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Tém m

Mua sim trén mang xa héi triecc tuyen la mor khuynh hmmg mua sam moi, mang aén mét moi
truong kinh doanh daing quan tém dé kham phé cdc vin dé tam ly nguoi tiéu ding nhu dong
co. hanh vi va ket qud. Nghién ciru nay nhdm xem xét mpt cach hé théng cac logi dpng cor (tign
ich, Méu khién va xa hji) va cdc hinh théi cia sic hai /ang (ve mat nh(m thiec va tinh cam) cung
niue méi quan hé dong co — hanh vi — hai long trong boi canh mua sdm xa hgi truc tuyén. Ael
qua chinh cua ngluen ciru cho thdy. déng co xa hol ¢6 tdc dpng lom nhét 161 hanh vi mua sim
Xa hoi truc tuyén, sau do la déng co tién ich, va cudr cing la déng co tiéu khién. Hanh vi mua
sant xa hoi trire tuyén dén 161 cd sy hai long vé mét nhan thirc va finh cdm, trong do két qud
hai long vé mét nhdn thirc cao hon. Vi vay nghién ciru ndy dong gop vao kién thirc chung bing
viée mo rong Inéu biét lruac day vé moi quan h¢ dong co — hanh vi — hai long cua ngum tiéu
ding trong b6i cinh mua sim xa hoi triec tyén Dzmg thot, nghién cieu cung Cap mpt s6 ham
y cho nha quan tri dé phat trién chién lupe marketing hiéu qua.

Tir khéa: Mua sim xa héi tnee tuyén; dong co tién ich, tidu khién va xa héi; hanh vi; bai long
nhén thic va tinh cam.

Ma JEL: M31,033

Motivations and outcomes of online social shopping in Vietnam

Abstract

Online social shopping. a new shopping nend. provides an interesting business setting 1o
investigale consumers ' psychological 1ssues such as motivations. behavior. and outcomes.
This research aims to investigate three kinds of motivations (utilitavian, hedonic and social)
and no types of satisfaction (cognitive and affective) as well as the motivations — behavior
— satisfaction linkages in online social shopping context. The results indicate that social
motivation has the stronges! effect on online social shopping behavior. followed by wtilitarian
and then hedonic motivation. Online social shopping hehavior brings more cognitive. rather
than affective. satisfaction to social sh [< s. Therefore. the current research
contributes 1o the literatwre by extending previous understanding of consumer motivation —
behavior — satisfaction linkage in the context of online social shopping. Also. the findings
provide managers with suggestions for developing ¢ffective marketing straregies

Kevwords: Online social shopping: wiilitarian. hedonic and social motivation: cognitive and
affective satisfaction.

JEL code: M31. 033

6 261 thang 3/2019 40 hinfted'in g


mailto:khoinh@ntu.edu.vn
mailto:tuuhh@ntu.edu.vn
mailto:hanhln@ueh.edu.vn

1. Giéi thigu

Mua sim x3 hdi trye tuyén (MSXHTT) 1 hoat
dong tuong téc v6i nhimg ngudi tigu ding khac trong
qua trivh mua sém trén mang x3 hdi (Dennis & cong
sw, 2010). Mua sém x héi trye tuyén duge xem 13
s két hop gita rmyén théng xa hgi va mua sim
trye tuyén nhim mang lai cho ngudi tiéu ding sy
giao tiép xa hoi, nhirog kénh lién lac phong pho, kha
néng hop tac nh3m lam cho hoat déng mua sim trre
liép trd nén higu qua (Kang & Johnson, 2013; Shin,
2013). Déng thoi, mua sém xa hi tnec tuyén cho
phép nguvi tiéu ding chia sé thong tin, trai nghiém
v4 quan diém hinh thanh nhimg cong ddng mua sém
tro gidp viéc ra quyél dinh (Wang & cdng su, 2007;
Wolfinbarger & Gilly, 2001). Nhir vy, mua sém xa
hoi trye tuyén bao gdm céc hoat dong trao déi thong
tin, danh gia va xép hang, khuyén nghi va gioi thiu
(Dennis & céng sir, 2010). Cac hoat déng x4 héi nay
clia ngudi tiéu ding va sy dap img nhu cAu xa hoi
6 l1én quan mét thiét dén két qua caa hoat dong ban
1é (vi du, hai long cia khach hang) (Babin & cong
sy, 1994). Vi vdy, viéc khdm pha dong co thic diy
ngudi tiéu dang tham gia mua sim xa hér true wyén
va viée tham gia mua sim x4 héi tryc tyén co tac
dong nhu thé ndo dén su hai long cé ¥ nghia quan
trong v&i doanh nghiép.

M3t trong nhimg yéu t6 quan trong tac dong dén
hoat dong mua sam 13 ddng co bén trong hay mong
mudn thoa man cac nhu ciu bén trong cia mdi nguoi
tiéu ding (Babin & cong su, 1994; Childers & cong
sy, 2002). Cac nghién ciru trude ddy hu nhu chi
quan tam dén déng co tién ich va dong co tidu khién
{Babin & cong su, 1994; To & cdng sy, 2007) trong
khi dong co xa hdi, mot dong co quan trong trong
béi canh tuong tac xa héi (Denms & cong su, 2010;
Shin, 2013; Westbrook & Black, 1985), van con it
dugce kham pha (Wu & céng sir, 2018; Yang & cong
sir. 2016). Theo Amold & Reynolds (2003), mua
sim truc yén Ja mot cong cy x3 héi quan trong.
Do d6, ddng ca xa hoi ¢o thé dong gop vao vide gidi
thich hanh vi ngudi tiéu ding trong bé1 canh mua
shm x3 hoi trye tuyén. Tac dong ddng théi caa ba
loai dgng ca dén hanh vi nguei tiéu ding trong béi
cdnh mua sdm x3 hdi truc tuyén chua duge xem xét.
Vi vdy. nghién clru nay thyue hién nhim dién vao
khoang tréng trong vide khan pha tac dong ciia ba

loai ddng co dén hanh vi tham gia mua sim x3 hdi
tric myén. Viéc bd sung ddng co xa hi vao mo hinh
nghién ciru ¢6 thé mang lai mét su hiéu biét toan
dién hon vé dong co ngudi tiéu ding trong boi canh
mua sim xa héi trye myén.

Hai long cia ngudi tiéu ding 13 mét trong nhimg
bién s quan trong hang dAu trong marketing vi sy
hai long s& din dén vige tiép tuc su dung dich vu
(Christodoutides & Michaelidou, 2010; Szymanski
& Hise, 2000). Trong bbi canh mua sim xa hoi
tryc tuyén, sy hai long cua ngudi tiéu dung 13 co
s& dé doanh nghiép danh gi4 chit lugng hoat dong
kinh doanh tryc tuyén (Childers & cong sy, 2002;
Christodoulides & Michaelidou, 2010). Trong cac
nghién ciru trude day, hai long thudéng duge xem
bién sé don huéng va la két qua cua phan héi nhan
thirc va tinh cam gén lién véi hanh vi mua hang (Caro
& Garceia, 2007; Christodoulides & Michaelidou,
2010; Szymanski & Hise, 2000). Theo Childers &
cdng sy (2002), mua sém duoe xem la phuong tign
thoa mén ca vé mit tién ich va tiéu khién cua ngudi
tiéu dung, vi vdy nghién ciru ndy gia thuyét ring
hanh vi tham gia mua sim xd hoi true myén tao ra
hai loai ha1 lang bén trong ngudi tiéu ding bao gdm
hai long vé mat nhan thirc va hai long vé mit tinh
cam. Viéc xem xét hai khia canh cua sy hai long mot
cach ddc I3p va ddng thei mang lai ¢6 ¥ nghia quan
trong vi diéu nay (20 ra sy hiéu biét sau sic hon vé
su hai long trong bd) canh truyén thong xa hdi.

Tyu trung lai, nghién ciru nay kham ph4 méi quan
hé gira ba loa1 dgng co bén trong ngudi tiéu ding
(@ng co tién ich, tiéu khidn va xa hoi), hanh vi va
hai loai hai l6ng (hai long vé nhan thire va hai long
vé tinh cam) gén lién véi hoat dong mua sim xa
hoi trie ruyén. Bén canh nhimg d6 gop vé mit hoc
thuat, nghién ciru nay cing dwa ra nhimg ham y thuc
tién trong viée khuyén khich nha quan ly sir dyng
ddng co mua sim nhuy ta mot cong cy gia tang s hai
1dng cua ngudi tiéu ding.

2. Co 56 Iy thuyét va mé hinh nghién ciru

2.1. Dng co cria ngiedi tiéu ding trong boi cdnh
mna sém xi hoi trire m_l'i;n

Pang co tién ich dugce dinh nghia la nhan manh
1am quan trong cua nhiém \i. mang tinh ly tri. quyct
dinh hicu qua va hudng muc tiéu (To & cong sit.
2007). Nhu vay. déng co uén ich cho |h5y vice mua
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Tom tat:

Mua sim trén mang xa hji triec luyen 1a mot khuynh htmng mua sam méi mang dén mot moi
iruong kinh doanh dang quan tém dé kham pha cac van dé tam ly nguoi tiéu ding nhi dong
o, hanh vi va két qud. Nghién cti ndy nham xem xét mé1 ciach hé thong cac logi dng co (tién
ich, tiéu khién va xd hgi) va cde hinh thai cua su hai Iang (ve mat nhan thiec va tinh Lam) cung
nhie mdi quan hé dng co ~ hanh vi — hai long trong boi canh mua sdm xa héi e tuyén, Kel
gud chinh cia ng/uen citu cho thdy, déng co xa hoi zo tac dong lon nhdr 161 hanh vi mua sim
xd hfi true uyén, sau dé la dong co tién ich, va cui ciing la déng co tiéu khién. Hanh vi mua
sdm xd I : triec tuyén dén 161 cd sw hai long vé mdt nhén thirc va tink cam, trong a6 két qua
hai long vé mét nhan thiec cao hom. Vi vy, nghién ciru ndy dong gop vio kién thirc chung bing
viéc mo réng hiéu biét mlac day vé moi quan he (Iong co'— hanh vi - hai long cua ngum tiéu
diing trong boi canh mua sam xa hoi truc luyen Dong thai, nghtén cieu cung ca]) mét 56 ham
y cho nha quan tri dé phat trién chién luge marketing hiéu qud.

Tir khéa: Mua sdm xa héi tryc ruyén; dong co tién ich, tiéu khién va xi héi; hanh vi; hai long
nhén thirc va tinh cam.

Ma JEL: M31, 033

Motivations and outcomes of onlinc social shopping in Vietnam

Abstract

Online social shopping, a new shopping trend, provides an interesting business setting 1o
imvestigate consumers’ psychological issues such as motivations, behavior, and ontcomes.
This research aims fto investigate three kinds of motivations (utilitarian, hedonic and social)
and nvo types of satisfaction (cognitive and affective) as well as the motivations — behavior
— satisfaction linkages in online social shopping context. The results indicate that social
motivation has the strongest effect on online social shopping behavior, Jollowed by utilitarian
and then hedonic motivation. Online social shopping behavior brings more cognitive, rather
than affective, satisfaction to social shopping consumers. Therefore. the curreni research
contributes 1o the literature by extending previous understanding of consumer motivation -
hehavior — satisfaction linkage in the context of online social shopping. Also, the findings
provide managers with suggestions for developing effeciive marketing snategies

Kevwords: Online sociol shoppmg: wilitarian. hedonic and social motivation: counive and
affective satisfaction.

JEL code: M3t 033
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1. Giéi thigu

Mua sim xd hoi truc tuyén (MSXHTT) 14 hoat
ddng trong téc v6i nhimg ngudi tiéu ding khac trong
qué trinh mua sém trén mang xa hoi (Deonis & cong
sy, 2010). Mua sim xa héi truc myén dugc xem la
sir két hop gilra truyén thong xa hoi va mua sim
tryc myén nhim mang lai cho ngudi tiéu ddng sir
giao ucp xé héi, nhimg kénh lién lac phong phu kha
nang hop tac nhim lam cho hoat déng mua s&m tryc
ucp tré nén higu qua (Kang & Johnson, 2013; Shin,
2013). Déng thoi, mua sém xd hoi trc tuyén cho
phép ngudi tiéu ding chia sé thong tin, tré1 nghigm
v& quan diém hinh thanh nhimg céng dbng mua sim
tro gitp viéc ra quyét djnh (Wang & cong sy, 2007;
Wolﬁnbarger & Gll]y, 2001). Nhur vy, mua sim xa
hoi truc ruyen bao gdm cac hoat dong trao d6j thong
tin, danh gi4 va xép hang, khuyén nght va gigi thigu
(Dennis & cong sy, 2010). Cac hoat ddng xa hoi nay
cla ngudi tiéu dung va sy d4p img nbu cau xa hoi
6 lign quan mat thiét dén két qua cua hoat dgng ban
1¢ (vi dy, hai long cua khach hang) (Babin & cong
su, 1994). Vi véy, viéc kham pha dong co thiic ddy
ngudi tiéu dung tham gia mua sém xa hi trye tuyén
va viéc tham gia mua sim xa hdi trye tuyén cé tac
dong nhu thé nao dén sy hai long c6 ¥ nghia quan
trong véi doanh nghigp.

M&t trong nhimg yéu td quan trong tic dong dén
hoat déng mua sam la déng co bén trong hay mong
mudn théa man céc nhu chu bén trong cia mdi ngudi
tiéu dung (Babin & cdng su, 1994; Childers & cong
sy, 2002). Céac nghién ciru trudc déy hau phu chi
quan tam dén dong co tién ich va dong co tiéu khién
(Babin & cdng su, 1994, To & cdng su, 2007) trong
khi dong co xa hdi, mét dong co quan trong trong
béi canh tuong téc xa hdi (Dennis & cong su, 2010;
Shin, 2013; Westbrook & Black, 1985), van con it
dugc kham pha (Wu & cdng su, 2018; Yang & cong
su, 2016). Theo Amold & Reynolds (2003), mua
sim tnye ruycn 1a mdt cong cy xd hdi quan trong.
Do dé, djng co xa hoi co thé dong gdp vao viée gial
thich hanh vi ngudi tiéu dang trong boi canh mua
sim xi hoi tryc myén. Tac dong df)ng thdi cua ba
loai déng co dén hanh vi ngudi tiéu ding trong boi
canh mua sim xa hoi truc myén clura duge xem xét,
Vi viy, nghién ciny ndy thie hién nham dién vao
khoang tréng trong viée kham pha tic dong cia ba

loai dgng co dén hanh vi tham gia mua shm xa hji
truc ruyén. Viée bd sung dong co xa hdi vao mé hinh
nghién ciru c6 thé mang lai mot sy hiéu biét toan
dién hon vé dong co ngudi tidu ding trong béi canh
mua sim xi héi tnre myén.

Hai long cta ngudi tiéu ding 12 mét trong nhimg
bién sé quan trong hang dau trong marketing vi sy
haj long s& din dén viéc tiép tuc sir dung dich vy
(Christodoulides & Michaelidou, 2010; Szymanski
& Hise, 2000). Trong bbi canh mua sim xa héi
truc tuyén, sy hai Jong cua nguai tiéu dung la co
s& dé doanh nghiép danh gi4 chit lugng hoat déng
kinh doanh tryc ruyén (Childers & céng sy, 2002;
Christodoulides & Michaelidou, 2010). Trong cac
nghién ciru truge day, hai long thuéng duge xem
bién s6 don huong va 1a két qua cia phan hdi nhan
thirc va tinh cam géin lién v6i hanh vi mua hang (Caro
& Garcia, 2007, Christodoulides & Michaelidou,
2010; Szymanski & Hise, 2000). Theo Childers &
cdng sy (2002), mua sdm duoc xem l1a phuong tién
théa man ca vé mat tién ich va tiéu khién coa nguoi
tiéu dung, vi vdy nghién clru nay gia thuyét ring
hanh vi tham gia mua sim xa héi true ruyén tao ra
hat loai hai long bén trong ngudi tiéu dung bao gém
hai long vé mit nhan thire va har long vé mit tinh
cam. Viéc xem xét hai kbia canh cua sy hai long mét
cach djc lap va dong thoi mang laico y nghla quan
trong vi diéu nay tao ra sy hiéu biét sau sic hon vé
su hai 1ong trong boi canh truyén théng xa hoi.

Tyu trung lai, nghién ciru nay kham pha méi quan
h¢ giira ba loai dong co bén trong ngudi tidu ding
(ddng co ti¢n ich, tiéu khién va xi Noi), hanh vi va
hai loai hai long (hai 1ong vé nhan thirc va hai long
vé tinh cam) gén lién vai hoat dong mua sim xa
hoi true myén. Bén canh nhirng d6 gop vé milt hoc
thudt, nghién clru nay ciing dua ra nhimg ham ¢ thuc
tién trong viéc khuyén khich nha quan ly sir dung
ddng co mua sim nhur 12 mot cdng cy gia tang sy hai
long cha nguoi tiéu ding.

2. Co 6 Iy thuyét va md hinh nghién ctru

2.1. Péng co clia ngweii tiéu ding trong béi cinh
mua sim xa héi truc lln'én

Bong co tién ich dugc dinh nghia la nhdn manh
am quan trong cua nhi¢m vu. maog tinh ly 1ri, quyét
dinh hiéu qua va hudng muc téu (To & cong s,
2007). Nlur vay. dong co tién ich cho lhéy vige mua
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sam bt dau Y viéc thuc hién mét nhiém vy, va lgi
ich dat dugc phy thude vao viéc nhiém vy ¢6 hoan
thanh mét cach hiéu qua hay khéng. Pong co tiéu
khién ham y céc banh vi tiéu ding gén lién véi viée
tim kiém niém vui, hanh phic, sy thirc tinh, sy tin
huong va méi la (To & cong sy, 2007). Trong bbi
canh thuong mai dién nr truyén thong (TMDPT),
déng co tién ich va dong co tiéu Kkhién duge chimg
minh 1 c6 tic dgng dén y dinb va hanh vi ngudi tigu
dung (Childers & cong s\, 2002). Tuy nhién, mua
sam xa hdi tnre myen khac véi thuong mat dién nr
truycn lhong & vige tich hop hoat dong x3 hi bao
gém kham pha san phf\m, thu thap va chia sé thong
tin va hop téac ra quyét dinh rua hang (Shen & Eder,
2012). Khia canh xa hi cua hoat ddng mua sAm xa
héi truc ruyén thiic déy viéc kham phé vai trd cia
dong co xa hji trong viéc hinh thanh nhimg két qua
cua mua sm xd hoi tryc tuyén nhu hai long. Mic
dd mdi quan hé giira déng co, hanh vi, vA hai long
dugc xem xét trong mot s6 nghlen clru trong boi
canh thuong mat dién tir truyén théng (Anderson &
Srinivasan, 2003; Ha & Stoel, 2012), béi canh mua
s&m x4 hoi trye tuyén van thidu ving cac nghién ciru
thye nghi¢m cho cic méi quan hé nay.

Cac hoc gia déng y ring dong co xa hoi co lién
quan chat ché dén banh vi nguon tiéu va cac két
qua (vi dy, hai long) (Amold & Reynolds, 2003,
Westbrook & Black, 1985), tuy nhién, so sanh vai
hai logi dong co phia trén, dong co xa hdi it khi dugc
xem xét. Ly do 1 vi cic hoc gia cho ring mé1 trudmg
tryc tuyén lam mét di sy tuong tac xa hbi va do do,
dng co xa héi chi dong vai trd thir yéu déi véi viée
chép nhan dich vu truc ruyén (Srinivasan & cfng
sw, 2002). Tuy nhién, sy phat trién cua truyén thong
xa hoi va mua sim xa hdi trre ruyén da tai hién cac
tuong tac xa hoi trong bdi canh tryc tuyén tuong
tu nhu trong bdi canh ngoai tyén (Shen & Eder,
2012). Vi viy, déng co xa hdi co thé ¢4 vai tré quan
trong dbi voi hanh vi ngudi tiéu ding, Thue nghigm
cho lhéy dong co xa hoi co lién quan mit thiét voi
hanh vi mua sdm, ham y ring sy quan trong ngay
cang gia tiing cUa dong co xa héi rong boi canh trye
tuyén (Childers & cng sy. 2002: Christodoulides
& Michaelidou, 2010: Shin, 2013; Wolfinbarger &
Gilly, 2001).

2.2. Syr hai long trong béi canh truc Ill)'éll

Sy hai 1ong 1a m§t trong nhimg muc tiéu hang déu
cua hoat doog kinh doanh vi hai ldng c6 tac dong
quan trong dén ¥ dinh mua hang, mua hang 13p lai,
trung thanh, truyén miéng tich cuc (Christodoulides
& Michaelidou, 2010). Trong thuong mai dién ur
truyén théng, hai 1ong ham ¥ sir thoa man cua ngudi
tiéu dung ddi v6i c4c trai nghiém nua sim véi mot
doanh nghiép hoat dong thuong mai di¢n tr truyén
théng (Anderson & Srinivasan, 2003).

Hai long thudng dugc xem 14 su toan b sy hig¢u
qua vé chi phi vé thoi gian, tién bac va nd luc va cam
xlc hay cam giac dugc tao ra bai qua trinh tiéu dung
va trai nghiém mua sim (Anderson & Srinvasan,
2003; Mano & Oliver, 1993). Theo To & cdng su
(2007) déng co mua sam din dét hanh v1 ngudi tiéu
ding nhdm thoéa man phu cdu bén trong. Vi vay,
nghién cirv nay dé xuét ring hoat dong mua sim
xd hoi truc tuyén s€ tao ra hai loai hai long la hai
long vé mal nhan thuc va hai long vé mit linh cam
(Oliver, 1993). Hai long vé mit nhan thic duge dinh
nghia Ia danh gia vé mat nhan thirc vé chirc nang,
hoat dong va chit lugng cua dich vu mua sdm xa hoi
truc ruyén (Babin & cjng su, 1994), trong khi hai
long vé mat tinh cam ham y mic d§ vui vé va thich
thit duge hinh thanh boi mua sam xa hdi tryc luyén
(Caro & Garcia, 2007; Kang & Park-Poaps, 2011;
Russell, 1980).

Ly thuyét déng co chira réng ca dong co nhin
thire (tién ich) va dong co tinh cam (tiéu khién)
déu c6 vai tro quan trong trong viéc giai thich ly do
ngudi tiéu ding mua sim. Trong bdt canh mua sim
xa héi tnue myén, gid tr tién ich hinh thanh fir viéc
kham pha hang hoéa, thu thip va chia sé thong tin va
hop tac ra quyét dinh mua hang. Gia tr tiéu khién
xudt phat tir djc diém coa san pham va cic cira hang
tryc tuyén (Childers & cong su, 2002). Nhimg san
phim mang tinh trai nghi¢m va tiéu khiéo kha kho
dé danh gia san pham trong qua trinh mua hang. Bén
canh 6, dic diém tiéu khién cia cac cira hang tnze
tuyén sé g:in két voi gia tri 1ién ich dé thac déy nguén
ticu dung ¢6 nhimg phan img tich cye (Ha & Stoel.
2012; Mano & Oliver, 1993), Béng co tién ich va
tiéu khién duge chimg minh la ¢ tac dong dén y
dinh sir dung dich vy thuong mar dién tmyén
thong (Childers & cng sw. 2002). Vi viy. haj Yoai
dong co nay dugc ki vong sé ¢ tic dong dén hanh
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vi sir dung mua sam xa héi tryc tuyén.

H1: Dng co tign ich téc dgng tich cuc dén hanh
Vi st dung mua sdm xd héi true luyé}u.

H2: Péng co tiéu khién téc déng tich cuc dén
hénh vi sir dung mua sém xa hgi truc tuyén,

Céc nghién cim trude day cho thdy ring viée thiét
lap céac mdi quan hé va théa man nhu cu xa héi 12
mot trong nhimg ddng co chinh cia ngudi tiéu ding
khi tham gia mua sim (Arnold & Reynolds, 2003).
Trong méi truémg tryc tuyén, c4c nghién ciru chi ra
riing ngudi tiéu dimg sit dung mua sim tryc tuyén d&
tuong tac va xa héi hoa véi nhimg ngudi tiéu ding
khéc cing nhu tham gia cic nhém sd thich (Wang
& cong sy, 2007) dé trao ddi trai nghiém ca nhan
va ci thién kinh nghiém mua sim (Wolfinbarger &
Gilly, 2001) va thay ddi cugc sdng cua ngudi tiéu
ding (Dennis & céng sy, 2010) bing viéc mang
nhimg két ndi xa hoi vao trong mdi trudng 3o (Shen
& Eder, 2012).

H3: Péng co xd hoi ¢6 tac dpng truc tiép dén
hanh vi sir dung mua sam xd hpi truc tuyéﬂ.

Mua sim x3 hdi trye tuyén tao ra su thoa min vé
nhan thirc bing viéc mang dén cho ngudi tiéu dang
sy hd trg trong qua trinh ra quyét dinh mua hang,
lam gidm rii ro khi mua hang cling nhu giam thai
gian va nd lyc cho viée ra quyét dinh. Déog thei,
mua sim xa hdi tryc tuyén mang lai cho ngui tiéu

dung cam giac tich cyc va niém vui théng qua viée
dap mg nhu cu tim kiém va mua hang ngiu himg,
tir A6 hinh thanh sy hai 1dng vé mat tinh cAm vdi trai
nghiém mua sim (Huang & Benyoucef, 2013). Bén
canh do, i nghiém gén két vén nhimg ngudi tham
chidu trong méi truéng mua sim xa hoi tryc tuyén
mang lai cho ngudi tiéu dung cam giac than thude
va Sif vuj vé.

H4: Hanh vi su dung mua sam xa héi truc tuyén
cé tac dpng tich cuc dén hai long vé mét nhén thirc.

HS: Hanh vi sit dung mua sdm xa héi truc luyé'n
6 tdc dgng tich cyc dén hai long vé mat tinh cim.

Téng quan céc nghién ciru cho thiy dong co
mua sim 14 tién dé cho sur hai 16ng (Caro & Garcia,
2007; Kang & Park-Poaps, 2011). Péng co mua
sim duge cho 1 s& din dat hanh vi ngudi tidu ding
nbim thoa min nbu cu bén trong (Christodoulides
& Michaelidou, 2010; Kang & Park-Poaps, 2011)
6 lién hé vai nhimg két qua cua hanh vi mua sim
nhu sy hai long va trung thanh (Babin & cdng sy,
1994). Hai long cing la chi bao sirc manh ddng
co clia ngudi tiéu dung, déng nghia ring déng co
c6 lién bé vai sy hai long. Nghién ciu trude déy
cho théy su hai long cba ngudi tiéu dung gia tang
khi viéc mua sim dugc gin voi myc tiéu tién ich
(tiét kiem thai gian va nd lyc) (Christodoulides &
Michaelidou, 2010; Kang & Park-Poaps, 2011). Vi
vy, ngudi tiéu dung ¢6 dong co tién ich cao s& co
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Bing 1: B§ tin ciy

va 4 gia tri thang do

Chu triic khi ni¢m H‘(;isé va:l:.e Cro;:pb;«;h‘s CR AVE
Déng co tién ich (BDCTY 095 0.95 0383
MSXHTT hang thoi trang hiéu qua 083 1479

MSXHTT hang thoi trang hiru ich 095 1857

MSXHTT hing thai trang thiét thye 096 1862

MSXHTT hang théi trang can thiét 085 1642

MSXHTT hang thai trang thiét thuc (RI)

Bgng co tiéu khién (DCTK) 0,88 0388 0.65
MSXHTT hang thoi trang vui vé 0.83 1425

MSXHTT hang théi rang hao himg 0.78  12.96

MSXHTT hang thai trang thich tha 082 1394

MSXHTT hang thoi trang tha vi 080 13.53

MSXHTT hang thoi trang kich thich (RD)

Déng co xa hgi (PCXH) 087 087 0.70
MSXHTT bang théi trang gitp 161 gén két véi ban bé/gia dinh 083 14.09

MSXHTT héng thai trang gitip t8i giao thiép vo1 nhimg ngudi khac  0.87  15.12

MSXHTT hing thoi rang gitp t3i trai nghi¢m su gin két 080 13.44

Hm [ong nhén thic (HLNT): Mt cach tong thé, ban danh gi4 nhu 092 092 0.85
thé nao vé chirc nang va hoal dong cua MSXHTT hang théi trang. ’

Rét khéng hai 1ong (=1); rdt hai long (=7) 092 1568

Rat kho chiju (=1); rat thodi méi (=7) 092 1547

Hai long tinh cam (HLTC): Mét cich 1dng thé, ban danh gid nhu

thé ndo vé mirc dd vur vé va cam giac kich thich coa MSXHTT 0,80 0.79 0.65
hang thai trang.

Rét khang hi long (=1); rt ha long (=7) 074 1113

Rét kho chju (=1); rdt thoai mai (=7) 091 1391

Hanh vi (HY)" Trung binh ban sir dung MSXHTT hang théi trang

bao nhiéu lan trong 01 wan? 1,00 (fixed)

(1) 0-2; (2) 3-5: (3) 6-8; (4) 9-11, (5) nhiéu hon 12

Ghi ehii: Cac hé 56 tdi déu co y nghia véi p < 0,001 RI: bj loai do c6 hé 56 tdi nhan 16 < 0.5: CR- d¢ tin cgiy tong

hop, AVE: phuong sai trich

sy hai 1ong cao hon vé nhan thirc. Tuong ty, nghién
ciru ndy ky vong ngudi tiéu ding cé déng co tiéu
khién cao s& cé sy hai long cao hon vé mit tinh cam.

H6: Dong co tign ich co tac dpng tich ciec dén hai
long vé mdt nhén thirc.

H7: Bong co néu khién cé tac dgng tich cuc dén
hai long vé ma tinh cam.

Trong bbi canh mua sém xa hoi truc tyén, nguai
tiéu ding sé xur ly thdng tin nbim hinh thanh nhimg
mém tin va danh gia, (r dé hinh thanh sy hai long
v& miit nhan thirc. Mat khic, sy hai long vé mat tish
cam dya trén gia djnh ring cam gidc 1a mgt thanh
phin quan trong cua tran nghi¢m vi mua sam x3 hoi
tryc tuyén bao gdm sy vui vé. thich thi va ngau himg

(Caro & Garcia, 2007; Kang & Park-Poaps, 2011;
Russell, 1980). Sy hai long vé nhan thirc cé lién
quan tich cyc dén hai long vé m3t tinh cam vi nguoi
tiéu dung c6 khuynh huéng hinh thanh tinh cam tich
cyc voi nhimg hoat dong mang dén nhirog 101 ich
cho ho. Hom nira, ly thuyét vé danh gia (thcories of
appraisal) chi ra ring tinh cam chju tac dong cua sy
danh gia va hiéu biét vé mét hién rrong. Cam xie 1a
két qua cua vie danh gia vé mat nhan thirc coa ca
ahén trong mét mi truamg cu thé. Trong bdi canh
tiéu ding, tinh cam ¢6 thé chiu tic déng cia niém
tin va danh gi4 coa ngudi tiéu ding ddi vai dich vy
(Ohver & Wesltbrook. 1993).

HS: Hai long vé mat nhén thie tac dong tich cue
dén hai long vé mat tinh cam.
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3. Phuong phép nghién ciru

3.1. Méu nghién ciru

Péi tuong khao sat mau duge lya chon 1a sinh
vién, do day la dbi tugng phu hop khi nghién ciru
vé chap nhin céng nghé, thanh thao sir dung may
tinh v Internet. Bén canh do, sinh vién |2 phan khiic
khach hang muc tidu cua hoat déug thuong mai
dién tr truyén théng (Joines & cong sy, 2003). Hon
nira, sinh vién ciing 1 nhitmg nguei ding tich cuc
clia mang xi hoi v dugc xem 3 ngudi tiéu ding
cua twong lai (Dennis & cong sy, 2010; Kang &
Johnson, 2013).

Trong bdi canh mua sim tryc tuyén, mit théi trang
ham chira hang loai hanh vi mang tinh x4 héi nhu
theo ddi, chia s& irai nghiém (Arnold & Reynolds,
2003). Vi vay nghién clru nay tap trung vio mua
sim xa héi trye tuyén hang thai trang (quan o, 4
trang sirc, gidy dép, mi xach va cac phy kién tién
quan), ngudi tiéu dang tham gia mua sim x3 hoi
tryc tuyén hing thai trang khong chi dé thoa man
nhu cau tién ich va tiéu khién ma con dé thoa man
nhu cdu xa hgi cua ho. Do d6, mua sdm xi hoi tnre
tuyén hang thdi trang 14 mot bdi canh dang quan tam
dé khao sat déng co va két qua cua hanh vi. Khi thyc
hién khdo sat, cac img cur vién duge sang loc dua
trén sy thong thao vao mirc d§ tham gia cac hoat
déng mua sim xa hoi tnge tuyén nhur mua hang, trao
abi thong tin, danh gia va binh luan, khuyén nghi
vé gidi thiéu trong thang vira rdi. Cac bing cau hoi
duge dua tryc (iép cho dap vién.

3.2. Thang do luomg

Cic thang do ludmg dugc ké thira tir cac nghién
clru trurde ddy. Cu thé hon, thang do dang co tién ich

va dong co tiéu khién duge ké thira tir nghién ciru
cua To & cong sy (2007). Thang do E-satisfaction
cna Szymanski & Hise (2000) dugc hiéu chinh dé
do luong bai long vé mét nhan thirc va hai long vé
mit tinh cam. Cy thé hon, Caro & Garcia (2007) sir
dung thang do luong tinh cam cia Russell (1980)
g6m hai khia canh I3 sy vui vé va cim gidc kich
thich. Do dé, thang do E-satisfaction tong quat duqc
hiéu chinh dé do luémg hai Iong tinh cam s& hoi vé
cam nhan cia pgudi tiéu dung vé hai khja canh nay.
Tuong tu, nhéan thie (hay tién ich) sé& nhan manh
vao hai khia canh la chire ning va hoat déng (Babin
& cdng sy, 1994) va do dd, thang do hai 16ng nhén
thirc sé dugc hiéu chinh i thang do E-satisfaction
chung dé do luémg hai khia canh nay. Cac thang do
ludng dugce trinh bay trong bang 1.

3.3. Thii tuc phén tich

Nghién ciru kiém dinh cac thang do luong dam
bao vé d¢ tin cdly, 46 hiéu luc hdi w, va do hiéu
luc phén biét bing phuong phap phan tich nhan t6
khéng dinh. Tiép theo, mé hinh céu tric tuyén tinh
s& dugc sir dung aé kiém dinh gia lhuycl.

4. Két qua phén tich

4.1. Dj tin cdy va df gid tri cia cdc do ludng

Két qua CFA 1an diu cho thiy cin loai bo mot
muc héi trong thang do ddng co tién ich va mot muc
hot trong (hang do dong co tiéu khién vi cé hé sb Lai
nhan 6 <0,5. Sau khi loai bo, két qua phan tich CFA
(Bang 1) cac thang do dat db tin cdy, hdi tu va phan
bigt: CMIN/d{ = 1,31; RMSEA = 0,04; GFIl = 0,94;
11 = 0,99; NFI = 0,96; CFI = 0,99 déu 16n hon 0.9
(Hair & cdng sy, 2014). Cac gia tr1 d6 tin cay lc:)ng
hop déu > 0,6 va phuong sai trich déu > 0,5. Bén

Bing 2: Trung binh, d§ 1éch chuin va tweng quan

N Twuong quan

Khéi niém  Trung binh  D§ léch chudn
2 3 4 5 6

1. BCTI 4,29 1.55 0.91
2.bCTK 475 1,23 0.67%** 0.81
3. DCXH 3,35 142 0.59x*%%  (.52%** 0.83
4. HLNT 494 1.54 0.45%F%  0.40%** () 28*** 0.92
5. HLTC 4,49 115 0.60%**  Q.5]%¥%  0.43%*% (. 53%k* 0.81
6. HV 3,76 0.87 0.67%%%  0.60%**  0.66%%* (0 43%¥%  (gg*++

Ghi chit: *** p<0 001: Can bic har cia gi1é 1rj AVE nam trén diedmg chéo chinh: - khong ¢o gid iri.
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Béng 3: Két qua

kiém dinh gia thuyét

M4 hinh 1

M3 binh nghién ciru

Puirng din Gii thuyét Két lugn
Std. 8 t-value Std. g t-value

BCTI — HV HI 0,49 6,39%** 0,33 4.41%% Ung hd
PCTK — HV H2 0,27 3,55%%% 0,19 2,58+* Ung hé
DCXH — HV H3 0,36 5,35%%x Ung hp
HV — HLNT Ha 0,21 2,40% 0,21 2,4* Ung ho
HV — HLTC HS 0,21 2,52% 0,21 2,52% Ung h¢
DPCTI = HLNT H6 0,32 3,55%%% 0,32 3,54%#* Ung h¢
DCTK — HLTC H7 0,26 3,03%% 0,26 3,054 Ung h¢
HLNT = HLTC H8 0,36 4,00%** 0,36 4,90%** Ung ho
GFI 0,95 0,93

CFI 0,99 0,99

NFI 0,96 0,95

IF1 0,99 0,99

Ry 0,49 0,58

D§ 16m tac dong (ES) (%) - 17.6

Kiém dinh su khac biét (Chi-square 47,74036)'

difference test) (A(AdDY)

Ghi chii : 'p<0,1;*p<0,05,**p <0,01.***p<0,001.

canh do, céc gia trj Cronbach’s Alpha déu>0,70. Hé
50 tai nhén t6 déu c6 y nghia (p < 0,001; t-value > 6)
cho thiy d6 hoi tu cia thang do la chdp nhan dugc.

Bang 2 cho thiy céc hé sé twong quan déu bé hon
0,7 véi gia tri nho nhat 1a 0,31 va lon nhat 12 0,67,
Tat ca cac gia tri twong quan déu thap hon cin bac
hai cia gia tn AVE cua khai niém tuong img (thap
nht 1a 0,81) cho thdy cAc thang do dat gi4 trj phan
biét (Fornell & Larcker, 1981)

4.2. Két qua kiém dinh gid thiér

Nham lam rd dong gop cia dong co xa hoi abi
véi hanh vi ngudi tiéu dung, nghién ciru nay kiém
dinh hai md hinh. M3 hinh 1 chi xem xét tac dong
cia dong ca tign ich va dong co ticu Kkhién dén hanh
vi mua sim xa hdi tryc ruyén trong khi nghién ciru
kidm dinh tac dong cua dong co tién ich, tiéu khién
va xa hor Két qua phan tich SEM véi phan mém
AMOS cho thiy sy phti hgp cia hai mé hinh véi div
liéu thi truong: CMIN/Jf = 1,40 - 1.37: GFI =095
-0,93; CF1=0.99 - 0.99: NFI = 0.96 - 0,95: IF1 =
0,99 - 0.99 déu 16n hon 0.9 (Hair & cong sur, 2014).
Miic dur két qua kiém dynh ctia hai md hinh 1a tuong
tur, vide bé sung dong co xa hdi lam gia tang mirc do

giai thich cha hanh vi. Dong théi, két qua kiém dinh
cho thiy sy khac biét coa hai mé hinh. Do dé, két
qua trinh bay sau 4y dua irén mé hinh nghién ciru.

Nhu ky vong, déng co tién ich, tiéu khién va xa
hdi déu cb tic dong dén hanh vi tham gia mua sim
xa héi truc tuyén cia ngudi tiéu ding. Tac dong
cia dong co tign ich (HI: B =033, 1 =4,41;p<
0,001) manh gén gép doi tac dong cua ddng co tiu
Khién (H2: B=0,19; t = 2,58; p < 0,01). Pang quan
tam, dong co xa héi co tac dong manh mé nhat dén
banh vi ngudi tiéu dung (H3: B8 = 0,36; 1 = 5,35; p
< 0,001). Két qua nghién ciru cling cho thiy hanh
vi tham gia mua sém x3 hoi tryc tuyén c6 tac dong
manh dén hai long bao gdm hai long vé nhin thirc
(H4: B=0.21;t=2,41; p < 0,05) va hai long vé mat
tinh cam (H5: 8=0,21:t=2,52; p < 0,05). Péng co
1ién ich va dong co tiéu khién duoc chimg minh c6
vai ro quan trong véi su hai long tuong img. Cu thé,
dong co tién ich c6 tac dong manh dén hai long vé
mét nhan thire (H6: 8.=0,32; 1 =3.54: p < 0.001) va
dong cotiéu khién co tac dong manh dén hai long e
mt tinh cam (H7: 8=0,26,t=3,05; p <0.01). Cudi
clng, hai long vé mit nhdn thize ¢6 1ac dong manh
va tich cye dén hai long vé mat tinh cam (HS: B =
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0,36; 1 =14,90; p < 0,001).

Két qué kiém dinh ciing cho thay sy bb sung dong
co xa th giup gia ting mite 43 giai thich cia hanh
vi mua sim xa héi trye ruyén thém 17,6%. Hon nira,
két qua kiém dinh Chi square difference test cho
thiy sy khéc biét giira mé hinh | va mé hinh nghién
ciru. Do 86, ¢6 thé két luan rz;mg dang co x@ hi co
tac dong dén hanh vi va tic dong nay lam gia tang
mirc 4 giai thich cua hanh vi mua sim xa hoi Tuc
tuyén.

5. Thio lun két qua nghién ciru

Nghién cizu nhim muyc dich kiém dinh méi quan
hé giira dgng co, hanh vi va sy hai ldng trong bbi
canh mua sim xa hi tnye tuyén. So vai cdc nghién
ciru trrde day (vi dy, Srinivasan & céng sy, 2002),
nghién ciru khéng chi xem xét tac ddng cia déng co
ti¢n ich va dong co tidu khién ma con bd sung tac
ddng cia dong co x@ hdi nham xem xét ddng thai
tac dgng cua ba loai dong co dén hanh vi ngudi tiéu
dung, diéu mé cic nghién ciru trude ddy chua thue
hign. Két qua cho thdy, khi déng co tién ich, tiéu
khién va x3 héi cang tang, tan sudt st dung mua sim
& hi tree tayén va hai long véi dich vu mua sim xa
hi trye tuyén cang gia tang. Trong dé, thc déng cua
ddng co xa hdi duge ching minh l1a gép phin quan
trong dén dén cic két qua trén.

Dong co tién ich c6 tac dong dén ¥ dinh hanh vi
manh hon déng co tiéu khién tuong dong véi cic
nghién ciru truée day. Cy thé hon, cac nghién ct
trong qua khir ciing chi ra rﬁng phan lon nguoi tién
dung sir dung kénh mua hang tryc tuyén dé hoan
thanh cong viéc (Bhatnagar & Ghose, 2004). Hon
nira, cac nghién ctru cling cé lluéy nguot tiéu dung
v6i ky nang su dung cdng cy tryc tuyén chuyén
nghi¢p (sinh vién) thudng st dung céc kénh trye
tuyén cho céc hoat dong hudng nhiém vy (Eastlick
& Feinberg, 1999). \AQI vai nghxcn clru goi y ring
nguoi tiéu ding mua sim trye tuyén dé twong tac va
% hdi héa v&i ngudi khac (Wang & cong sy, 2007),
cho phép ho trao dbi kinh nghiém ca nhan. ndng cao
trai nghiém mua sim (Wolfinbarger & Gilly, 2001),
r d6 ndng cao mirc do hai long va trung thanh
(Srintvasan & cong sy, 2002). Tuy nhién, vai tré coa
dong co xa hoi trong béi canh mua sin xa héi true
(uyén hiém khi dirgc kiém dinh thue nghi¢m (Wu
& chng sy, 2018; Yang & cdng sir, 2016). Vi viy,

nghién ciru nay dién vio khoang tréng noi trén bing
viée bd sung tac dong cia dong co x3 hoi dén hanh
vi bén canh déng co tién ich va tiéu khién, rong bbi
canh mua sim xa héi truc tuyén. Két qua nghién ciru
cho lhéy déng co xa héi co tac dong manh nhat dén
hanh vi mua s3m xi hdi tryc tuyén, khing dinh tim
quan trong cta djng co nay trong béi canh truyén
thdng x hoi ndi chung ciing nhu mua sim xi hoi
trye tuyén noi riéng. Vai viéc xem ddng co xa hoi
14 mét thanh ph{‘m ddc 1ap bao gﬁm céc trao dbi va
hoat ddng ca nhin c6 tac dgng dén hanh vi ngudi
1iéu ding, nghién ciru nay déng gbp vao kién thirc
chung bing vige khang dinh vai tro quan trong cua
ddng co xa hdi khdng chi trong bdi canh ngoai tuyén
va ¢on trong bdt canh trc tuyén. Nhu vy, nguoi
tiu dung tham gia vao hoat dgng xa hdi cang c6
khuynh huéng tham gia vao hoat déng mua sim xa
héi truc tuyén.

Hanh vi mua sim xa hoi tnrc tuyén co tac déng
tich cuc manh mé dén hai long nhan thirc va tinh cam
cho thy ring ngudi tiéu dung thuc hién hai so sanh
riéng biét so véi ki vong ban du khi s dung mua
sim xa héi trye tuyén: mdt 1a so sanh chic nang,
hoat dong va cht lugng cua djch vy mua sim x3 hoi
truc myén va hat la so sdnh cam nhén syr vui vé thoai
mai (Babin & cong sy, 1994; Caro & Garcia, 2007,
Kang & Park-Poaps, 2011; Oliver, 1993; Russell,
1980). Hom nira, déng co co tac ddng dén hai long
cho thdy rang hai long la thuéc do sirc manh gidn
tiép ca dong co va cho |hay djng co dan di hanh
vi nh3m thoa man nhu cav bén trong cua ngudi tiév
dung (To & cong su, 2007). Két qua thyc nghiém
ciing cho thy ngudi ticu dang vai dgng co tién ich
(tiéu Kkhién) manh s& hai long hon va&i cac muc tiéu
mua sim tién ich (tiéu khién) (Christodoulides &
Michaelidou, 2010; To & cong sir, 2007). Vi vy,
sttc manh dong co ¢6 lién quan dén sy va thich va
ha long trong mua sim. Néi cach khéc, khach hang
¢6 dong co cang 1on thi hai long cang cao. Cubi
cling, hai [ong nhan thirc ¢6 tac dgng manh déa hai
long tinh cdm cho thay ngudi tidu ding quan trong
chue ndng va hoat dong cva mua sim x4 hoi tree
myén nhiéu hon so voi viée dat duge cam gidc v
vé, thodi mi. Két qua ciing cho thiy hii long vé
nhin thire quan trong hon hai long vé tinh cim. Didu
nay cho thiy nguai tiéu ding tham gia vio mua sim
xad héi trire luyén vinhimg lgi ich o nhin duge nhy
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tién kiém thoi gian va chi phi cling nhu ting mirc d§
hiéu qua cia quyét dinh mua sim. R& rang, két qua
nghién ciru m& rong sur hidu biét trude day vé sy hai
long trong béi canh trye tuyén (Christodoulides &
Michaelidou, 2010; Szymanski & Hise, 2000), khi
khong chi xem hai long 1A mét cu tric dow hudng,
ma 12 mt cu tric nhidu thanh phin ¢6 lién quan
chit ché véi nhau.

Nghién ciru ndy ¢6 mét s6 ham ¥ quan tri. Trude
tién, nghién céu chimg minh ddng co ¢6 tic dong
dén hanh vi va hai 1ong, tir d6 c6 thé mang lai két
quaé tich cuc nhu trung thanh, mua hang 13p lai. Vi
vay, nhd marketing c6 thé dya vio dy dé hoach dinh
chinh sach marketing hiéu qua nhim dap img nhimg
doéng co cia ngudi tiéu dung bao gém djog co tién
ich, tiéu khién va xa hoi. Tiép theo, dong co tién ich
c6 lién quan mat thiét véi tiéu dung bit budc I3 hanh
vi mua hang nhim hoan thanb cac nhiém wu tién
ich, vi v@y, cac nha kinh doanb dich vy tryc luyén
nén tich hop céc gia tri tién ich vAo website nhim
gia tang doanh sb va sy hai [dng. Nguge lai, dong
co tiéu khin ¢6 lién quan dén mua hang ngdu himg
(Babin & cfng su, 1994). Vi vay nha kinh doanh
dich vy trye tuyén cin tac dong dén ngudi ticu ding
tim kiém trai nghiém tiéu khién bing quang cio
vi ho khéng ¢é nhimg muyc ti€u nhan thirc cu thé
kht tham gia mua s&m xa héi trye tuyén. Nha kinh

doanh ciing cin tap trung vao khia canh trii nghiém
cia moi trudng mua sim nhu biéo viéc mua sim
tr¢ thanh mét cugc phiéu luu (Amold & Reynolds,
2003). Vi viy, viéc thiét ké cac giao dién cira hang
mua sim x& hoi trye tuyén can duge quan tim dic
biét dé c6 thé chuyén sy viéng tham thanh hanh vi va
hai long. Nghién ciru nay ciing cho thiy su hai long
gan lién véi cAc hoat 4ong xa hoi va ca nhan. Vi vay,
céc ctlra hang truc tuyén cén tich hop trai nghiém xa
hoi bao gdm céc hoat dong gén lien véi mua sim
ciling nbu céc hoat dgng khac.

6. Két luan

Nghién cim nay dé xual va kiém dinh mdi quan
hé gitra ddng co, hanh vi va hai long trong bdi canb
mua sém xa hdi tryc tuyén. Trong do, ddng co duge
md hinh héa thanh tién ich, tiéu khién va xa hoi
wrong khi hai lang gdm hai long nhan thie va hai
long tinh cam. Két qua cho thy cac thang do dat dé
6o cAy va d6 gié tri va md hinh phu hop véi dir lidu
thu thap. Nhu ky vong. gia tri tién ich, tiéu khién
va xa hoi giai thich phan lén bién thién cia hanh
vi (58%), cho théy sur hiéu qua cua ba loai ddng co
trong vi¢c giai thich hanh vi. Hon nira, nghién ciru
ciing cho thiy déng co va hanh vi tham gia mua sim
x4 hdi tryre myén 130 ra sur hai long vé mat nhan thirc
va tinh cam.

Ldi thira nhan/cam on: Nghién ciru nay duge Ri try boi Quy phét trién khoa hoc va cong nghé Quéic gia
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