rit nhigu dudng din kgt ndi giiia dinh hudng thi tradng va 
kgt qui hoat dgng kinh doanh, vi dy: Nhirng dudng din vg sy ddi mdi cua doanh nghiep 
(Deshpande & Fariey, 2004; Han & cgng sy, 1998), dinh hudng hgc hdi (Baker & 
Sinkula, 1999; Keskin, 2006), dinh hudng thuang hieu (Reid & cgng sy, 2005; Urde & 
cdng sy, 2013) hay trich nhiem xa hdi ciia doanh nghiep (Qu, 2009). Bgn canh do, cac 
nha nghien ciiu theo quan digm bat dinh (Contingency Perspective) ciing nghign ciru \-ai 
trd cua nhirng nhin td bdi cinh (Contextual Factors) vi du nhu; Cau tnic doanh nghiep, 
ki thuat va ip luc canh tranh (Kohli & Jaworski, 1990; Slater & Narver, 1994), hay nhu 
nhiing ciu ndi giua dinh huong thi trudng va ket qua hoat ddng kinh doanh. 

Sy kgt ndi giiia dinh hudng thi trudng va miic do sir dung thdng tin ke toan quin tri, 
thdng qua nhigu ki thuit kg toin quan tri ciing dugc tim higu bdi mdt sd nhi nghien ciiu 
trong nhanh kg toin quan tri chign lugc nhu: Bromwich (1990), Cadez vi Guilding 
(2008, 2012). Cu thg, Cadez va Guilding (2008) kigm dinh vai trd trang gian cua cac kl 
thuat kg toin quin tri chign lugc cho mdi quan he giiia dinh hudng thi tradng va kgt qui 
hoat dgng kinh doanh d cic doanh nghiep Slovenia; my nhien, hai tic gii niy lai khdng 
tim thay moi quan he dang kg vg mat thdng ke giiia dinh hudng thi tradng \-i \igc su 
dyng cic kl thuit kg toin quin tri chign lugc. Trong mdt nghign ciiu khic, Guilding va 
McManus (2002) lam rd dinh hudng thi tradng co mdi quan he duong den \'igc sir dyng 
mdt sd kl thuit ke toin quan tri nhu: Kg toin khich hang, phin tich khi nang sinh Igi 
khich hing, danh gia khich hang hoac nhdm khach hing nhu la nhirng tai sin. Digu nay 
cho thay tim quan trgng tiem tang cua thdng tin ke toin quin tri trong cac doanh nghiep 
theo dinh hudng thi trudng. Qua do, tic gii di khim phi dugc khe hdng nghien ciiu la 
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vai too trang gian (trayen dan) ciia miic do sir dyng thdng tin kg toan quan tri cho moi 

quan he giiia dinh hudng thi frudng vi kgt qua hoat dgng kinh doanh. 

Qua khao sit Ii thuygt, tic gia nhan thiy cd rit it bing chiing ve dudng din giira dinh 
hudng thi tradng vdi viec thigt kg vi sir dung thdng tin kg toin quin fri trgn cic khia 
canh pham vi rgng (Broad ScopeJ, kip thdi (Timeliness), tich hgp (Aggregation), thdng 
nhat/ dong bd (Integration; (Chenhall & Morris, 1986), mac dii dudng dan tir thdng tin 
kg toin quan tri din kgt qui hoat dgng kinh doanh ciia doanh nghiep da dugc kigm dinh 
d mgt so nghien ciiu (Agbejule, 2005; Chia, 1995). Ciu hoi lieu nhiing khia canh frgn 
ciia thdng tin kg toan quan tri (MAS) co li ciu ndi giua dinh hudng thj tradng vi kgt 
qui hoat ddng kinh doanh hay khdng cdn dang cin ldi giii dip. Dd ciing chinh li khe 
hdng nghign cij-u cua bii viet. Khe hong nghien ciiu nay quan trgng bdi vi dudng dan 
dinh hudng thi tradng (MO) - Miic do su dung thdng tin kg toin quan fri (MAS) - Kgt 
qua hoat ddng kinh doanh (PERF) cd thg cung cip cho cic nha quin tri d cic doanh 
nghigp theo dinh huong thi trudng nhiing him y ve viec tao lip, phat trien vi duy fri lgi 
thg canh franh thdng qua viec sir dyng cd hieu qui thong tin kg toin quin fri. 

Trong dieu kien canh franh, thdng tin kg toan quin fri ngay cang ddng vai frd quan 
trgng trong viec hd trg cac nha quan fri thuc hien cac chirc nang hoach dinh, kiem soat 
va ra quygt dinh, tir dd lim gia tang kgt qui hoat dgng cua doanh nghiep. Vai frd cua ip 
luc canh tranh dgn viec su dung thong tin kg toin quin tri ciing da dugc mgt sd nha 
nghien ciiu kg toin quan fri quan tim hi nhiing nam 1990 (Bromwich, 1990; Mia & 
Clarke, 1999). Tuy nhign, khio sat li thuygt cho thay chua cd nghign cuu nio dinh gia 
mgt each cd he thdng mdi quan he giira ap lyc canh franh (bao gdm canh tranh tren cac 
phuang dien gii ci, sin phim khic biet, kgnh phan phdi, va phuong dien thi tradng) 
(Guilding & McManus, 2002; Khandwalla, 1972) va dinh huong thi tradng dgn miic do 
sir dung thdng tin kg toin quin tri nhim gia ting kgt qui boat dgng cua doanh nghiep. 
Day chinh la khe hdng nghign ciiu thu hai can dugc lip diy. 

Cd hai ciu hoi nghien ctiu dat ra trong bii viet. Thii nhit, bing cich nao cac doanh 
nghiep theo dinh hudng thi tradng sir dung he thdng ke toin quan tri (MAS) dl gia tang 
kgt qui hoat ddng kinh doanh? Thii hai, ip lyc canh franh cd vai frd nhu thg nio trong 
mdi quan he giiia dinh hudng thi tradng vi miic do sir dyng thdng tin kg toan quin fri? 
Dg tra ldi hai ciu hdi ngu trgn, tic gii tip trang vao: (1) Thiet lap dudng din giiia dinh 
hudng thi tradng vi ket qua hoat dgng kinh doanh thdng qua bdn khia canh cua thong 
tin kg toin quan tri: Pham vi rgng, kip thdi, tich hgp, thdng nhit/ dong bg; va (2) Tim 
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hieu vai frd cua ip lyc canh franh frong viec thuc diy miic do sir dyng thdng tin kg toin 

quan tri frong cic doanh nghiep theo dinh hudng thi tradng. 

Nghign Cliu nay da bd sung vao he thdng co sd li luin giao thoa giiia ke toin quan tri 
va marketing, bd sung vao sy higu bigt dang cdn han chg vg nhiing nhin td tic dgng den 
viec thiet ke thdng tin kg toan quan tri (Bouwens & Abemethy, 2000; Soobaroyen & 
Poorundersing, 2008). Kgt qua nghign ciiu se cung cip thgm thdng rin mang ham y quan 
tri cho cic doanh nghiep dang va se thigt ke thong tin kg toin quin fri. Sy higu bigt ve 
mdi quan he giiia djnh hudng thi tradng va ip lyc canh franh den viec thigt kg thdng tin 
kg toin quin fri se giup cho doanh nghiep co each thirc xiic tign, thuc diy cic thanh phin 
cua dinh hudng thi trudng ciing vdi viec sir dung hieu qui thong tin kg toin quin fri 
nhim ning cao lgi thg canh tranh, tir do dat hieu qua hoat dgng kinh doanh vugt frgi. 

Bii vigt cd ciu true nhu sau: Phan dau tien trinh bay ve bdi cinh nghign ciiu, khe 
hong nghign cuu, ciu hdi nghign ctiu va tim quan frgng ciia nghign ciiu; tigp theo tic 
gia frinh bay md hinh va cac gia thuygt nghien ciiu dugc xay dyng va bien luan dya frgn 
he thdng ca sd li luin vi li thuygt ngn ting; sau dd, tic gii trinh bay phuang phap nghign 
cim vi kgt qua nghign cuu, bao gdm viec frinh bay vg chgn miu, cich thirc thu thip dir 
lieu va phin tich dir lieu. Cudi ciing, tic gia phan tich kgt qui nghign ciiu, dg tir do dua 
ra nhiing ham y ve mat li thuygt va quin tri ciing nhu trinh biy nhirng han chg cua bii 
viet lam co sd cho nhirng nghien ciru tiep theo. 

2. Mo hinh va gia thuyet nghien cihi 

2.1. Vai tro truyin ddn ciia miec do sie dung thong tin ki todn qudn tri 

Dinh hudng thi truong cd the dugc dinh nghia la mdt loai van hoa kinh doanh cd thg 
lam gia ting gia tri vugt trgi cho khach hing mgt each hiiu hieu vi hieu qua (Narver & 
Slater, 1990). Dinh hudng thi tradng la viec doanh nghiep hudng vg thi tradng thong 
qua ba thanh phan co bin: Dinh hudng khach hing, dinh hudng ddi thu canh tranh, va 
sy phoi hgp giiia cac bg phan chirc nang (Jaworski & Kohli, 1993). Mdi quan he giiia 
dinh hudng thi trudng va miic do sir dyng thong tin kg toin quan tri cd thg dugc xem xet 
qua nhu ciu sir dyng thdng tin ke toin quin tri tir bg phin marketing. Vai tro traygn 
thong cua ke toin quin tri li cung cap thdng tin tii chinh cho viec ra quygt dinh quin 
tri, trong dd cd nhiing quyet dinh marketing. Marketing cd lich sir liu ddi vg viec sir 
dung thdng tin tir ke toin quan tri, chii yeu bao gdm thdng tin \-e sd du dam phi nham 
tinh toan mirc sinh lgi vi dua ra nhiing quygt dinh lign quan den timg phin kliiic thi 
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tradng, miic sinh ldi d6i vdi hdn hgp marketing va phan tich hda vdn. Ngoii ra, thdng 

tin kg toin quin tri ciing phu hgp cho nhiing quygt dinh dua ra sin pham mdi, ngimg 

kinh doanh mgt san phim, dinh gii sin phim (Kirpalani & Shapiro, 1973) ddi vdi nhiing 

doanh nghiep theo dinh hudng thi tradng. 

Nhu viy, moi quan he giiia dinh hudng thi tra-dng va miic do sir dyng thdng tin ke 
toan quan tri (theo bon khia canh: pham vi rgng, kip thdi, tich hgp, thdng nhit/ ddng bd) 
la nhu thg nio? Cd thg lip luin ring d cac doanh nghiep theo dinh hudng thi tradng, 
thdng tin ke toin quan tri dugc sir dung cd pham vi rdng han, bao gdm ci thdng tin tai 
chinh vi thdng tin phi tai chinh. Trong cac doanh nghiep theo dinh hudng thi tradng, 
cic nha quan tri marketing cin nhiing thdng tin phi tai chinh lign quan dgn quy frinh tao 
ra gii tri, vi dy nhu cac thudc do phi tai chinh dinh gii thinh qui marketing diing ttr gdc 
do cua khach hang (chang ban nhu: Su hai long cua khich hing, sy trang thanh ciia 
khach hing, cdng nhu cic tign to din dgn su hai long cua khich hang hay sy trang thanh 
ciia khach hing). Bgn canh do, thdng tin tai chinh ciing cin dugc sir dung; vi du: Doanh 
thu cho timg nhdm khach hing, chi phi khich hang va khi nang sinh lgi khich hing. 

Theo quan digm he thong thdng tin, thdng tin kg toan quin tri mang tinh thdng nhiV 
dong bg tren cac phuong dien diu vao (Inputs), xit li (Processes) vi diu ra (Outputs) 
ciing nhu nhirng kT thuat ghi nhin, xu li va cung cip thdng tin la dieu die biet quan trgng 
ddi vdi cac nha quin tri d cac bg phin chirc nang. Tuong tu nhu viy, viec sir dyng thdng 
tin mang tinh tich hgp (Integration) ciing giup nha quin tri xir li thdng tin mgt cich hiiu 
hieu va hieu qui de phuc vy cho viec hoach dinh, kigm soit va ra quyet dinh (Soobaroyen 
& Poorundersing, 2008). Sir dung thdng tin mang tinh tich hgp se giup cho cic doanh 
nghigp theo dinh hudng thi tradng ra quygt dinh nhanh chdng, giim bdt chi phi xir li 
thdng tin, ra quyet dinh chinh xie hon, tir dd dem lai lgi the nhigu hon cho doanh nghiep 
frong viec ra quygt dinh so vdi d6i thu canh tranh. Cu6i cung, thdng tin mang tinh kip 
thdi la ygu td quan trgng dan dgn sy gia tang trong ket qui hoat dgng kinh doanh. Cho 
dil mgt thong tin nao do phuc vu cho viec ra quyet dinh mang tinh pham vi rdng, tich 
hgp, hay thong nhat/ ddng bd cua nha quin tri, thi thdng tin niy ciing phai thoi man digu 
kien kip thdi bdi vi kip thdi se lam tang tinh phu hgp cua thdng tin de thoi man ygu ciu 
cap bich cua cac doanh nghigp theo dinh hudng thi trudng vg thdng tin trong viec ra 
quygt dinh trong digu kien canh franh (Soobaroyen & Poorandersing, 2008). 

Thdng qua li thuygt co sd nguon lyc (Resource Based View) (Peteraf, 1993; 
Wemerfelt, 1984), tic gia xem thong tin kg toin quan tri vdi bdn khia canh pham vi 
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rdng, kip thdi, tich hgp va thdng nhat/ ddng bd la mdt ngudn lyc cua doanh nghiep thoi 
man nhdm dieu kien VRIN (Cd gia tri - Valuable, hiem - Rare, khd cd the bit chudc -
Inimitable, khdng thg thay thg - Nonsubstitutable). Digu niy la vi thdng tin kg toin quin 
tri cung cip thdng tin (vg sin phim, tai chinh, thi tradng...) dgn cac bg phin chiic ning 
frong doanh nghiep dg tir do ngudi lao ddng d cic bd phin cd thg xir li thdng tin, hgc hdi 
dg chuyen hda thdng tin thanh kign thiic. Theo li thuygt ca sd kien thiic (Knowledge 
Based Theory), •̂iec hgc hdi dugc chiing minh la mgt ngudn lyc cd gii tri cua doanh 
nghiep (Valuable) co thg din dgn lgi thg canh franh va kgt qui hoat dgng kinh doanh 
\Trgt frdi (Grant, 1996; Hult & cgng sy, 2004). Ngoai ra, thdng tin kg toin quin tri cdn 
dugc thigt kg de phyc -vu cho nhigu nhu ciu khic nhau cua doanh nghiep. Theo li thuygt 
bat dinh, khdng cd mdt thdng tin kg toin quin tri nio li tdt nhat cho tit ci cic doanh 
nghigp (Cadez & Guilding, 2008; Chenhall, 2003). Viec thigt kg thdng tin kg toin quin 
tri phu thudc vao rit nhigu ygu td dac thii cua doanh nghiep (vi dy nhu: Ciu tnic td chiic, 
sy khdng chic chin trong mdi tradng kinh doanh, ap lyc canh tranh, kT thuat, chign luge 
canh franh ip dung bdi doanh nghiep, quy md doanh nghiep...), do do, ddi thii canh 
franh rit khd cd thg bat chudc va sir dyng mgt cich may mdc thdng tin kg toan quin tri 
cua doanh nghigp, dieu nay lam cho thdng tin ke toan quan tri cd the thoa man digu kien 
Ichd cd thg bat chudc (Inimitable) cua nhom digu kien VRIN. Rit nhigu hgc gii cdng da 
chiing minh dugc thdng tin khi dugc phit trign thanh kien thiic qua viec hgc hdi la mdt 
ngudn lyc dgc dio (Unique) cua doanh nghiep co thg tao ra lgi thg eanh tranh (Smith & 
cdng sy, 1996), tir do thoi min digu kien higm (Rare) vi khdng the thay thg 
(Nonsubstitutable) cua nhdm digu kien VRIN. Tir nhirng vin de trgn cd thg bien luin 
dugc cho mdi lign he duong giiia mirc do sir dung thong tin kg toan quan trj va kgt qui 
hoat ddng kinh doanh. Tac gii da dg xuit gia thuygt sau: 

HI: MUC do sie dung thong tin ki todn qudn tri dong vai tro truyin ddn cho moi quan 

hi giua dinh hie&ng thi tne&ng vd kit qud hogt dgng kinh doanh. 

2.2. Ven tro diiu liet ciia dp luc cgnh tranh 

Dudi ap luc canh tranh, cac doanh nghiep dimg trudc nguy ca bi syt giam lgi nhuin, 
do dd, doanh nghigp cin phii cd thdng tin chi phi sin phim dich vy vdi muc do chinh 
xie cao (Guilding & cdng sy, 2005; Guilding & McManus, 2002). Sy gia tang ip lyc 
canh tranh ddi hdi cac doanh nghiep theo dinh hudng thi trudng phii tim mgi cich dg 
gia tang sy khac biet trong sin phim/ dich vu ciia hg so vdi doi thii canh tranh (Guilding 
& McManus, 2002; Mia & Clarke, 1999). Viec xiy dyng va thuc hien chign lugc sin 
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phim khic biet ddi hdi doanh nghiep phii cd thdng tin chinh xie cao ve chi phi cho 

nhiing die tinh cua sin phim vi phii giim sit nhiing khoin chi phi nay mgt each Ken 

tyc. Viec xiy dyng va thyc Men chign lugc sin phim khic biet se inh hudng dgn viec 

thigt kg he thdng kg toin quin tri. Sy thay ddi nay se din den viec tang cudng sir dung 

thong tin kg toan quin tri theo pham vi rgng (Scope) bao gdm ca thdng tin phi tai chinh 

(Non-Financial Accounting Information) de cd thg gia tang ket qua hoat ddng kinh doanh 

(Baines & Langfield-Smith, 2003). 

Canh tranh vg thi trudng tao ra nhigu ip luc, rui ro va tinh khdng chac chan cho doanh 
nghigp. Canh tranh ddi hdi doanh nghigp phii cd nhiing phan img nhanh, manh me va 
thich hgp ddi vdi nhiing de dga thach thiic tir thi tradng ciing nhu nam bat nhiing ca hgi 
til- thi tra'dng. Tir dd, tang cudng su dung thdng tin kg toin quin tri cd the giup doanh 
nghigp dua ra nhiing kg hoach va phan iing nhanh vdi sy thay ddi cua mdi trudng kinh 
doanh trong digu kien canh tranh (Mia & Clarke, 1999). Khi do, neu ap luc canh tranh 
ngiy cang tang se lim cho tic dgng ciia dinh hudng thi trudng den -viec sir dung thong 
tin kg toan quan tri ngiy cang ldn. Theo li thuygt bit dinh (Contingency Theory), ip lyc 
canh tranh la mdt ygu to thugc mdi tra-dng ben ngoii doanh nghiep vi l i mgt la bien bit 
dinh (Contingency Factor) (Guilding & McManus, 2002; Khandwalla, 1972). Qua do, 
cd thg dy kign vai trd digu tigt cua ip lyc canh tranh dgn moi quan he giiia dinh hudng 
thi tradng va miic do sir dung thdng tin kg toan quan tri. Do dd, tic gii da dg xuit gia 
thuygt sau: 

H2: Ap luc cgnh tranh co vai trd diiu tiet duomg den mdi quan he giiea dinh hu&ng 
thi tru&ng vd miec do sie dung thong tin ke todn qudn tri. 

Md hinh nghien ciiu va cac gia thuyet nghign ciiu dugc trinh bay trong Hinh 1: 

Hinh 1. Mo hinh nghign cii-u 
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3. PhiroTig phap nghien ciru 

3.1. Mdu vd phuang phdp thu thdp die lieu 

Dvt lieu nghien ciru dugc thu thip thong qua bang ciu hdi khio sit dugc giri dgn cic 
nha quan tri cap cao (CEO, CFO, thanh vign hgi ddng quan tri, ban tdng giim ddc) vi 
cip trang (tradng phd cic phdng ban, dy in) d cac doanh nghiep VN bdi vi hg la nhiing 
ngudi giau kinh nghiem vi cd nhieu kign thirc lign quan den chu dg nghign ctiu. Tic gii 
da sir dyng phin mem SurveyMonkey dg giri bing cau hdi dgn 3.000 dia chi email cua 
cic dap vign tigm nang (thu thap trgn mang xa hgi LinkedIn) trong 2 thing dau nam 
2016 (vdi 3 email nhac vdi tin suit 2 tuin/lin) vi da nhin dugc 751 phan hdi vdi ti le 
phan hdi la 25,0%. Sau khi loai 153 phin hdi khdng hoin chinh, 9! phin hdi cd thdi gian 
tra Id-i dudi 5 phut, 339 phan hdi tii- nhiing cdng ty cd quy md -vira vi nhd (do miu chgn 
phii bao gdm cic doanh nghiep ldn' vi nhirng doanh nghiep ldn mdi cd thg cd bd phin 
marketing dgc lap va cd nhigu khi ning xiy dung vi van hinh bd miy kg toan quin tri), 
cdn lai 178 phan hdi cd hieu lyc. Cudi cung, doi vdi mgt sd phin hdi tir cimg mgt cong 
ty, tic gia da can nhac loai tigp 7 phan hdi triing lap tir ciing cdng ty (chgn phin hdi theo 
uu tign ngudi cd vi tri cao hon, tham nign cao hon). Quy md miu chgn cudi cung dugc 
nit ggn lai cdn 171. Ti le phin hoi cuoi eiing li 5,7% li cd the chip nhin vdi khao sat 
qua email trong digu kien d VN. 

Do ti le khdng phin hdi khi thap trong tong so email dugc gui di, tic gii da tign hanh 
kigm tra su phign dien cua nhom dap vien khdng phin hdi (Non-Response Bias) thdng 
qua thil Uic dg xuit bdi Armstrong va Overton (1977). Kigm dinh t cho 2 nhdm (nhom 1 
bao gdm 25% phan hdi sdm nhat vi nhdm 2 bao gdm 25% phan hdi trg nhit trong sd 
171 phan hdi) trong mau cho thiy khdng cd sy khic biet cd y nghTa thdng kg giira 2 
nhdm niy cho tit ca cac bign chinh trong md hinh. Digu do cho thiy sy phign dien ciia 
nhdm dap vien khdng phan hoi khong xay ra ddi vdi nghign ciru nay. 

Thdng kg md ta ciia mau chgn dugc trinh bay trong Bing 1. Xet vg thdng tin ciia dip 
vign, ti le cac nhi quan tri cap trang li 56,1%; trong khi dd, ti le cac nha quin tri cip cao 
li 43,9%. Thim nign cdng tie binh quan d cdng ty li 6,8 nam cho thay dip vign co nhigu 
kinh nghiem vi kign thiic ve vin de nghien cim vi cd thg dai dien cho doanh nghiep tri 
ldi bang ciu hdi khao sat. Xet thdng tin vg nganh mi doanh nghiep dang hoat ddng, 
nganh dich vy chigm 53,2%, tigp theo la nganh sin xuit 33,3% va thuang mai chi chigm 
13,5%. Xet vg mat quy md doanh nghiep, 79% so doanh nghiep trong miu cd tong tii 
sin tren 500 ti ddng va 76% so cdng ty trong miu co long sd lao ddng toin thdi gian va 
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hj-ang duang toan thdi gian frgn 500 ngudi. Gin 90% sd lugng cdng ty trong mau chgn 

CO thdi gian hoat ddng trgn 5 nam, chii ygu thdi gian hoat dgng trong khoing tir 11-20 

nam (38,6%) vi 21-50 nam (28,1%), mgt khoing thdi gian khi dai de hinh thinh va xiy 

dung bg miy kg toin quin tri. Xet vg loai hinh doanh nghiep, ti le cac cdng ty li doanh 

nghiep 100% vdn nudc ngoii chiem kha cao 30,4%, doanh nghiep tu nhan chigm 32,2%. 

Trong khi dd ti le doanh nghiep nhi nudc khi thip chi la 9,9%. Do do, cin phii than 

trgng khi sii dyng nhiing ham y quan tri cua nghien ciiu nay vio cic doanh nghiep nha 

nudc. 

Bang 1 
Tdm tat thdng tin miu chgn 

Bien thong tin So Ti le 

mau chgn (n=171) lugng (%) 

Bien thong tin 

mau chgn (n = 171) 

Vi tri cdng viec 

Nha quan tri 

Nha quan tri 
trang 

cap cao 

: cap 

Thdm nien cdng tdc 

<2 nam 

2-5 nam 

6-10 nam 

11-20 nam 

> 20 nam 

Ngdnh 

San xuat 

Thuong mai 

Dich vu 

75 

96 

23 

72 

45 

24 

7 

57 

23 

91 

43,9 

56,1 

13,5 

42,1 

26,3 

14,0 

4,1 

33,3 

13,5 

53,2 

Gid tri tdng tdi sdn 

101-200 ti 

201-500 ti 

501-1.000 ti 

> 1.000 ti 

So lirp-ng lao ddng todn thdi gian 

201-500 ngudi 

501-1.000 ngudi 

1.001-5.000 ngudi 

5.001-10.000 ngudi 

> 10.000 ngudi 

Logi hinh doanh nghiep 

Doanh nghiep 100% von nudc ng 

Doanh nghiep nha nudc (co von Nha 

nuac tir 5 1 % trd len) 

41 

47 

50 

15 

18 

52 

17 
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Bien thong 
mau chgn (n= 

Tudi cdng ty 

< 5 nam 

6-10 nam 

11 - 20 nam 

tin 
= 171) 

So 
lugng 

18 

31 

66 

Tile 

(%) 

10,5 

18,1 

38,6 

Bien thong tin 

man chon (n= 111) 

Doanh nghiep nr nhan 

Doanh nghiep lien doanh vdi doi tac 
nuac ngoai 

Doanh nghiep lien doanh \'ai doi tac 
trong nuac 

Loai hinh khac 

So 

lugng 

55 

23 

6 

18 

Tile 

(%) 

32.2 

13.5 

3,5 

10.5 

21 -50 nam 

> 50 nam 

48 28,1 

4,7 

3.2. Thang do 

Thang do cho cac bign chu dao frong md hinh dugc kg thira tir cic nghign ciiu trade 
day (Bing 2). Thang do dinh hudng thi tradng dua trgn nghien cim cua Zhou vi cdng 
sy (2008), nit ggn tir thang do cua Narver vi Slater (1990). Miic do sir dyng thdng tin 
kg toan quin tri (MAS) la thang do da hudng bic hai, bao gdm 4 thanh phin: Pham ^-\ 

rgng, kip thdi, tich hgp va dong bd. Thang do nay dugc kg thira tir nghien ciiu cua 
Agbejule (2005), Chenhall vi Morris (1986). Ap luc canh canh tranh dugc do ludng 
thong qua thang do Likert cd 5 bien quan sat kg thira tir Guilding va McManus (2002), 
va Khandwalla (1972). Kgt qui hoat dgng kinh doanh dugc do ludng dya tren thang do 
cua Ja-worski vi Kohli (1993), Calantone va cdng sy (2002). Ngoai ra, dya vao nghign 
cim cua Luo vi cdng sy (2006), Calantone va cdng sy (2002), bai vigt dua vao mdt sd 
bien kigm soit cd thg anh hudng dgn kgt qua hoat ddng kinh doanh bao gdm: Quy md 
cdng ty (gii tri tai sin va theo so lugng lao dgng toin thdi gian), sd nim cdng ty chinh 
thirc di vio boat ddng, va ciu tnic sd hira von ciia cdng ty (1: cd vdn nudc ngoai; 2: 
khdng cd vdn nudc ngoai). 

Theo Bang 2, tit ci he sd tai cua cic bign quan sat trong tat ci cac thang do md hinh 
nim trong khoing 0,83 den 0,95, cao han ngudng tdi thieu dg xuit 0,5 (Hulland, 1999), 
tir dd cho thiy tat ci cic bien quan sit va thang do co dii do tin ciy. Tat ci cic gii tri i 
bootstrap lign quan ciia cac bign quan sat ciing deu dat yeu ciu vi deu ldn ban 1,96 de 
mang y nghTa thdng kg (nam trong khoing tir 11,2 den 100,14). Phuang sai trich binh 
quan (AVE) cua tit ci cic bign trim Urgng trong md hinh dgu chip nhin dugc bdi deu 
cao hon 0,5 (dao dgng tit 0,76 den 0,9). Ngoai ra, gii fri tin ciy tdng hgp (CR) ciia cic 
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bign trim tugng nim frong khoing cao tir 0,93 dgn 0,96, qua dd cho thiy cic thang do 

frong md hinh co do tin cay cao. 

Tic gii da dinh gii gii tri phan biet cua cac bign do ludng chinh frong md hinh dua 
frgn thu tyc dg xuit bdi Fomell vi Larcker (1981). Bing 3 cho thay can bic hai cua 
phuang sai trich binh quin (AVE) cua tit ci cic bign nam frong khoing 0,87 dgn 0,95, 
dgu cao han tit ca cic he so hiong quan giiia cic bign (nam frong khoing tir -0,06 den 
0,83), do dd thg hien gii tri phin biet ciia thang do. Ngoii ra, gia fri phin biet cua thang 
do ciing dugc chiing minh qua viec he sd tuong quan giira cic bign (sd d phia dudi dudng 
cheo) dgu nhd hon muc do tin ciy tdng hgp (Composite Reliability) (O'Cass & Ngo, 
2007). Bing 3 cho thay khdng cd mdt gia tri nio cua cic he sd tuong quan (tir -0,06 dgn 
0,83) la cao hon cic gii tri cua miirc do tin cay tdng hgp (nam frong khoing tir 0,93 den 
0,96 trong Bing 2), qua do gia fri phin biet cua thang do la dat dugc. Ngoai ra, hiu het 
cic he sd tuong quan giiia cic bien deu nhd hon gia fri ngudng (Cut-OfT) la 0,7 (chi co 
3 gia tri -vugt ngudng), tir do cho thiy mdi tuong quan cd thg tam chap nhan dugc dg co 
gia tri phin biet (Tabachnick & cdng sy, 2001). Tie gii ciing da sir dung mgt kT thuat 
mdi hien nay dd li tinh toin he sd Heterofrait-Monfrait (HTMT), mdt he so khit khe han 
he sd cua Fornell va Larcker (1981) khi dinh gii gia fri phin biet ciia thang do (Henseler 
& cdng sy, 2015). Bang 3 cho thiy cic he sd HTMT nim trong khoing tir 0,09 den 0,89, 
thap hon nhigu (d miic thdng kg ding kg) so vdi miic 1,00. Digu niy cang minh chiing 
chac chan rang thang do trong md hinh dat gii tri phin biet. 

Do mdi tuong quan giiia cic bign phdi hgp giira cac bg phin chiic ning vdi dinh 
hudng ddi thu canh tranh (0,83), MAS (tich hgp) \'di MAS (kip thdi) (0,71), MAS (ddng 
bd) vdi MAS (tich hgp) (0,8) li cao han ngudng 0,7, va mdi tirong quan ding kg ve mat 
thdng kg (p <0,01), tic gia da kigm tra gia tri cua cac he sd phdng dai phuang sai VIF d 
tiing mdi quan he giua cic ddc lap frong md hinh dg dim bio khdng cd hien tugng da 
cgng myen. Kgt qui cho thiy cac gii fri VIF nim trong khoing tir 1,00 den 1,96, nho 
han rit nhigu so vdi ngudng li 10 (Joseph & cgng sy, 1992), tir dd cho thiy khong co 
hien tugng da cdng tayen trong md hinh. 
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Bang 2 

Thang do va dinh gia thang do 

He so tai Gia tri t 

Dinh hudng thi tradng 

Binh hie&ng khdch hdng (CR = 0,94: AVE =0,84J 

Muc tieu kinh doanh cua chiing toi chu yeu dua tren su hai long eua khach 0,91 39,72 
hang. 

Chien luge kinh doanh eua chung toi dugc dua tren phucmg cham gia tang 0,94 61,41 

gia trj cho khach hang. 

Chiing toi cam ket luon dap ling nhu cau ciia khach hang. 0,91 41,05 

Binh hu-ang ddi thu cgnh tranh (CR = 0,95; A VE =0,90) 

Chung toi lien tuc chia se thong tin (giiia cac thanh vien trong cong ty vdi 0,95 95,03 
nhau) ve chien lugc ciia doi thu canh tranh. 

Chung toi luon phan ling nhanh vdi nhiing hanh dgng eanh tranh cc the de 0,95 100,14 

dga cong t\. 

Phdi hcrp giiia cdc bg phdn chiic ndng (CR = 0,95: A VE =0,85) 

Cac phong ban trong cong ty chiing toi thudng trao doi thong tin vai nhau 0,94 79,57 
ve nhu cau ciia khach hang. 

Cac phong ban trong cong ty chung toi thudng thao luan ve nhiing xu hudng 0,93 72,70 
cua thi tradng. 

Tat ca cac phong ban trong cong ty ehung toi lien ket vdi nhau nham phuc 0,90 43,41 

vu nhu cau khach hang a thi trudng muc tieu. 

Miic do sir dung thong tin ke toan quan tri 

Phgm vi rpng (CR = 0,93: AVE =0,76) 

Thong tin lien quan den nhung su kien c6 the xay ra trong tuang lai (neu 0.83 11,93 

onsha cam th4y cong ty hoan toan sii dung thong tin qua khii, danh so thap, 

\ i du nhu so 0). 
Thong tin phi tai chinh lien quan den san pham va thj tradng vi du nhu toe 0,89 11,12 
do tang tracmg thi phan (neu gng/ba cam thay cong ty chi su dung thong tin 
tai chinh, danh so thap, \-i du nhu so 0). 
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He SO tai Gia tri t 

Thong tin phi tai ehinh, vi du nhu thj hidu khach hang, cac moi quan he kinh 0,91 17,19 

doanh, thai do ciia co quan chiic nang va cac hiep hgi ngudi tieu dimg, moi 

de dga canh tranh ... 

Thong tin ve nhung ygu tS vT mo ben ngoai cong ty (vi du: tinh hinh kinh te, 0,86 16,42 

su gia tang dan s6, su phat trien ve kT thuat, cong nghe ...). 

Kip thdi (CR = 0,94; AVE = 0,79) 

Thong tin cin thi6t cho viec ra quyet djnh se dugc cung cap cho nha quan trj 0,91 58,88 

ngay lap tire khi hg yeu cau. 

Thong tin dugc cung cap den ngudi co nhu cau sir dung ngay sau khi ehung 0,93 63,63 
dugc ghi nhan va xvr li bdi he thong thong tin. 

Khi c6 nhiing su kien/nghiep vu kinh te phat sinh, thong tin thich hgp dugc 0,87 18,47 
xii- li va cung cap nhanh ch6ng cho nha quan trj ma khong co su tri hoan nao. 

Cac bao cao hoat dgng dugc cung cap cho nha quan trj mgt each co he thong 0,84 37,05 

va thudng xuyen (vi du: bao cao ngay, bao cao man...) 

Tich hcrp (CR = 0,93: AVE =0,81) 

Thong tin theo cac dang bieu mau giiip nha quan trj c6 the phan tich cac tinh 0,90 48,14 
huong kinh doanh. 

Thong tin ve tac dgng cua nhung su kien phat sinh dSn cong ty qua timg thdi 0,89 37,62 
ky khac nhau (vi du: Xu hudng thj tradng hang thang, hang quy, hang nam; 
so sanh cac chi tieu hoat dgng nhu doanh thu, chi phi giua cac ki khac nhau 
...) 

Thong tin theo miu quy dinh dl phuc vu cho nliiing mo hinh ra quyet djnh 0,91 61,81 
(vi du: Thong tin phan tich chiet khiu dong tiin, thong tin phan tich nhiing 
Igi ich va chi phi tang them tii mgt phuong an kinh doanh nao do). 

Bong bp (CR = 0.94; AVE =0.81) 

Thong tin ve chi phi va gia ban san pham/djeh vu tir cac bg phan trong cong 0,84 24,40 
ty. 

Thong tin chi tiet ve nhiing muc tieu cin phai dat dugc cho timg hoat dgng 0,91 46,79 
a tat ca cac bg phan trgng cong ty. 

Thong tin ve tac dgng ciia nhiing quylt djnh ma 6ng/ba dua ra din kit qua 0,93 46,04 
hoat dgng cua nhiing bg phan khac trong cimg cong ty. 
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He so tai Gia tri t 

Thong tin ve tae dgng ciia nhiing quyet djnh ma 6ng/ba dua ra den bg phan 0,92 54,48 
ma 6ng/ba phu trach, va anh hudng cita quyet djnh do mgt ai do dua ra doi 
vdi bg phan ma 6ng^a phu trach. 

Ap luc canh tranh (CR = 0,95; AVE = 0,80) 

Ban hang va phan phoi 0,91 44,53 

Chat lugng va su da dang cua san pham/djeh vu 0,93 43,16 

Gia ca 0,93 24,24 

Thj phan 0,86 12,54 

Djch vu cham soc khach hang 0,83 11,38 

Kit qua hoat dgng kinh doanh (CR = 0,96; AVE = 0,82) 

Ti le phan tram lgi nhuan tren von dau tu (ROI). 0,94 74,42 

Ti le ph4n tram lgi nhuan tren doanh thu (ROS). 0,92 59,02 

Toe do tang traang cua doanh thu. 0,83 25,18 

Ti le phan tram Igi nhuan tren tai san (ROA). 0,92 63,91 

Kha nang sinh lgi ndi chung. 0,92 65,87 



112 
Nguyen Phong Nguyen & Doan Ngpc Quj. Tap chi Phat trifin Kinh tfi, 27(11). 98-123 

Bang 3 

Ma tran toang quan dinh gia gia fri phin biet cua thang do 

Gia tri Do lech 

ti-ungbinh chuin (SD) ' 2 3 4 

1. Djnh huong khach 
hang '^'° ' I 1.20 0,92 

2. Djnh hudng di i thii 

canh tranh 5,33 1,42 

3. Phoi hgp giira cae bg 

phan chiic nang ^'•'^ '-^^ 0.65** 0,83** 0,92 

4. MAS (pham vi rgng) 4,15 1,35 

0,73** 

0.81 

0.65** 

0,71 

0,44** 

0,49 

0,95 

0,83*^ 

0,89 

0,48*" 

0,54 

0,47** 0,87 

0,52 

5. MAS (kjp thdi) 4,51 1,28 0,58** 0,65** 0,70 

6. MAS (tich hgp) 4,62 

0,69** 0,89 

0,63 0,72 0.76 0.76 

1,24 0,38** 0,49** 0,50** 0,59** 0,71** 0,90 

0.42 0.55 0,56 0,66 0.79 
1. MAS (thing 

nhat/dongbo) ^'^^ '-^^ 0,47** 0,56** 0,61** 

0.51 0.62 0.66 0.70 0.75 

0,63** 0,69** 0,80** 

0,89 

0,90 



8. Ap lyc canh Iranh 

9. Kel qua ho;it dgng 

kinh doanh 
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Oia Ili 

li'iing binh 
Do lech 

chiiiiii (SD) I 3 

4,61 

3,72 

2,08 

0,89 

-0,06 

0,09 

0,.32** 

(A.) .5 

0,09 

009 

0,39** 

0..I.1 

0,10 

009 

0,25** 

0,24 

0,23** 

0,21 

0,30** 

0,29 

0,38 

041 

** 0,30** 0,46** 0,32** 

0,33 0.49 0,35 

0,30** 

0,29 

0,37** 

0.39 

113 

asssisiHS'ii^^ 

0,89 

0,13 0,91 

0.11 
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3.3. Kiem dinh chech do phuang phdp 

Do tic gia thu thip da lieu tii- mgt ngudn duy nhit (mgt ngudi tri ldi cho mgt bing 
khio sat), chech do phuong phap (Common Method Bias; cd thg la van dg lam cho kgt 
qui nghign ciiu hi phign dien (cic mdi quan he giira cic bign dgc lip vi bign phu thugc 
dg cd thg tuang quan vdi nhau) (Podsakoff & cgng sy, 2003). Do do, tic gia da sir dung 
cac phuang phip thdng kg dg kigm dinh chech do phuang phip. Diu tien, tic gia da sir 
dung kl thuat phin tich nhin td don Hannan. Kgt qui cho thay nhin td diu tign chi chigm 
khoang 41,89% tong phuong sai trich tren tdng so 75,12% phuong sai trich cua toin bg 
md hinh, qua do cho thiy chech do phuong phip khdng phii l i van de nghiem trgng 
(Podsakoff & cgng su, 2003). Tigp theo, tic gii ciing di su dung kT thuat "bign dinh 
diu" (Marker Variable Technique) theo de xuit cua Lindell vi Whitney (2001) qua mgt 
bien quan sat dinh diu la "Tdi hai long vdi dich vy dien thoai di dgng" cua ngu-di fra 
ldi, la mgt bign khdng cd quan he vdi bign phu thugc trong md hinh khi ve mat li thuygt. 
Ket qui cho thiy khdng cd sy frrong quan dang kg mang y nghia thdng kg nao ddi vdi 
bign danh dau nay va bign phu thugc trong md hinh (rm = 0,06; p = 0,25). Binh quin gii 
tri tayet ddi cua cac moi taong quan giii-a bign dinh dau vi cic bign frong md hinh chi 
la 0,12 (rm) {p = 0,22). Binh quan khac biet ciia cic mdi ta-ang quan giua cic bign frong 
md hinh sau khi loai trir anh hudng ciia bign danh dau la 0,09 cho thiy chech do phuong 
phap la khdng ding kg. 

3.4. Do phil hgp ciia mo hinh v&i dU lieu 

Dg dinh gia do phu hgp cua cic md hinh ciu tnic bgn trong (Inner-Structural) va do 

ludng bgn ngoii (Outer-Measurement) vdi dir lieu thu thip tit khio sit, tic gii da tinh 

toan he sd GoF (Goodness-of-Fit Index) dya tren de xuat cua Henseler vi Sarstedt 

(2013). Gii tri GoF cua md hinh dugc tinh la can bic hai cua rich giiia binh quin 

Communality va he sd R^ binh quan cua cic bign phy thugc, cu thg la: GoF = 

ICommunahtyxR^. Theo cac nhdm inh hudng R' dya trgn quy md miu theo dg xuit cua 

Cohen vi cdng su (2013) va su dyng ngu-dng gia tri 0,50 doi vdi Communality (Fomell 
& Larcker, 1981), tigu chuin GoF cho kich cd mau nhd, trung binh, ldn lin lugt li 0,10, 
0,25 va 0,36. Kgt qui tinh GoF cho mo hinh li 0,61 the hien sy phu hgp cao giiia md 
hinh va dfl- lieu thu thip dugc tfl- khao sit cfla bii vilt. 
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4. Ket qua va thao luan 

4.1. Kit qud kiem dinh gid thuyet trong mo hinh 

Tic gia da sir dyng phin mgm SmartPLS3 dg kigm dinh cac gii thuyet frong md hinh. 
De dua ra bang chung cho viec kigm dinh cic gii thuyet dg xuit, tic gia da dinh gii do 
ldn va mirc do dang kg vg mat thdng kg cfla timg dudng din frong md hinh ciu tnic thg 
hien timg gia thuyet kigm dinh. Cic chi sd tinh toin dugc trinh bay frong Bing 4 bao 
gdm he sd p, gii tri /, he sd R' cho timg bign phu thugc dugc tinh toin fren ca sd chay 
500 lin bootsfrap. Ket qui cho thiy he so R' hieu chinh cua tit ci cic bien phu thugc 
(mirc do su dyng thdng tin kg toin quan tri liO,53; kgt qui hoat ddng kinh doanh la 0,19) 
deu cao ban ngudng tdi thigu 0,1 chiing to md hinh nghien cihi de xuit cd muc do phfl 
hgp cao vdi du lieu thu thap dugc. 

Tic gii da chay 2 md hinh: Md hinh 1 bao gom bien trung gian MAS va md hinh 2 
khdng bao gdm bign trung gian MAS, muc dich la dg kigm dinh \-ai trd trung gian (truygn 
dan) cua miic do su dung thdng tin kg toan quin tri ddi vdi moi quan he gitia dinh hudng 
thi trudng vi kgt qui hoat dgng kinh doanh cua gii thuygt Hi. Gii thuygt nay dugc flng 
hg bdi ket qui phan tich du lieu, bdi vi he sd p cho dudng din tu MO den MAS cd gii 
tri 0,6 ding kg d muc y nghia thong ke 1% (/ = 9,76 trong Md hinh I) vi he sd yS cho 
dudng dan tu MAS dgn PERF cd gia tri 0,27, ding kg d mirc y nghia thong kg 5% {t = 

2,81 trong Md hinh 1). Ngoai ra, khi so sinh gii tri y? vdi gii tri /? tuang img thudc md 
hinh 1 (0,24) img vdi gii thuyet Hi, ta thiy mdi quan he giua MO vi PERF bi yeu di 
(gii triy? giim tir 0,43 trong Md hinh 2, xudng cdn 0,24; gia tri t giim tir 5,55 xudng cdn 
2,48 trong Md hinh I) khi dua thgm bien trung gian MAS vao md hinh. Digu niy chiing 
td mirc do su dyng thdng tin kg toin quin tri (MAS) truygn dan mdt phin tie dgng cfla 
dinh hudng thi trudng (MO) dgn kgt qui hoat ddng kinh doanh (PERF). 

Ngoai ra, tie gii ciing thyc hien them kigm dinh Sobel dua trgn dg xuit cfla Preacher 
va Hayes (2004) dg kiem tra vai trd truygn din (frung gian) cfla MAS doi vdi quan he 
giiia dinh hudng thi trudng (MO) va kgt qui hoat ddng kinh doatih (PERF). Dg thyc hien 
kiem dinh nay, tic gii da su dung kl thuat bootstrap qua phin mgm SPSS vdi chiic ning 
Process Macro, tir dd dua ra he sd taong quan cho moi quan he giin tiep giu:a bien ddc 
lap va bign phy thugc vi dua ra khoing tin ciy cho he so niy (Preacher & Hayes. 2004). 
Ket qua cho thiy he sd taong quan cho tic ddng gian tigp cfla dinh hudng thi trudng len 
kgt qui hoat ddng kinh doanh la 0,13 (p < 0,05) khoang tin ciy (CI) cfla he sd taang 
quan d miic do tin ciy 95%> dao ddng frr 0,04 din 0,24, gii tri Sobel = 2,83 (p < 0,01). 
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Kit qua nay cho thiy viec su dung thdng tin ke toin quan fri (MAS) truygn dan (trung 

chuyen) mgt phin tic dgng cua dinh hudng thi trudng (MO) doi vdi ket qui hoat dgng 

kinh doanh (PERF). 

Gii thuylt H2 de xuit ring ip lyc canh tranh cd vai trd digu tigt duong den mdi quan 

he giu:a dinh hudng thi tiirdng va muc do su dyng thdng tin kg toan quin tri. Digu nay 

cd nghia li khi ip lyc canh tranh ting lgn (giim di), muc do tic dgng duong cua dinh 

hudng thi trudng din miic do sfl- dyng thong tin kl toan quan fri cung tang lgn (giim di). 

Gii thuylt nay dugc flng hg bdi kit qui phin tich dii lieu vdi he sd p cho dudng dan hi 

biln taang tic MOxCI din MAS cd gii tri 0,11, ding kl d mfl-c y nghTa thdng kg 10% 

(gia tri r = 1,79 trong Md hinh 1). Ngoai ra khi ip lyc canh tranh gia tang, cic doanh 

nghigp se tang cudng su dyng thong rin kl toan quin tri dg ddi phd vdi ap lyc canh franh 

(He sd /? cho dudng din tu CI din MAS cd gii fri 0,31, dang kl d mfl-c y nghTa thing kg 

1% (gii tri t = 5,54 trong Md hinh 1). 

Bang 4 
Kilm dinh gia thuygt trong md hinh theo dudng din PLS 

Mo hinh 1 Mo hinh 2 
(bao gSm bien trung gian MAS) (khong co bien tmng gian) 

Bien phu thugc 
MAS PERF PERT 

^ Gia trir /? Gia t r i t fl Gia trj r 

Gid thuyet Bien dpc lap 

Hi MO 0,60 9,76*** 0,24 2,48** 0,43 5,55*** 

CI 0,31 ,54*** 

H2 MQxCI 0,11 1,79* 

Hi MAS 0,27 2,81** 

Bien kiem sodt 

Quy mo (tai san) 0,04 0,58 0,04 0,56 

Quy mo 0,05 0,60 0,04 0,51 

(so lao dgng) 

Tuoi congty (0,08) 1,12 (0,07) 0,91 
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Bien phu thugc 

Mo hinh 1 Mo hinh 2 

(bao gom bien trung gian MAS) (khong co bien trung gian) 

MAS PERF PERF 

/f Gia tri f fi Gia trit f3 Gia tri r 

Cau tnic sa hiiu (0,06) 0,82 (0,09) 1,14 
von 

R-diJu chinh 0,53 0,19 0,16 

Ghi chu: *, **, *** lan lugt the hien su dang ke a miic y nghia thong ke 10%, 5% va 1 % (kiem dinh 
12 duoi), MO: djnh hudng thj trudng, CI: ap luc canh tranh, MOxCI: bien tuang tac giira MO va CI, 
MAS: Mirc do sir dung thong tin ke toan quan tri, PERF: Ket qua hoat dgng kinh doanh. 

4.2. Hdm y li thuyet 

Bii viet nay da cd mgt so ddng gdp vg mat li luin qua viec dua ra nhirng ham y li 
thuygt sau: 

Thii nhit, bii \'igt niy da dua ra dugc bang chiing thyc nghiem de chiing minh tam 
quan frgng cua viec thigt kg thdng tin kg toin quin tri theo bdn khia canh pham vi rdng, 
kip thdi, tich hgp, thdng nhit' ddng bg theo dg xuit cfla Chenhall v i Morris (1986) ddi 
vdi viec nang cao kgt qui hoat dgng kinh doanh d mgt thi trudng mdi ndi. Qua do ket 
qui nghign ciiu cfla bii vigt bd sung them vao he thdng ca sd li luin vg vai trd cua thdng 
tin ke toin quin tri trgn thg gidi (Agbejule, 2005; Agbejule & Burrowes, 2007; Mia & 
Winata, 2014) dudi nhigu gdc nhin khac nhau vg thdng tin kg toin quin tri. 

Thu hai, bai viet ciing dua ra dugc bang chung ung hd li thuygt ca sd ngudn lyc 
(Chenhall, 2003) khi bien luin va chirng minh dugc ring \'iec su dyng thdng tin kg toan 
quin tri la mdt ngudn lyc thoi man digu kien VRIN. Viec su dyng thdng tin kg toin quin 
tri cd thg giup doanh nghiep phit trign sy hgc hdi, tao ra tri thuc dg tir dd doanh nghiep 
cd thg gia tang lgi thg canh tranh vi kgt qua hoat dgng kinh doanh frong digu kien canh 
tranh. Ket qui nghign ciiu cung flng hd cho li thuylt bit dinh, cho thiy ip lyc canh tranh 
li mdt trong nhiing bign bat dinh quan frgng (cd vai trd la bien dieu tilt). Kit qua hoat 
ddng kinh doanh cfla doanh nghiep la he qui cfla nhieu ylu td kit hgp \'di nhau, bao gom 
ca ygu td bgn trong doanh nghiep (dinh hudng thi trudng, he thong kl toin quin tri) vi 
bgn ngoii doanh nghigp (ip lyc canh tranh). 

Thu ba, bai vigt da bd sung vao he thdng co sd li luin cfla ke toin quin tri chiln lugc 
\di sy tich hgp nghien cflu trong mang kg toin quin tri va mang marketing thdng qua 
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viec khio sat mdi quan he giu-a dinh hudng thi trudng (bign marketing) vi mirc do su 
dung thdng tin kg toin quin tri. Kgt qui nghign ciiu cua bai vigt khang dinh ring doanh 
nghigp can phii cd sy kgt hgp tot giu-a chign lugc marketing (thdng qua dinh hudng thi 
trudng) va thdng tin kg toin quan tri dg tii do nang cao kgt qua boat dgng kinh doanh. 
Ngoai vai frd truygn din cfla sy ddi mdi cfla doanh nghiep (Deshpande & Farley, 2004; 
Han & cdng sy, 1998), dinli hudng hgc hdi (Baker & Sinkula, 1999; Keskin, 2006), dinh 
hudng thuang hieu (Reid & cgng sy, 2005; Urde & cgng sy, 2013) giira dinh hudng thi 
trudng va Igi thg canh tranh d cac nghien cim trudc, bii vigt nay da bd sung thgm dugc 
mgt nhan td truygn dan mdi dd la muc do thdng tin kg toin quin tri theo bdn khia canh: 
Pham vi rgng, kip thdi, tich hgp, thong nhit/ ddng bg. Bai vigt da dua ra vi chung minh 
dugc vai tro truyen dan cfla muc do su dung thdng rin kg toin quin fri Ii eiu ndi giua 
chign luge dinh huong thi trudng va ket qua hoat dgng kinh doanh, dd li digm mdi mi 
cic nghign cuu trudc chua dg cap. 

Cudi cflng, bgn canh nhung nghign cfln cdn khi it di tii nhiing thi trudng phit trign 
lien quan dgn ke toin quin fri chiln lugc va marketing (Cadez & Guilding, 2008, 2012) 
ciing nhu sy giao thoa gifl-a hai ITnh -vyc kl toin vi marketing (Roslender & Hart, 2003; 
Roslender & Wilson, 2008; Sidhu & Roberts, 2008), bii vilt da ddng gdp vio sy hilu 
bigt dang cdn rit han che trgn the gidi cflng nhu tren cic thi trudng mdi ndi nhu VN vl 
vai trd cfla sy kgt hgp gifla dinh hudng thi trudng vdi viec xiy dyng, phit triln vi su 
dung thdng tin kl toan quin tri nham gia tang Igi thi canh tranh va kit qui hoat dgng 
kinh doanh. 

4.3. Hdm y qudn tri 

Bgn canh nhung ham y li thuyet, bai vilt cung dem lai mgt him y quin tri cho cic 
nha quin trj doanh nghiep. Ket qui nghien cuu cho thiy mac dfl dinh hudng thi trudng 
cd tic ddng duong den kit qua hoat ddng kinh doanh va li dilu kien cin cho doanh 
nghiep, tay nhien dinh hudng thi trudng khdng phai la dilu kien dfl dl giflp doanh nghiep 
cd dugc lgi thg canh tranh va kgt qua hoat ddng kinh doanh vugt trgi so vdi doi thfl canh 
franh. Dieu nay da dugc chimg minh bdi vai trd trung gian (truyin dan) cfla viec su dung 
thong tin ke toin quan tri cho mdi quan he giua dinh hudng thi trudng vi kit qui hoat 
dgng kinh doanh. Do do, cic doanh nghiep theo dinh hudng thi trudng nlu mudn ning 
cao hon nua kgt qui hoat ddng kinh doanh thi budc phii thilt kl vi su dung thong tin ke 
toin quin tri vdi day dfl bdn khia canh: Pham vi rgng, kip thdi, tich hgp vi thong nhit/ 
ddng bd theo dl xuit cfla Chenhall va Morris (1986). 
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4.4. Hgn chi cua bdi viet vd hu&ng nghien cieu tiip theo 

Viae dfl cd mdt sd ddng gdp \-g mat li luin va thyc tign, bii vigt vin cdn cd mgt sd 
han chg sau. Thu nhit, nghign cim vdi du lieu ngang sir dung bang ciu hdi khao sit 
(Cross-Sectional Survey Data) khdng the kigm soat dugc do lech ve mat thdi gian (Time 
Lag) khi do ludng bien dgc lip (dinh hudng thi trudng), bign trung gian (muc do su dyng 
thdng tin kg toin quin tri), bign digu tiet (ip lyc canh franh) va bign phu thugc (kgt qui 
hoat ddng kinh doanh) d cflng mdt thdi digm mi ngudi dai dien cho doanh nghiep fri ldi 
bing ciu hdi. Viec xiy dyng va phat trign mgt van hda dinh hudng thi trudng cao va 
mgt thdng tin kg toin quin tri hiiu hieu vi hieu qui khdng phai se dem lai mdt kgt qui 
hoat ddng kinh doanh \Trgt frdi mdt cich tire thdi. Mdt sy tri hoin vg mat thdi gian cd 
thg la can thigt de cho mgt doanh nghiep cd the thich flng vdi vin hda dinh hudng thi 
trudng. mgt thdng tin kg toin quin fri dugc xiy dyng \-a tic dgng cfla cic ygu td nay dgn 
kgt qui hoat dgng kinh doanh cin phii dugc nghign cflu va quan sit trong dai han 
(Rodriguez Cano & cgng sy, 2004). Do do, thigt kg nghign ciiu frong mdt khoing thdi 
gian dai vdi du lieu cho cic bign trong md hinh dugc thu thip d nhigu thdi digm khic 
nhau cd thg se phu hgp hon trong -̂ iec giai thich nhiing moi quan he nguygn nhin - kgt 
qui trong md hinh nghign cflu. 

Thu hai, bai vigt cd mgt nhugc digm chung cua dang nghien cfln vdi du lieu ngang 
sfl dyng bing ciu hdi khio sit. Do la han che trong viec chiing minh mdi quan he nguyen 
nhan - kgt qua giiia cac bien trong md hinh mac dfl bai vigt lim rd dugc sy tacmg quan 
giua cic bien niy (Rong & Wilkinson 2011; Wiley 2011). Vi du: cd the lap luin rang 
viec sfl dyng thdng tin kg toin quan tri (vdi bdn khia canh pham vi rdng, kip thdi, tich 
hgp, thdng nhit/ ddng bg) cd the tic dgng/ din dgn viee dinh hudng thi trudng cfla doanh 
nghigp thay \\ lip luin rang dinh huong thi trudng la nguygn nhan cfla Niec sfl dyng 
thong tin kg toin quin tri. Lip luin mang tinh canh franh niy can phii dugc bien luin 
va kiem chimg trong nhirng nghign ciiu tiep theo. 

Cudi cung, bign phu thudc trong md hinh do li kgt qui hoat dgng kinh doanh dugc 
do ludng thdng qua cic thudc do tai chinh, mang tinh ngan han va hudng vg qui khu. 
Nghien cim tigp theo cin phii tim higu nhiing gii thuyet trgn vdi kgt qui hoat ddng kinh 
doanh cdn dugc do ludng bang cic thudc do phi tai chinh mang tinh dai han \a hudng 
vg taong lai, vi dy nhu hieu qua hoat dgng khich hing. Tic gii tin rang nhflng nghien 
Cliu tiep theo cd thg tiep tuc dugc thyc hien de khac phyc nhung han chl trgn cfla bai 
\-ilt« 
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Chii thich 
' Theo Nghi djnh so 56/2009/ND-CP, doanh nghiep Idn la doanh nghiep co s6 lao dgng tgan thai gian 

(va mong duang toan thdi gian) Idn han 100 ngudi hoac tong nguon von Idn han 50 ti dong (doi 
vdi doanh nghiep thuang mai va djch vu); co s6 lao dgng toan thdi gian (va tuang duang toan thdi 
gian) ldn han 300 ngudi hoac tdng ngudn v6n ldn han 100 ti d5ng (dai vdi doanh nghiep san xuat: 
Nong, lam nghiep va thuy san, cong nghiep va xay dmig). 
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