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T6m tat: 
Mua sdm trin mgng xa hgi true tuyen Id mgt khuynh hu&ng mua sdm m&i, mang din mgt moi 
tru&ng kinh doanh ddng quan tdm di khdm phd cdc vdn di tdm ly ngu&i tiiu dung nhu dgng 
ca, hdnh vi vd ket qud. Nghiin cuu ndy nhdm xem xit mgt cdch hi thong cdc logi dgng ca (tiin 
ich, tieu khien vd xd hgi) vd cdc hinh thdi ciia su hdi long (vi mat nhgn thdc vd tinh cdm) cdng 
nhu mdi quan he dgng ca - hdnh vi - hdi long trong boi cdnh mua sam xd hgi true tuyen. Kit 
qud chinh cua nghiin ciru cho thdy, dgng ca xd hgi co tdc dgng l&n nhdt tai hdnh vi mua sdm 
xa hgi true tuyen. sau do Id dgng ca tien ich. vd cuoi cung Id dgng ca tiiu khiin. Hdnh vi mua 
sdm xa hgi tnrc tuyen ddn t&i cd sir hdi long ve mat nhdn thuc vd tinh cdm. trong do kit qud 
hdi long ve mat nhdn thirc cao han. Vi vdy, nghiin ciru ndy dong gop vdo kien thirc chung bang 
viec m& rong hiiu biet tru&c day vi moi quan he dgng ca - hdnh vi - hdi long cda ngu&i liiu 
dimg trong boi cdnh mua sdm xa hgi true tuyin Dong th&i, nghiin cdu cung cdp mgt so hdm 
y cho nhd qudn tri diphdt trien chien luge marketing hiiu qud. 

Tur khoa: Mua sdm xa hpi true tuyen; ddng ca tien ich, tieu khien va xa hpi; hdnh vi; hdi ldng 
nhdn thiic va tinh cam. 
MaJEL:M3I ,033 

Motivations and outcomes of online social shopping in Vietnam 

Abstract-
Online social shopping, a new shopping trend, provides an interesting business setting to 
investigate consumers' psychological issues such as motivations, behavior, and outcomes. 
This research aims to investigate three kinds of motivations (utilitarian, hedonic and social) 
and two types of satisfaction (cognitive and affective) as well as the motivations - behavior 
- satisfaction linkages in online social shopping context. The results indicate that social 
motivation has the strongest effect on online social shopping behavior, followed by utilitarian 
and then hedonic motivation. Online social shopping behavior brings more cognitive, rather 
than affective, satisfaction to social shopping consumers. Therefore, the current research 
contributes to the literature by extending previous understanding of consumer motivation -
behavior - satisfaction linkage in the context of online social shopping. Also, the findings 
provide managers with suggestions for developing effective marketing strategies 
Keywords: Online social shopping: utilitarian, hedonic and social motivation: cognitive and 
affective satisfaction. 
JEL code: M31. 033 
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l .Giddthi |u 

Mua sam xa hdi fryc tuydn (MSXHTT) la hogt 

dpng tucmg tac vdi nhiing ngudi tieu diing khde hong 

qua hinh mua sdm tren mang xa hpi (Dennis & cpng 

sy, 2010). Mua sim xa hgi hue hiyin dugc xem la 

sy kdt hgp giiia fruydn thdng xa hdi va mua sdm 

tryc tuyen nhdm mang lai cho ngudi tieu dung su 

giaa tilp xa hpi, nhiing kenh lien lac phong phii, kha 

nang hgp tac tiham lam cho boat dpng mua sdm tryc 

tilp ttd nen hieu qua (Kang & Johnson, 2013; Shin, 

2013). Ddng thdi, mua sdm xa hdi hyc tuyen cho 

phep ngudi tieu diing chia se thdng tin, trai nghiem 

va quan didm hinh thdnh nhiing cdng ddng mua sdm 

trp giup viec ra quyet dinh (Wang & cgng su, 2007; 

Wolfinbarger & Gilly, 2001). Nhu vgy, mua sdm xa 

hpi true tuyen bao gdm cac hoat ddng trao doi thdng 

tin, ddnh gia vd xep hang, khuyen nghi va gidi thidu 

(Dennis & cpng sy, 2010). Cdc boat ddng xa hpi ndy 

ciia ngudi tidu diing va sy ddp iing nhu cau xa hdi 

cd lien quan mat thidt ddn ket qua ciia boat dpng bdn 

le (vi dy, hai ldng cua khach hang) (Babin & cdng 

su, 1994). Vi vay, vide khdm phd ddng ca thiic ddy 

ngudi tieu dimg tham gia mua sam xa hdi true tuyen 

va vide tham gia mua sam xa hdi true tuyen cd tdc 

dpng nhu thd ndo den sy hai ldng cd y nghTa quan 

trpng vdi doanh nghiep. 

Mpt trong nhirng yen td quan trpng tdc ddng den 

boat ddng mua sdm la dgng ca ben trong hay mong 

mudn thda man cdc nhu cau ben trong ciia mdi ngudi 

tieu dimg (Babin & cdng su, 1994; Childers & cgng 

sy, 2002). Cac nghien cuu trudc ddy hdu nhu chi 

quan tdm den ddng co tien ich vd ddng ca tieu khien 

(Babin & cdng sy, 1994; To & cgng su, 2007) trong 

khi dgng ca xa hgi, mpt dpng ca quan trgng trong 

bdi canh tuong tac xa hgi (Denms & cgng sy, 2010; 

Shin, 2013; Westbrook & Black, 1985), van cdn h 

dupc khdm phd (Wu & epng su, 2018; Yang & cgng 

sy, 2016). Theo Arnold & Reynolds (2003), mua 

sdm tryc tuydn la mot cdng cu xa hpi quan trpng. 

Do dd, dpng ca xa hdi cd the ddng gdp vdo viec gidi 

thich hanh vi ngudi tieu diing trong bdi canh mua 

sam xa hgi tiyc tuyen. Tdc dpng ddng thdi eiia ba 

logi dgng ca den hdnb vi ngudi tieu diing trong bdi 

cdnh mua sam xa hdi tryc tuyen chua dugc xem xet, 

Vi vdy, nghien cim nay thuc hien nham dien vdo 

khoang hdng trong viec kham phd tdc dpng ciia ba 

loai ddng co den hdnh vi tham gia mua sdm xa bdi 

tryc tuyen. Viec bd sung dgng ca xa hpi vao md hinh 

nghidn ciiu cd the mang lgi mdt sy hieu biet toan 

dien hem vd dpng ca ngudi tieu dung trong bdi canh 

mua sam xa hpi true tuyen. 

Hai ldng ciia ngudi tieu dung la mdt hong nhimg 
bidn sd quan trpng hang dau trong marketing vi su 
hai ldng se ddn ddn vide tidp tyc sii dung dieh vy 
(Christodoulides & Michaelidou, 2010; Szymanski 
& Hise, 2000). Trong bdi canh mua sdm xa hgi 
tryc tuydn, su hai ldng cua ngudi tieu dimg la ca 
sd de doanh nghiep ddnh gid chdt lugng hoat dpng 
kinh doanh tnxc hiyin (Childers & cpng su, 2002; 
Christodoulides & Michaelidou, 2010). Trong cac 
nghien cim trudc ddy, hai ldng thudng dugc xem 
bidn sd dan hudng vd la ket qud ciia phan hdi nhdn 
thiic va tinh cam gdn Hen vdi hdnb vi mua bang (Caro 
& Garcia, 2007; Christodoulides & Michaelidou, 
2010; Szymanski & Hise, 2000). Theo Childers & 
cdng su (2002), mua sam dugc xem la phuang tidn 
thda man ca vd mat tidn ich va tieu khien ciia ngudi 
tidu dimg, vi vdy nghien ciiu nay gia thuyet rang 
hdnh vi tham gia mua sam xa hgi tryc tuyen tao ra 
hai loai hai ldng ben hong ngudi tieu diing bao gdm 
hai Idng ve mat nhgn thitc va hdi long ve mat tinh 
cam. Vide xem xet hai khia cgnh ciia sy hai long mdt 
each dgc lap va ddng thdi mang lgi cd y nghTa quan 
trpng vi dieu nay tao ra sy bieu bidt sau sdc hon ve 
sy hai long hong bdi cdnh truyen thdng xa hpi. 

Tuu trung lai, nghien cuu nay kham phd mdi quan 
he giiia ba loai dpng ca ben trong ngudi tieu diing 
(ddng ca tien ich, tieu khien vd xa hpi), hanh vi vd 
hai logi hai ldng (hai long ve nhdn thiic va hai long 
ve tinh cam) gan lien vdi boat ddng mua sam xa 
hgi hire tuyen. Ben canh nhirng do gdp ve mat hpc 
thudt, nghien cuu nay cung dua ra nhiing ham y thye 
tien trong viec khuyen khich nhd qudn ly su dung 
ddng ca mua sam nhu ia mpt cdng cu gia tang sy hai 
ldng cua ngudi tieu diing. 

2. Ca sd ly thuyet va mo hinh nghien cihj 

2.1. Dgng cff cda ngu&i tieu dung trong boi cdnh 

mua sdm xa hgi true tuyin 

Ddng ca tien ich dupc djnh nghia Id nhan mgnh 

tdm quan trgng ciia nhiem vu, mang tinh ly tri, quyet 

dinh hidu qud va hudng muc tidu (To & edng sy. 

2007), Nhu vay. ddng ca lien ich cho thay vice mua 
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Tom tat: 
Mua sdm tren mgng xd hgi true tuyen Id mgt khuynh hu&ng mua sam m&i, mang den mgt moi 
tru&ng kinh doanh ddng quan tdm de khdm phd cdc vdn de tdm ly ngu&i tiiu dung nhu dgng 
ca, hdnh vi vd kit qud. Nghiin ciru ndy nhdm xem xet mgt cdch hi thong cdc logi dgng ca (tign 
ich, tiiu khiin vd xd hgi) vd cdc hinh thdi cua su hdi ldng (vi mat nhgn thuc vd tinh cdm) cdng 
nhu moi quan he dgng ca - hdnh vi - hdi long trong boi cdnh mua sam xd hgi true tuyin. Kit 
qud chinh cua nghien ciru cho thdy, dgng caxd hgi co tdc dgng l&n nhdt t&i hdnh vi mua sdm 
xd hgi true tuyin, sau do Id dong ca tign ich, vd cuoi cung Id dgng ca tiiu khiin. Hdnh vi mua 
sdm xd hgi tnrc tuyen ddn t&i cd su hdi long ve mat nhgn thicc vd tinh cdm, trong do ket qud 
hdi long ve mat nhdn thuc cao hem. Vivgy, nghiin cuu ndy dong gop vdo kien thirc chung bdng 
viic m& rgng hieu biet tru&c day vi moi quan he dgng ca - hdnh vi — hdi long cda ngu&i tieu 
dung trong boi cdnh mua sdm xa hgi true tuyin. Dong th&i, nghien cicu cung cdp mgt so hdm 
y cho nhd qudn tri diphdt triin chiin luge marketing hiiu qud. 

Tir khoa: Mua sam xd hdi tryc tuyen; ddng ca tien icb, tieu khien vd xa hdi; hanh vi; hdi long 
nhdn thiic vd linh cam. 
Ma JEL: M31,033 

Motivations and outcomes of online social shopping in Vietnam 

Abstract-
Online social shopping, a new shopping trend, provides an interesting business setting to 
investigate consumers' psychological issues such as motivations, behavior, and outcomes. 
This research aims to investigate three kinds of motivations (utilitarian, hedonic and social) 
and two types of satisfaction (cognitive and affective) as well as the motivations - behavior 
- satisfaction linkages in online social shopping context The results indicate that social 
motivation has the strongest effect on online social shopping behavior, followed by utilitarian 
and then hedonic motivation. Online social shopping behavior brings more cognitive, rather 
than affective, satisfaction to social shopping consumers. Therefore, the current research 
contributes to the literature by extending previous understanding of consumer motivation -
behavior - satisfaction linkage in the context of online social shopping. Also, the findings 
provide managers with suggestions for developing effective marketing strategies 
Keywords: Online social shopping: utilitarian, hedonic and social motivation: coifnitive and 
afl'ective satisfaction. 
JELcode:M3l.033 
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1. Gidi thi |u 

Mua sdm xa hdi hyc tiiyln (MSXHTT) la hogt 

dpng tuang tdc vdi nhiing ngudi tieu diing khde trong 

qud trinh mua sdm tren mang xa hdi (Dennis & cpng 

sy, 2010). Mua sdm xa hpi tryc tuyin dupc xem la 

su ket hgp giua tiaiydn thdng xa hpi va mua sdm 

tiTxc tuyen nham mang lai cho ngudi tieu dung su 

giao tidp xa hgi, nhiing kenh lien lac phong phii, kha 

nang hgp tac nhdm lam cho hoat ddng mua sdm hyc 

tidp h-d nen hidu qud (Kang & Johnson, 2013; Shin, 

2013). Ddng thdi, mua sdm xa hoi tryc tuyin cho 

phep ngudi tidu dung chia se thdng tin, hai nghiem 

va quan didm hinh thdnh nhirng cpng ddng mua sdm 

trg giiip viec ra quyet djnh (Wang & cdng su, 2007; 

Wolfinbarger & Gilly, 2001). Nhu vay, mua sdm xa 

hpi tryc tuydn bao gdm cac boat ddng trao doi thdng 

tin, danh gid va xep hang, khuyen nghi va gidi thieu 

(Dermis & cpng sy, 2010), Cdc hogt dpng xa hdi ndy 

ciia ngudi tidu dung va sy ddp iing nbu cau xa hdi 

cd lien quan mat thidt den ket qua ciia boat dpng bdn 

le (vi du, hai long cua khdch hang) (Babin & cgng 

su, 1994). Vi vay, viec kham pha dpng ca thiic ddy 

ngudi tieu diing tham gia mua sam xa hgi ti-yc tuyen 

va vide tham gia mua sdm xa hpi tryc tuyen cd tdc 

dgng nhu the nao ddn su hai Idng cd y nghTa quan 

trpng vdi doanh nghiep. 

Mdt trong nhiing yeu td quan trpng tac ddng den 

boat dpng mua sam la dpng ca ben trong hay mong 

mudn thda man cdc nhu cdu ben trong cila mdi ngudi 

tidu diing (Babin & cdng sy, 1994; Childers & cdng 

su, 2002), Cae nghien cim trudc day hau nhu chi 

quan tam den ddng ca tidn ich vd ddng ca tidu khien 

(Babin & cgng sy, 1994; To & cgng sy, 2007) trong 

khi ddng ca xa hpi, mot ddng co quan trgng trong 

bdi canh tuang tac xa hdi (Dennis & cdng sy, 2010; 

Shin, 2013; Westbrook & Black, 1985), van cdn it 

dugc khdm pha (Wu & cpng sy, 2018; Yang & cdng 

su, 2016). Theo Arnold & Reynolds (2003), mua 

sam true tuyen la mpt cdng cu xa hdi quan trpng. 

Do dd, dpng ca xa hpi cd the ddng gdp vdo viec gidi 

thich hdnh vi ngudi tieu diing trong bdi cdnh mua 

sdm xa hpi true tuyen. Tdc dpng ddng tbdi ciia ba 

loai dpng ca ddn hdnh vi ngudi tieu diing trong bdi 

cdnh mua sam xa hgi tryc tuydn chua dupc xem xet. 

Vi vgy, ngbien ciru nay tbyc hien nhdm dien vdo 

khoang trdng trang viec kham phd tac ddng cua ba 

loai ddng ca den hdnh vi tham gia mua sam xd hdi 

tryc tuydn. Viec bd sung dgng ca xa hpi vao md hinh 

nghien ciiu cd the mang lai mpt sy hieu bidt todn 

dien ban ve dgng ca ngudi tieu diing trong bdi ednh 

mua sam xa hpi tryc tuyen. 

Hai long cua ngudi tidu dimg la mpt trong nhung 
bien sd quan trgng hang ddu trong marketing vi sy 
hdi ldng se din din vide tiep tyc six dung dieh vy 
(ChristodouHdes & Michaelidou, 2010; Szymanski 
& Hise, 2000). Trong bdi canh mua sdm xa hpi 
tryc tuyen, sy bai ldng cua ngudi tieu diing la ca 
sd dd doanh nghiep ddnh gid chat lugmg hogt dpng 
kinh doanh tryc tuyen (Childers & cdng sy, 2002; 
Christodoulides & Michaelidou, 2010). Trong cdc 
nghien ciiu trudc day, hdi long thudng dupc xem 
bidn sd dan hudng va la ket qua cua phan hdi nhdn 
thirc va tinh cam gdn lien vdi hanh vi mua hdng (Caro 
& Garcia, 2007; Christodoulides & Michaelidou, 
2010; Szymanski & Hise, 2000). Theo Childers & 
cgng sy (2002), mua sam dugc xem Id phuang tien 
thda mdn ca ve mat tidn ich va tidu khien cua ngudi 
tidu dimg, vi vay nghien ciiu ndy gid thuyet rang 
hanh vi tham gia mua sam xa hdi tryc tuyen tao ra 
hai loai hai ldng ben trong ngudi tidu diing bao gdm 
hdi Idng ve mat nhan thirc vd hai long ve mat tinh 
cam. Vide xem xet hai khia canh cua sy hai ldng mdt 
each ddc lap va ddng tbdi mang lai cd y nghia quan 
trpng vi dieu ndy tao ra sy hieu biet sau sac hon ve 
sy hai long trong bdi canh truyen thdng xa hdi. 

Tyu trung lgi, nghien ciru nay kham pha mdi quan 

he giira ba loai ddng ca ben trong ngudi tieu diing 

(ddng ea tien ich, tieu khien va xa hdi), hdnh vi vd 

hai loai hai long (hdi long ve nhgn thtic va hai long 

ve tinh cam) gan lien vdi hogt ddng mua sam xa 

hdi true tuyen. Bdn canh nhiing do gdp ve mat hpc 

thuat, nghien cim nay ciing dua ra nhirng ham y thye 

tien trong vide khuyen khich nha quan ly sii dyng 

dpng CO mua sdm nhu Id mdt cong cu gia tdng sy hdi 

long ciia ngudi tieu diing. 

2. Cg sd Iy thuyet va mo hinh nghien ciru 

2.1. Bong CO' cda ngu&i tieu dung trong boi cdnh 

niiia sdm xa hgi true tuyen 

Ddng ca tien ich dugc dinh nghTa la nhan manh 

tdm quan tigng cua nhiem vu, mang tinh Iy tri, quyet 

dinh hidu qua va hudng myc lieu (To & cdng su. 

2007). Nhu vay. ddng ca tien ich cho thay vide mua 
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sam bat dau tir vide tbyc hien mdt nhiem vu, va lgi 

ich dat dugc phy thupe vao viec nhiem vu ed hoan 

thanh mdt each hieu qud hay khdng. Ddng ca tidu 

khien hdm y cac hanh vi tidu diing gdn Uen vdi viec 

tim kiem nidm vui, hanh phiic, sy thiic tinh, sy tan 

hudng va mdi Ig (To & cdng sy, 2007). Trong bdi 

canh thuang mai dien hi truyen thdng (TMDT), 

dgng ca tien ich vd ddng ca tieu khien dugc chung 

minh la cd tdc ddng den y dinb va hanh vi ngudi tieu 

diing (Childers & cdng su, 2002). Tuy nhidn, mua 

sdm xa hpi tryc tuyen khac vdi thuong mai didn tir 

truyen tbdng d viec tich hgp hoat ddng xa hdi bao 

gdm kham phd sdn pham, thu thgp va chia se thdng 

tin va bgp tac ra quyet djnh mua hang (Shen & Eder, 

2012), Khia canh xd hpi ciia boat ddng mua sdm xa 

hgi tryc tuydn thiic day vific khdm phd vai trd cua 

ddng ca xa hpi trong vide hinh thanh nhirng kdt qua 

ciia mua sam xa hdi tryc tuyen nhu bai ldng. Mac 

dil mdi quan h? giiia ddng ca, hanh vi, va hdi ldng 

dupc xem xet trong mpt sd nghidn cixu trong bdi 

canh thuang mai didn tu truydn thdng (Anderson & 

Srinivasan, 2003; Ha & Stoel, 2012), bdi canh mua 

sam xa hdi true tuyen van thieu vdng cdc nghien cim 

thye nghi?m cho cdc mdi quan he nay. 

Cac hpc gid ddng y rdng ddng co xd hdi cd lien 

quan chat che den hanh vi ngudi tieu va cac ket 

qud (vi du, hai long) (Arnold & Reynolds, 2003; 

Westbrook & Black, 1985), tuy nhien, so sdnh vdi 

hai loai dpng ca phia tren, ddng ca xd hdi it khi dupc 

xem xet. Ly do Id vi cdc hpc gia cbo rang mdi trudng 

tryc tuyin lam mdt di su tuang tac xa hdi va do dd, 

dpng CO xa hgi chi ddng vai trd thir yeu ddi vdi vide 

chdp nban djch vu true tuydn (Srinivasan & cdng 

sy, 2002). Tuy nhien, sy pbat trien ciia truyen thdng 

xa hpi va mua sdm xa hgi tryc myen da tdi hien cdc 

tuang tdc xa hdi trong bdi cdnh tryc tuydn tuang 

ty nhu trong bdi cdnh ngoai tuyen (Shen & Eder, 

2012). Vi vay, dgng ca xa hdi cd the cd vai hd quan 

trgng ddi vdi hanh vi ngudi tieu diing. Thuc ngbiem 

cho thdy dgng ca xa hgi cd lien quan mat thiet vdi 

hanh vi mua sdm, ham y rdng sy quan hpng ngdy 

edng gia tang cua ddng ca xd hpi trong bdi cdnh tryc 

tuyin (Childers & cgng su, 2002; Christodoulides 

& Michaelidou, 2010; Shin. 2013; Wolfinbarger & 

Gilly, 2001). 

2.2. S\r hdi long trong bdi cdnh true tuyen 

Su hai long la mpt trong nhirng myc tieu hang ddu 

cua hoat dpng kinh doanh vi hai long cd tac dpng 

quan trpng den y dinh mua hang, mua hang lap lai, 

trung thanh, truyen mieng tich cyc (Christodoulides 

& Michaelidou, 2010). Trong thuang mai didn tir 

truyen thdng, bai Idng ham y sy thda man ciia ngudi 

tidu diing ddi vdi cae trai nghidm nua sam vdi mpt 

doanh nghiep hoat dpng thuang mai dipn tir truyen 

thdng (Anderson & Srinivasan, 2003). 

Hdi ldng thudng dugc xem la sy toan bg sy hieu 
qua vd chi phi vd thdi gian, tidn bac va nd lyc va cdm 
xuc hay cdm gidc dupc tao ra bdi qua trinh tidu dung 
va trai nghiem mua sdm (Anderson & Srinivasan, 
2003; Mano & Oliver, 1993). Theo To & cpng sy 
(2007) ddng ca mua sam dan dat harih vi ngudi tieu 
tiling nham thda man nhu cdu ben trong. Vi vdy, 
nghien cixu ndy de xudt rdng boat ddng mua sam 
xa hpi true tuyen se tao ra hai logi hai Idng la hai 
long vd mat nhan thixe va hdi long ve mat tinh cam 
(Oliver, 1993). Hai long ve mgt nhgn thire duge djnh 
nghia la danh gia ve mat nhgn tbiic vd chiie nang, 
boat ddng vd chdt lugng ciia djch vy mua sam xa hdi 
true tuyen (Babin & cpng sy, 1994), trong khi hai 
ldng vd mat tinh cdm ham y miic dp vui ve va thich 
thii dugc hinh thanh bdi mua sam xa hgi tryc tuydn 
(Caro & Garcia, 2007; Kang & Park-Poaps, 2011; 
Russell, 1980). 

Ly thuyet dgng ca chi ra rang ca ddng ca nhan 

tbiic (tien ich) va dpng co tmh cam (tieu khien) 

deu cd vai trd quan trpng trong vide gidi thich ly do 

ngudi tieu dung mua sdm. Trong bdi cdnh mua sdm 

xd hgi true tuyen, gia tri tidn ich hinh thanh tir vide 

kham pha hang hda, thu thap va chia se thdng tin va 

hpp tdc ra quyet djnh mua hang. Gia trj tieu khiln 

xuat phat tir ddc diem ciia sdn pham va cdc ciia hang 

tmc mydn (Childers & cdng sy, 2002). Nhimg san 

pham mang tinh trdi nghidm vd tidu khien kha khd 

de ddnh gid sdn pham trong qua Uinh mua hang. Ben 

canh do, dac diem tidu khien cua cac ciia hang tryc 

hiydn se gan ket vdi gid hj tien ich dd thiic ddy ngudi 

tieu dimg cd nhiing phan irng tich cye (Ha & Stoel, 

2012; Mano & Oliver, 1993). Ddng co tidn ich va 

tieu khien dupc chiing minh la cd tac ddng din y 

djnh sir dung djch vy thuang mgi dien tir truydn 

thdng (Childers & cpng su. 2002). Vi vay. hai loai 

ddng CO nay dugc ki vgng se cd tac dgng den hanh 
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vi su dung mua sdm xa hdi tmc tuydn. 

HI: Dgng ca tiin ich tdc dgng tich cue den hdnh 
vi sic dung mua sdm xd hgi true tuyen. 

H2: Dgng ca tieu khiin tdc dgng tich cue den 

hdnh vi su dgng mua sam xd hgi tri/rc tuyin. 

Cac nghien ciiu hirdc ddy cho thdy rdng viec thilt 

lap cac mdi quan he va thda man nhu cdu xa hgi la 

mpt trong nhung ddng ca chinh cua ngudi tieu dung 

khi tham gia mua sdm (Arnold & Reynolds, 2003). 

Trong mdi trudng true tuyen, cac nghien cim chi ra 

rang ngudi tidu dung sir dyng mua sdm true tuydn dd 

tuang tac va xa hdi hda vdi nhiing ngudi tieu dung 

khde cung nhu tham gia cac nhdm sd thich (Wang 

& cdng su, 2007) ^Q trao ddi trdi nghidm ca nhdn 

vd cai thidn kinh nghiem mua sam (Wolfinbarger & 

Gilly, 2001) vd thay ddi cudc sdng cua ngudi tidu 

diing (Dermis & epng su, 2010) bang vide mang 

nhirng ket ndi xa hdi vdo trong mdi trudng ao (Shen 

& Eder, 2012). 

H3: Dgng ca xd hgi co tdc dgng true tiip den 

hdnh vi su dgng mua sdm xa. hgi true tuyin. 

Mua sam xa hdi true tuydn tgo ra sy thda man vd 

nhan thiic bang vide mang den cho ngudi tidu dung 

su hd trg trong qud trinh ra quyet djnh mua hang, 

lam giam rui ro khi mua hang cflng nhu gidm thdi 

gian va nd lyc cho viec ra quydt djnh. Ddng thdi, 

mua sam xa hdi true tuyen mang lai cho ngudi tieu 

Hinh 1: Md hinh va 

diing cam giac tich cyc va nidm vui thdng qua viec 
dap ling nhu cau tim kidm va mua hang nglu hung, 
tir dd hinh thanh sy hai Idng ve mat tinh cam vdi trai 
nghiem mua sam (Huang & Benyoucef, 2013). Ben 
cgnh do, trdi nghiem gdn kit vdi nhiing ngudi tham 
chieu trong mdi trudng mua sam xa hdi true tuydn 
mang lai cho ngudi tieu diing cam gidc than thudc 
va sy vui ve. 

H4: Hdnh vi su dung mua sdm xd hgi tnrc tuyin 
CO tdc dgng tich cue din hdi ldng ve mat nhdn thuc. 

H5: Hdnh vi su dung mua sdm xd hgi true tuyin 
CO tdc dgng tich cue din hdi long vi mat tinh cdm. 

Tdng quan cdc nghien ciiu cho thdy ddng ca 
mua sdm Id tien de cho sy hai ldng (Caro & Garcia, 
2007; Kang & Park-Poaps, 2011). Ddng ca mua 
sam dugc cho la se dan dat hdnh vi ngudi tieu diing 
nhdm thda man nhu cau ben trong (Christodoulides 
& Michaelidou, 2010; Kang & Park-Poaps, 2011) 
cd Iidn he vdi nhiing ket qud cua hanh vi mua sdm 
nhu sy hdi long va trung thdnh (Babin & cdng su, 
1994). Hai Idng cung la chi bdo siic mgnh ddng 
ca eiia ngudi tidu diing, ddng nghTa rang ddng ca 
cd lien he vdi su hdi long. Nghien ciiu trudc day 
cho thay sy hdi long cua ngudi tieu dimg gia tdng 
kbi viec mua sam dugc gan vdi muc tieu tien ich 
(tiet kiem thdi gian vd nd luc) (Christodoulides & 
Michaelidou, 2010; Kang & Park-Poaps, 20II). Vi 
vay, ngudi tidu diing cd dpng ca tidn ich cao se cd 

gia thuyet nghien ciru 

D^ng Cff xa hpi 
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Bang 1: BQ tin caiy vk d$ gii trj thang do 

Cau trdc khai ni^m H^s6 
Alpha 

Dgng ca ti^n ich (DCTI) 
MSXHTT hang thdi trang hieu qua 
MSXHTT hang thdi trang him ich 
MSXHTT hang thdi trang thilt thye 
MSXHTT hang thdi Uang cdn thilt 
MSXHTT hang thdi Uang thilt tbyc (RI) 

0,95 
0.83 14.79 
0.95 18.57 
0.96 18.62 
0.89 16.42 

Dong CO tieu khien (DCTK) 
MSXHTT hang thdi trang vui ve 
MSXHTT hang thdi trang hao hiing 
MSXHTT hang thdi trang thich thu 
MSXHTT hang thdi trang thu vi 
MSXHTT hang thdi Uang kich thicb (RI) 

0.83 14.25 
0.78 12.96 
0.82 13,94 
0,80 13,53 

Dong caxa hgi (DCXH) 
MSXHTT hang thdi trang giiip tdi gan ket vdi ban be/gia dinh 0.83 14.09 
MSXHTT hang thdi trang giiip tdi giao thiep vdi nhiing ngudi khac 0.87 15,12 
MSXHTT hang thdi Uang giiip tdi ydi nghiam su gdn ket 0.80 13.44 
Hdi long nhdn thuc (HINT): Mdt each tdng the, ban danh gia nhu 
the nao ve chiic nang va boat dong ciia MSXHTT hang thdi trang, 
Rdt khdng hai long (=1); rdt hai Idng (=7) 0.92 15.68 
Rdt khd chju (=1); rdt thoai mai (-7) 0.92 15.47 
Hdi long tinh cdm (HLTC): Mot each tdng the, ban danh gia nhu 
the ndo ve mirc do vui ve va cam giac kich thich cua MSXHTT 
hang thdi trang. 
Rat khdng hai Idng (=1); rat hai long (=7) 
Rdt kho chiu (=1); rdt thoai mai (=7) 
Hdnh vi (HV) • Tmng binh b ^ sur dyng MSXHTT hang thdi trang 
bao nhieu Idn trong 01 tuan? 1,00 
(1)0-2; (2) 3-5; (3) 6-8; (4) 9-11; (5) nhilu hon 12 

0,92 0.92 0.85 

0.74 
0.91 

11.13 
13.91 

0,80 0.79 0.65 

(fixed) 

Ghi chu: Cdc he so tdi deu coy nghia v&i p < 0,001: RI: bi loai do co he so tdi nhdn to < 0.5; CR- do tin cdy tong 
hgp, A VE: phuang sai trich 

sy hdi long cao han vl nban thiic. Tucmg ty, nghien 

ciiu nay ky vpng ngudi tieu dung cd ddng ca tieu 

khiln cao se cd sy hdi ldng cao hon vl mat tinh cam. 

H6: Dgng ca tiin ich co tdc dgng tich cue din hdi 

long vi mat nhdn thicc. 

H7: Dgng ca tiiu khien co tdc dgng tich cue din 

hdi long ve mat tinh cdm. 

Trong bdi canh mua sam xd hpi tryc tuyen, ngudi 

tieu tiling se xu ly thdng tin nham hinh thdnh nhutig 

mdm tin vd danh gia, hr dd hmh thdnh sy hai ldng 

vd mat nhan tiiirc. Mat khac, sy hdi Idng ve mat tinh 

cdm dya tien gid djnh rang cdm giac la mpt thdnh 

phdn quan trpng cua trai nghiem vi mua sdm xa hpi 

true hiydn bao gdm sy vui ve. thich thii va ngdu hiing 

(Caro & Garcia, 2007; Kang & Park-Poaps, 2011; 
Russell, 1980). Su hai Idng ve nhan thiic cd lien 
quan tich cue din hdi Idng ve mat tinh cam vl ngudi 
tieu dimg cd khuynh hudng hinh thdnh tinh cam tich 
cue vdi nhimg hoat ddng mang din nhimg lgi ich 
cho hp. Han niia, ly thuylt ve danh gid (theories of 
appraisal) chi ra rang tinh cam chju tdc dpng cua sy 
ddnh gia vd hidu biet ve mdt hien tupng. Cam xiic Id 
ket qud cua vi?c ddnh gia ve mat nhdn thue eiia ca 
nhan trong mpt mdi trudng cy the. Trong bdi eanh 
tieu dimg, tinh cdm cd the chju tac dpng ciia niem 
tin va danh gia cua ngudi tieu dimg ddi vdi dich vu 
(Oliver & Westbrook. 1993). 

H8: Hdi long ve mgt nhdn thirc tdc dgng tich circ 
din bdi long vi mat tinh cdm. 
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3. Phu-ffng phdp nghien curu 

3.1. Mdu nghien cim 

Ddi tugng khao sat mlu dugc lua chgn la sinh 
vien, do day la ddi tugng phu hpp khi nghien ciiu 
ve chap nhan cdng nghe, thanh thao su dyng mdy 
tinh vd Internet. Ben canh dd, sinh vien Id phdn khiic 
khach hang muc tieu ciia hoat dgng thuang mai 
dien tir truydn thong (Joines & cpng sy, 2003). Han 
niia, sinh vien ciing la nhting ngudi dimg tich cue 
eua mgng xa hgi va dugc xem Id ngudi tieu dimg 
cua hrang lai (Dennis & cdng su, 2010; Kang & 
Johnson, 2013). 

Trong bdi canh mua sdm tryc hiydn, mat tbdi hang 
ham chiia hang logi hanh vi mang tinh xa hdi nhu 
theo doi, chia se trdi nghidm (Arnold & Reynolds, 
2003). Vi vay ngbien ciiu nay tap trung vao mua 
sdm xa hpi true tuydn hang thdi trang (qudn do, dd 
trang siic, giay dep, bii xach va cdc phu kien lien 
quan), ngudi tieu diing tham gia mua sam xa hpi 
tryc tuydn hang thdi trang khdng chi de thda man 
nhu cau tien ich va tieu khien ma cdn de thda man 
nhu cau xa hpi cua hp. Do do, mua sam xa hdi tryc 
tuyen hang thdi trang la mgt bdi canh dang quan tam 
dd khao sdt dpng ca vd kdt qua cua hanh vi. Kbi tbyc 
hien khao sat, cdc ixng cir vien dugc sang Ipc dya 
tren su thdng thgo vao miic dp tham gia cac boat 
dpng mua sdm xa hdi tryc tuydn nhu mua hang, trao 
ddi thdng tin, ddnh gid vd binh lugn, khuydn nghi 
va gidi thieu trong thang vira rdi. Cdc bang cdu hdi 
dugc dua tryc tiep cho ddp vien. 

3.2. Thang do lir&ng 

Cdc thang do ludng dupc ke thira tir cac nghien 

cixu trudc day. Cu the ban, thang do dpng co tien ich 

va ddng ca tieu khien dugc ke thira tii nghien curu 
cua To & cpng sy (2007). Thang do E-satisfaction 
cua Szymanski & Hise (2000) dupc hidu ehinh de 
do ludng hdi ldng vd mat nhdn thixc va hdi long ve 
mat tinh cam. Cu thd ban, Caro & Garcia (2007) sir 
dung thang do ludng tinh cam cua Russell (1980) 
gdm hai khia cgnh la su vui ve vd cam giac kich 
thicb. Do dd, thang do E-satisfaction tdng qudt dupc 
hieu chinh de do ludng hai Idng tinh cam se hdi ve 
cdm nhan cua ngudi tieu diing ve hai khia canh nay. 
Tuang ty, nhdn thirc (hay tidn ich) se nhdn manh 
vdo hai khia canh la chiic ndng va hogt ddng (Babin 
& cdng su, 1994) vd do dd, thang do hdi ldng nhan 
thiic se dugc hidu chinh tir thang do E-satisfaction 
chung de do ludng hai khia canh nay. Cac thang do 
ludng dupc trinh bay trong bang I. 

3.3. Thd tuc phdn tich 

Nghien cuu kiem djnh cdc thang do ludng dam 
bdo ve dp tin cdy, do hidu luc hdi tu, va dp hieu 
lyc phan biet bang phucmg phap phan tich nhan td 
khang djnh. Tidp tbeo, md hinh cau triic tuyin tinh 
se dugc su dung de kiem dinb gia thuyet. 

4. Ket qua phdn tich 

4.1. Dg tin egy vd dp gid tri cua cdc do lu&ng 

Kdt qua CFA lan dau cho thdy can loai bd mdt 
myc hdi trong thang do ddng ca tidn ich vd mdt myc 
hdi trong thang do ddng co tieu khien vi cd be so tdi 
nhan td < 0,5. Sau khi loai bd, ket qua phdn tich CFA 
(Bdng 1) cac thang do dat dp tin cay, hdi ty va phdn 
bidt: CMlN/df =1,31; RMSEA = 0,04; GFI - 0,94; 
IFI = 0,99; NFl = 0,96; CFI = 0,99 ddu ldn ban 0.9 
(Hair & cpng su, 2014). Cdc gia tn dp tin cdy tdng 
hgp deu > 0,6 va phuang sai trich deu > 0,5, Ben 

Bang 2: Trung binh, do l^ch chuan va tinmg quan 

Khai niem Trung binh Dp lech chuan 
Tircmg quan 

l.DCTI 

2. DCTK 

3. DCXH 

4. HLNT 

5. HLTC 

6. HV 

4,29 

4,75 

3,35 

4,94 

4,49 

3,76 

1,55 

1,23 

1,42 

1,54 

1,15 

0,87 

0.91 

0.67"* 

0.59»" 

0.45»*» 

0.60*** 

0.67"* 

0.81 

0.52*" 

0.40**» 

0.51"* 

0.60*" 

0.83 

0 28*** 

0.43*** 

0.66*" 

0.92 

0.53*** 

0 43*** 

0.81 

0.44** 

Ghi chit: *** p<0 001: Can bgc hai ciia gid Iri AVE nam Iren (tirong eheo chinh: - khong co gia Iri. 
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Bang 3: Ket qua kiem dinh gid thuylt 

Dirong dan 

DCTI - H V 

DCTK -• HV 

DCXH - HV 

HV - HLNT 

HV -HLTC 

DCTI - HLNT 

DCTK - HLTC 

HLNT - HLTC 

GFI 
CFI 
NFl 
IFI 
R HV 

Dp Ion tac dpng (ES) (%) 

Kiem dinh su khac biet 
difference test) ( A f (Adf)') 

Gia thuyet -

HI 

H2 

H3 

H4 

H5 

H6 

H7 

H8 

(Chi-square 

Mo binh 1 

Std.jS 

0,49 

0,27 

0,21 

0,21 

0,32 

0,26 

0,36 

t-value 

6,39*** 

3,55*** 

2,40* 

2,52* 

3,55*** 

3,03** 

4,90*** 
0,95 
0,99 
0,96 
0,99 
0,49 

Mo hinh nghiin cuu 

Sld.;8 

0,33 

0,19 

0,36 

0,21 

0,21 

0,32 

0,26 

0,36 

t-value 

4,41*** 

2,58** 

5,35*** 

2,4* 

2,52* 

3,54*** 

3,05** 

4,90*** 

0,93 
0,99 
0,95 
0,99 
0,58 
17,6 

47,74(36)' 

Kit luan 

Ungho 

Unghp 

Unghp 

Unghp 

Unghp 

Unghp 

Unghp 

Unghp 

Ghi chii: *p<0,l;*p<0,05:**p <0,OI,***p<0,001. 

canh do, cdc gia trj Cronbach's Alpha deu > 0,70. He 

sd tai nhan td ddu cd y nghia (p < 0,001; t-value > 6) 

cho thdy do hdi ty cua thang do Id chap nhan dupc. 

Bang 2 cho thdy cdc he sd tuong quan ddu be ban 

0,7 vdi gia tri nbd nhat la 0,31 vd ldn nhdt Id 0,67. 

Tdt ea cac gid hj tucmg quan dlu thdp ban can bac 

hai ciia gid tn AVE ciia khdi niem tucmg img (thdp 

nhdt la 0,81) cho thdy cdc Ihang do dat gia trj phan 

biet (Fomell & Larcker, 1981) 

4.2. Ket qud kiem djnh gid thiet 

Nhdm lam ro ddng gdp ciia ddng ca xd hpi ddi 

vdi hanh vi ngudi tieu dimg, nghien cim nay kiem 

dinh hai md binh. Md hmh I cbi xem xet tdc ddng 

cua dpng ca tien ich vd dgng ca tieu khien den hanh 

vi mua sdm xa hdi ti^c tuydn trong kbi ngbien cuu 

kidm djnh tac dpng ciia dgng ca tien ich, tieu khien 

va xa hpi. Kdt qua phdn tich SEM vdi phdn mem 

AMOS cha thdy sy phii hgp ciia hai md hinh vdi dii 

lieu thj hordng: CMlN/df = 1,40 - 1,37; GFI = 0,95 

- 0,93; CFI - 0,99 - 0,99; NFl = 0.96 - 0,95; IFl = 

0,99 - 0,99 deu ldn ban 0.9 (Hair & cgng sy, 2014). 

Mac dil kit qud kidm dinh eua hai md hinh la hrang 

Ur, viec bd sung dpng ea xa hpi lam gia tang mirc dp 

giai thich ciia hdnh vi. Ddng thdi, kdt qua kiem dinh 

cho thay sy khac bidt ciia hai md hinh. Do dd, ket 

qud trinh bay sau day dya trdn md hinh nghien cuu. 

Nhu ky vpng, ddng ca tidn ich, tidu khien vd xa 

hdi deu cd tae dpng den hdnh vi tham gia mua sam 

xa hpi tryc tuyen cua ngudi tieu diing. Tac ddng 

ciia ddng ca ti?n ich (HI: B = 0,33; t = 4,41; p < 

0,001) mgnh gan gap ddi tac ddng ciia dgng ca tidu 

khiln (H2: IJ = 0,19; t = 2,58; p < 0,01). Dang quan 

tdm, ddng ca xa bpi cd tac ddng manh me nhdt den 

hanb vi ngudi tieu dung (H3: B = 0,36; t = 5,35; p 

< 0,001). Kit qud nghien ciru ciing cho thdy hanh 

vi tham gia mua sdm xa hgi tryc tuyen cd tae dgng 

mgnh den hai ldng bao gdm hdi long ve nhan thiic 

(H4: B = 0,21; t = 2,41; p < 0,05) vd hdi ldng vl mat 

tmh cam (H5: B = 0,21; t = 2,52; p < 0,05). Dgng ca 

tien ich va ddng ca tieu khien dugc chiing minh cd 

vai hd quan trong vdi sy hdi ldng tuang iing. Cy the, 

ddng ca tidn ich cd tac dpng manh din hai Idng ve 

mat nhan thuc (H6: B = 0,32; t = 3,54; p < 0,001) vd 

ddng ca tieu khien cd tdc dpng manh din hdi ldng \ e 

mat tinh cam (H7: B = 0,26,1 = 3,05; p < O.OI). Cudi 

cung, hai Idng ve mat nhdn thirc cd tac dgng manh 

va tich cyc den hdi ldng ve mat tinh cam (H8: B = 
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0,36; t = 4,90; p < 0,001). 

Kdt qua kidm dinh ciing cho thdy su bd sung ddng 

ca xa hgi giiip gia tdng miic dg giai thich cua hdnh 

vi mua sdm xa hpi true tuyen thdm 17,6%. Han niia, 

ket qua kiem djnh Chi square diiference test cho 

thdy sy khac bidt giixa md hinh I va md hinh nghien 

cim. Do do, cd the ket luan rdng ddng ca xa hpi cd 

tdc dgng den hdnh vi vd tac dgng nay lam gia tang 

miic dg giai thich cua hdnh vi mua sam xa hdi true 

tuyen. 

5. Thao luan ket qua nghien cihi 

Nghien ciiu nhdm muc dich kidm dinh mdi quan 
he giixa ddng ca, hdnh vi va su hai long trong bdi 
canh mua sam xa hpi true tuyin. So vdi cac nghien 
ciru trudc day (vi du, Srinivasan & cgng sy, 2002), 
nghien ciiu khdng chi xem xet tac ddng cua ddng ca 
tipn ich vd dgng ca tieu khien ma cdn bd sung tac 
dgng cua dgng ca xa hgi nham xem xet ddng thdi 
tac dpng ciia ba lagi dgng ca den hanh vi ngudi tieu 
dung, dieu ma cac nghien ciiu trudc day chua thuc 
hien. Ket qua cho thdy, khi ddng ca ti?n ich, tieu 
khien va xa hgi cang tang, tdn sudt su dung mua sam 
xa hpi true tuydn vd hdi ldng vdi dich vy mua sam xa 
hpi tryc tuyen cdng gia tang, Trong dd, tac dgng cua 
dgng ea xa hdi dugc chiing minh la gdp phan quan 
hgng dan den cdc ket qua tren. 

Dpng ca tien ich ed tdc ddng den y djnh hanh vi 

manh ban dpng ca tieu khien tuang ddng vdi eac 

nghien ciru trudc day. Cy the ban, cdc nghien euu 

hong qud khir cung cbi ra rang phan ldn ngudi tieu 

dimg sir dung kenh mua hang tryc tuyen de hoan 

thdnh cdng vide (Bhatnagar & Ghose, 2004). Hon 

niia, cac nghien cuu ciing cd thdy ngudi tieu dimg 

vdi ky nang sir dung cdng cu true tuyen chuyen 

nghidp (sinh vien) thudng su dung cac kenh true 

tuyin cho eac boat ddng hudng nhiem vu (EastHck 

& Feinberg, 1999). Mgt vai nghien ciru gpi y rang 

ngudi tieu dimg mua sdm tryc tuyen de hrcmg tac va 

xa hgi hda vdi ngudi khde (Wang & cdng sy, 2007), 

cho phep hp trao ddi kinh nghiem ca nhan, ndng cao 

trai nghiem mua sdm (Wolfinbarger & Gilly, 2001), 

tir dd ndng cao muc do hdi long va trung thdnh 

(Srinivasan & epng sy, 2002), Tuy nhidn, vai tid cua 

dgng ca xd hpi trong bdi canh mua sam xa hpi tryc 

tuyin hidm khi dugc kiem djnh tbyc nghiem (Wu 

& cdng su, 2018; Yang & cdng sy, 2016). Vi vdy. 

nghien ciiu ndy dien vao khoang trdng ndi trdn bang 
vide bd sung tac ddng ciia ddng co xa hdi den hdnh 
vi ben canh ddng ca tien ich vd tieu khien, hong bdi 
canh mua sdm xa hdi tryc tuydn. Kdt qua nghien ciiu 
cho thay dgng co xd hdi cd tac dgng mgnh nhdt den 
hdnh vi mua sam xa hdi true tuyen, khdng djnh tam 
quan hpng cua ddng ca ndy trong bdi cdnh truyen 
thdng xa hpi ndi chung cung nhu mua sdm xa hpi 
true tuyen ndi rieng. Vdi viec xem ddng ca xa hpi 
Id mgt thanh phdn ddc lap bao gdm cac trao ddi vd 
hoat dgng cd nhan cd tac ddng den hanh vi ngudi 
tieu dimg, nghien ciru ndy ddng gdp vao kien thiic 
chung bang viec khdng djnh vai trd quan trpng ciia 
dpng ca xa hgi khdng cbi trong bdi ednh ngoai tuyen 
va cdn trong bdi cdnh tryc tuyen. Nhu vdy, ngudi 
tieu dimg tham gia vdo hoat ddng xa hdi cdng cd 
khuynh hudng tbam gia vdo hogt ddng mua sam xa 
hgi tryc tuydn, 

Hdnh vi mua sam xa hpi tryc tuyen cd tdc ddng 
tich cyc mgnh me den bai ldng nhgn thirc vd tinh cdm 
cho thdy rdng ngudi tidu diing thye hi?n bai so sanh 
ridng biet so vdi ki vgng ban ddu khi sir dung mua 
sdm xa hdi true tuyen: mdt la so sdnh chiic ndng, 
hogt ddng vd chdt lupng cua djch vu mua sam xa hpi 
tryc tuydn vd hai la so sanh cam nhdn sy vui ve thoai 
mai (Babin & cdng sy, 1994; Caro & Garcia, 2007; 
Kang & Park-Poaps, 2011; Oliver, 1993; Russell, 
1980). Han nira, ddng co cd tac ddng den hai ldng 
cho thdy rang hai long la thudc do sire mgnh gidn 
tiep ciia ddng ca vd cho thdy dpng co dan dat hanh 
vi nham thda man nhu cdu ben trong ciia ngudi tieu 
dimg (To & cpng sy, 2007). Ket qua thye nghiem 
cung cho thay ngudi tieu dimg vdi dpng ca tidn ich 
(tieu khien) mgnh se hdi Idng ban vdi cac myc tieu 
mua sam tien ich (tieu khidn) (Christodoulides & 
Michaelidou, 2010; To & cdng sy, 2007). Vi vdy, 
sii'c manh dpng ca cd Hen quan den sy ua thich va 
hai long trong mua sdm. Ndi each khac, khaeh hang 
cd dpng ca cang ldn thi hdi long cang cao. Cudi 
cimg, hai Idng nhdn thuc co tdc ddng manh den hdi 
long tinh cdm cho thdy ngudi tieu dung quan trgng 
chiic nang va boat dgng cua mua sam xa hdi true 
tuyen nhieu ban so vdi viec dat duge cam gidc vui 
ve, thoai mai. Ket qud ciing cbo thay hai ldng ve 
nhdn thuc quan trpng ban hdi long ve tinh cam. Dieu 
nay cho thdy ngudi tieu diing tham gia vao mua sam 
xa hpi true tuyen vl nhung lgi ich hg nhan duac nhu 
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tien kiem thdi gian vd chi phi ciing nhu tang miic do 
hieu qua cua quyet djnh mua sdm. Ro rang, ket qud 
nghien cuu md rdng sy hidu bilt trudc day ve sy hai 
Idng trong bdi eanh tryc tuydn (Christodoulides & 
Michaehdou, 2010; Szymanski & Hise, 2000), khi 
khdng chi xem hai long la mdt cau true dan hudng, 
md la mpt cau tnic nhieu thdnh phdn cd lien quan 
chat che vdi nhau. 

Nghien cuu nay cd mdt sd ham y qudn hi, Trudc 
tidn, nghien ciiu chiing minh ddng ca cd tac ddng 
den hanh vi vd hai Idng, tix dd cd the mang lai ket 
qua tich cye nhu trung thdnh, mua hang lap lgi. Vi 
vay, nhd marketing cd the dya vao day de hoach djnh 
chinh sach marketing hieu qud nhdm ddp iing nhirng 
dgng ca cua ngudi tidu dimg bao gdm ddng ca tien 
ich, tieu khien vd xd hgi. Tiep theo, dgng ca tidn ich 
cd lien quan mat thidt vdi tidu dung bdt bugc Id hdnh 
VI mua hang nhdm hoan thanh cac nhidm vy tidn 
ich, vi vgy, cac nha kinh doanh dich vy tryc tuyen 
nen tich bgp cac gia tri tien icb vao website nhdm 
gia tdng doanh sd va su hdi long. Ngugc lai, dpng 
ca tieu khien cd Hen quan den mua hdng ngau hung 
(Babin & cpng su, 1994). Vi vay nha kinh doanh 
dieh vy tryc tuyen cdn tdc ddng den ngudi tidu dimg 
tim kiem trai nghidm tieu khien bdng qudng cao 
VI hp khdng cd nhiing muc tidu nhgn thiie cy the 
khi tham gia mua sam xa hpi true tuyen. Nhd kinh 

doanh ciing can tap tnmg vao khia cgnh trai nghiem 

cua mdi trudng mua sdm nhu bidn vide mua sam 

trd thanh mdt cugc phieu luu (Arnold & Reynolds, 

2003). Vi vay, viec thiet ke cac giao dipn cua hang 

mua sdm xa hpi true tuyen cdn dupc quan tam d^c 

biet dl cd the chuyen sy vieng tham thanh hdnh vi va 

hai long. Nghien eiiu nay eiing cho thay sy hai ldng 

gan lien vdi eac hoat dgng xa hpi va ca nhan. Vi vay, 

cdc cira hang tryc tuyen cdn tich hpp hdi nghiem xd 

hpi bao gdm cdc hoat dpng gan lien vdi mua sam 

Cling nhu cdc boat dpng khac. 

6. Ket luan 

Nghien ciiu nay de xudt va kiem dinh mdi quan 

he giira ddng ca, hanh vi va hai long trong bdi canh 

mua sdm xa hgi true tuyen. Trong dd, dgng ca dupc 

md hinh hda thanh tien ich, tieu khien va xa hgi 

trong khi hdi long gdm hai ldng nhan thiic va hai 

Idng tinh cam, Kdt qua cho thdy cdc thang do dat dp 

tin cay va dp gid trj vd md hinh phii hpp vdi dir lidu 

thu thdp. Nhu ky vpng, gia tri tien ich, tieu khien 

vd xd hpi gidi thich phdn ldn bien thien ciia hanh 

vi (58%), cho thay sy hidu qua ciia ba logi dgng ca 

trong viec giai thich hanh vi. Hon niia, nghien curu 

ciing cho thdy dgng ca va hanh vi tham gia mua sam 

xd hpi true tuyen tao ra sy hdi ldng ve mat nhdn thiic 

va tinh cam. 

L6i thfra nhan/cam on: Nghien ciiu nay dupc tai trp bdi Quy phat trien khoa hpc va cdng nghe Quoc gia 
(NAFOSTED) 2018 - Ma sddi tai: 502.02-2018 311. 
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