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HANH VI TIEU DUNG TRO CHOI BIEN TU CUA THE HE Z
TAI VIET NAM

TS. Nguyén Thi Hoang Yén*

Nghién ciru nay dwoc thwe hién nham kham pha nhibng nét co’ ban vé hanh vi tiéu dang troé choi dién tir
clUa thé hé Z (nhirng ngwi sinh khodng tir nam 1996 dén 2000) tai Viét Nam. Két qua nghién ciru dwoc
rit ra cha yéu tir cuéc khao sat déi véi 308 nguwoi tiéu ding da vé nén biec tranh téng thé vé théi quen
choi, déng Iwc thic diy va nhibng loai hinh tro choi dién tir wa thich cua thé hé Z. Nhirng két qua nay
cung cap théng tin hiru ich cho cdc nha quan ly ciing nhw nhifng ngwdi lam marketing trong linh vuwc
tro choi dién tir, giup ho hiéu hon vé hanh vi ngwdi tiéu dung dé dwa ra nhibng quyét dinh quan ly cing
nhw xdc tién phu hop.

» Tlr khoéa: tro choi dién ti, hanh vi tiéu dung, thé hé Z.

This study aims to explorebasic features related
to game consumption behavior of Generation Z
(those born between 1996 and 2000) in Vietnam.
The research results which are drawn mainly
from a survey of 308 consumers provide an
overall picture of Gen Z's game playing habits,
motivations and preferred types of games. These
results provide useful information for managers
as well as marketers in game sector, helping
them better understand consumer behavior to
make appropriatemanagement and promotion
decisions.

» Keywords: game, consumption behavior, gen Z.
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1. Giéi thi¢u

Tiéu dung tro choi dién tir da trg thanh nhiing
hién tugng phd bién trén toan cau tir gan hai thap
ky nay. Ti€u dung tro choi dién tir dac biét quan
trong voi nhiéu thé hé ngudi tiéu dung, dic biét voi
thé hé tré. N6 duoc danh gia dang gop phan thtc
day sy phat trién van hoa va nhiing tién b xa hoi
phuc vu va mang lai lgi ich cho nguoi tiéu dung
hién dai (Seo va cong sy, 2015). Vi dy, n6 dugc
str dung nham muc tiéu giai tri (Kiili, 2005), gido

duc hoc sinh (Annetta, 2010) va thiic ddy sy tham
gia tich cuc ctia nguoi choi véi vai tro cia cong
dan (Umaschi Bers, 2010). Nguoi choi cling ngay
cang tham gia nhiéu cac cong dong xa hoi tryc
tuyén xung quanh céc tro choi cu thé (Williamson
& Facer, 2004) va tim ra nhiéu cach méi la hon
dé thé hién ban than ho (Belk, 2013). C6 18 vi Iy
do nay, cac nghién ctru vé hanh vi tiéu ding tro
choi dién tir 43 duoc quan tim nhiéu trong khoang
hai thap ky nay. Tuy nhién, theo Seo va cong su
(2015), tiéu ding tro choi dién tir 1a mot vin dé da
khia canh: van hoa, cong nghé, thi truong va khong
thé dugc mo ta mot cach don gian. Cac nghién ciru
vé hanh vi tiéu dung tro choi dién tir gin véi cac
bi canh vin hoa cu thé do vay mét trong nhimg
hudng nghién ctru can thiét.

Viét Nam hién duoc xem la mot trong nhing
qudc gia co thi truong tro choi dién tur rat soi
ddng va tiém nang trong khu vuc Dong Nam A.
Cu thé, vao nam 2017, Viét Nam c6 khoang 32,8
triéu nguoi choi chi khoang 365 tri¢u do la My va
giup thi truong Viét Nam dang ding thir 28 trong
s0 cac nudc cd doanh thu vé tro choi dién tu 16n
nhét trén thé gidi (Newzoo, 2017). Theo bao cao
cua SocialPeta va MDEC (2021), thi truong tro
choi dién t&r Viét Nam udc tinh dat quy mo 620
tri¢u USD chi tinh riéng vao nam 2020, dat muc
tang truong l1a 16,7% so véi nam 2019.

Tinh tiém nang cta thi trudng cling da thiic day
su quan tdm cua cac nha nghién ctru ve thi truong
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tro choi dién tor Viét Nam trong thoi gian gan
day nhu A. Q. Phan (2021), Q. A. Phan (2019),
McCauley va cong su (2020). Cac nghién cuu
nay cha yéu hudng téi khai thac khia canh lich st
va van hoa trong viéc chip nhép va tiéu dung trd
choi dién tur cia nguoi Viét. Hanh vi tiéu dung tro
choi dién tr cua nguoi Viét cling da dugc kham
pha so bd qua cac bao cao cua cac to chirc/cong
ty khai thac dir li¢u va nghién ctru thi truong trén
thé gi6i. Tuy nhién, birc tranh tong quan mo ta vé
hanh vi nguoi tiéu dung tro choi dién tu, dac biét
nguoi tidu dung thé hé Z- thé hé nguoi tiéu ding
sinh trong khoang nam 1996 dén nam 2000, dang
dong vai trd ngay cang quan trong trong nén kinh
té va mang nhitng dic trung thé hé khac biét, van
chua dwoc lam r6. Trong bbi canh trén, nghién
clru ndy hudng t6i mo ta tong quan vé thoi quen,
cac ly do thuc choi tro choi dién tir cua thé h¢ Z
tai Viét Nam ciling nhu cac loai hinh tro choi dién
tir va thich. Nghién ctru huéng t6i cung cép thong
tin hitu ich cho cac nha quan ly cling nhu nhiing
nguoi lam marketing trong linh vye tro choi dién
ttr, gitip ho hiéu hon vé hanh vi ngudi tiéu ding
dé dua ra nhitng quyét dinh quan 1y cling nhu xtc
tién phu hop.

2. Tong quan nghién ciru

Tro choi dién tr bao ham cac tro choi dugc
choi trén cac hé théng dién tir nhu may tinh, thiét
bi di dong, thiét bi choi cdm tay di pho bién trén
thé gi6i tir nhicu thap nién gan day (Gee, 2004).
Thé ky 21 con duoc xem 13 ky nguyén trd choi
dién tir nho sy phat trién cta nganh cong nghiép
nay (Karakus va cong sy, 2008). Anh hudng
cua tro choi dién tir va hanh vi tiéu dung tro
choi dién tir dugc nhidu nha nghién ctru trong
linh vuc quéan ly va marketing quan tam. Theo
Seo va cong su (2015), ¢6 3 hudng nghién clru
chinh. Thir nhét 13 huéng nghién ctru lién quan
dén trai nghiém ciia ngudi tiéu dung va tuong
tac gilra nguoi choi va tro choi, vi du Kozinets
(1999), Molesworth (2009), Buchanan-Oliver
va Seo (2012), (Molesworth & Watkins, 2016).
Tht hai 1a hudéng nghién ctru xoay quanh cac
van dé lién quan dén quyét dinh mua tro choi
dién tr cua nguoi tiéu dung nhu Prugsamatz va
cong su (2010), Davis va cong su (2013). Cubi
cung la dong nghién ctru tap trung vao vai tro
clia tro choi dién tir trong doi sdng xa hoi nhu

ngudn thuc day phat trién va tao gia tri cho cong
dong (Harwood & Garry, 2014) hay ngh¢é nghi¢p
(Seo, 2016).

Viét Nam trong thoi gian qua duoc biét dén
nhu mot thi truong tro choi dién tir tiém nang
v6i doanh thu 16n. Mot trong nhimng yéu t6 thic
day tiém nang cua thi truong Viét Nam 1a dan sd
tré. Theo bao cdo cua Nielsen (2016), thé he Y
sinh trong khoang tir nim 1980 dén nam 1995
chiém khoang 30% trong tong dan sb 95,5 tridu
nguoi. Cling theo du bao cta Nielsen (2018), den
nam 2025, thé hé Z chiém khoang 25% dan s
Viét Nam. Day 13 nhitng thé hé ma qua trinh sinh
truong gan lién voi sy bung nd cua internet va
dién thoai thong minh. Thé hé nay ching kién
nhidu c6t mbc cong nghé quan trong cua thé gidi
cling nhu Vi¢t Nam. Do tlep can voi cong nghgé,
dac biét la mang xa hdi sém nén thé hé tré Z cua
Vi¢t Nam kha nhanh nhay, huéng ngoai va ham
kham pha. Ho cling c6 xu hudng coi trong cai toi
¢4 nhan, luén mudn 1am diéu minh thich, vuot
khoi ranh gidi ciia chuidn muc cii, sdn sang don
nhan nhiing xu hudng, “lan séng” van héa mai
tir cac san pham ndi dung sang tao dén tir nude
ngoai. Theo bdo cdo cua Decision Lab (2018),
thé hé tré Viét Nam ngay mang nhimg dic trung
rat khac v6i thé hé cha me ho. Ho d& dang don
nhan va bi anh hudng boi nhitng nguodi cé anh
huodng va cac ndi dung sang tao trén Internet, do
vay tro thanh d6i tugng khach hang rat tiém ning
clia cac san pham noi dung sang tao trong d6 c6
trd choi dién tir. Theo két qua nghién ciu cua
Statista nam 2019 (Statista, 2019), Viét Nam c6
ty 1¢ nguoi truong thanh choi tro choi dién tr vao
béc cao so v6i thé gidi, trong d6 chu yéu 1a thé
hé Y va Z. Theo Pokkt va Decision Lab (2018),
tai Vi¢t Nam, hon 2/3 ngudi choi tro choi trén di
dong & do tudi 16 dén 34 va ngudi choi ¢ do tudi
16-24 (thé h¢ Z) chiém 39%.

3. Phwong phap nghién ciru

Dé kham pha hanh vi tiéu thu tro choi dién tir
cua thé hé Gen Z tai Viét Nam, nguén dir liéu tha
cép dugc thu thap tir ngudn cong bd boi cac cong
ty/td chtrc nghién ctru thi truong duoc vu tién sir
dung trong qua trinh nghién ctru va thu thap dir
lidu dau vao nham c6 nhitng thong tin ban dau vé
hanh vi ngudi tiéu dung. Tiép d6, mot cude khao
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sat trén 308 nguoi tiéu dung tro choi dién tir thé
hé Z trong do tudi 16-24 tai Viét Nam vao giai
doan thang 5 ndam 2022 voi phuong phap khao
sat truc tuyén. Do khoéng ¢6 cau trac mau, nén
chiing t6i chon mau khao sat theo phuong phap
chon miu phi x4c suat bang cach két hop k¥ thuat
chon mau thuén tién va gioi thi¢u. Tht ca nhiing
nguoi tiéu dung duge moi khao sat déu ¢ hanh
vi tiéu dung, cu thé 1a choi, tro choi dién tir trong
mot thang gan nhét. Bang 1 dudi day thong ké
cu thé mau khéo sat thu vé. Di liéu thu vé sau
d6 dugc duge phan tich théng ké mo ta trén phan
mém SPSS.

Bang 1. Thang ké mau khao sat

Pic diém 6 lwgng nguoi %

Nam 172 55,8
Gidi tinh

N 136 44,2

16-18 73 23,7
Age

18-24 235 76,3

Ha Noi 158 51,3
Tinh/thanh | Thanh phd H& Chi Minh 44 14,3

Tinh/thanh khac 106 34,4

4. Két qua nghién ciru va thao luin

Nguoi tiéu dung tré tudi thé hé Z Vit Nam
choi tro choi dién tir trén nhiéu nén tang khac
nhau nhu trén cac nén tang di dong, trén may
tinh (PC hodc laptop), trinh duyét web, mang xa
hoi hodc cac may choi. Theo két qua khao sat
da thyc hién, 81,2% cac ban tré¢ duoc khao sat
choi tro choi dién tu trén nén tang di dong, cao
ndi bat hon ty 1¢ nguoi ch(n trén cac nén tang
khac. Su pho bién va phat trién cia trd choi dién
tr trén di dong co thé dugc giai thich boi su st
dung phd bién cua thiét bi di dong, dic biét 1a
dién thoai théng minh va su phat trién ctia ha
tang ciing nhu dich vu internet. Pidu nay lam
cho viéc choi tro choi trén dién thoai di dong tro
nén dé tiép can voi chi phi thip hodc mién phi.
Ngoai ra, thé hé Z ciing ua chudng tro choi trén
may tinh (Bang 2). Ty 1é nguoi choi trén nén
tang nay la 62,7%, tuy thap hon so véi choi trén
nén tang di dong nhung van cao ndi tréi hon so
voi ty 1€ nguoi choi trén cac nén tang khac nhu
mang xa hdi (18,2%), trinh duyét web (10,1%)
hoic céc thiét bi choi cam tay (4,9%).

Bang 2. Cac nén tang thuwdng str dung choi
tro choi dién tlr

Nén tang choi su‘sglll::?rigﬁu;)ls) %
PC/Laptop (may tinh) 193 62,7
Di ddng (dién thoai théng minh) 250 81,2
Website (trinh duyét) 31 10,1
Mang xa hai (social media) 56 18,2
Méy choi game (PS,...) 15 49

Thé hé Z Viét Nam ciing danh kha nhiéu thoi
gian dé choi tro choi dién tir. Két qua khao sat
(Bang 3) cho thdy hon 70% céc ban tré duoc khao
sat choi tro choi dién tir thuong xuyén trong do
36,7% choti hang ngay, 32,8% choi véi tan suét
khoang 2 dén 5 lan/tuan.

Bang 3. Tan suat cho'i tro choi dién toy

Tan sudt choi 6 Iu'(ti':ggur:g;;‘:; choi %
Hang ngay 113 36,7
Khoang 2 dén 5 lan/tudn 101 32,8
Khoang 2 dén 4 [an /thang 35 11,4
it hon 1 [an/thang 11 3,6
Khong nhd/dém duoc tan sut 4 1,3
Ldc nao tién/thich thi xem 42 13,6

Céc ban tré thé hé Z danh thoi gian kha nhiéu
thoi gian cho mdi 1an choi tro choi dién tir (Bang
4). 35,7% danh trung binh 1 dén 2 gio cho mét lan
choi. Ty 16 nguoi choi danh hon 2 gid cho mdi lan
choi cling kha cao, chiém téng s6 g?m 33%.

Bang 4. Th&i giantrung binh/1 [an choi
tro choi dién tlr

Thei gian trung' binh/11an | SO Iu’g’nxg ngudi choi %
choi (mau: 308)
> 4 tiéng/lan 27 8,8
Tir 3-4 tiéng/lan 26 8,4
Tlr 2-3 tiéng/lan 48 15,6
T 1-2 tiéng/lan 110 35,7
<1tiéng/lan 45 14,6
Khong nhé, khong dé y 19 6,2
B4t ctt khi ndo c6 thé 32 10,4

Nha 1a noi dugc gidi tré thé hé Z thuong xuyén
choi tro choi dién tir nhat voi 72,1% so nguoi
khao sat (Bang 5). Diéu nay c6 the giai thich do
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su phd biét ciia cac tro choi truc tuyén trén thiét
bi di dong, may tinh ma moi nguodi cod thé choi
ngay tai nha. Khung thoi gian choi tro choi dién
tir ctia ho ciing rat linh hoat véi 53,6% tra 10i rang
ho khéng choi ¢ nhitg khung thoi gian ¢é dinh
ma choi bat cr khi nio ranh (Bang 6). Tuy nhién,
budi tdi va dém vén 1a khung thoi gian duoc giGi
tré choi tro choi dién tr nhiéu nhét.

Bang 5. Pia diém thwéng choi tro choi dién tly

Pia diém thuéng choi s '”’(‘::agu"g;;‘;; cho %
O nha 22 72,1
& co quan/noi lam viéc 14 45
Tiém net/cyber café 24 7,8
Nha ban bé/nguoi quen 3 1,0
Choi bat ct chd nao tién 42 13,6
Bang 6. Khung th&i gianthwdng cho'i tré choi
dién tlr
L N ) S lwgng ngudii choi Ph:én
Khung thoi gian thwong choi (mau: 308) tram
(%)
Truwdce 8h 14 45
8h-11h 15 4,9
11h-14h 27 8,8
14h - 19h 16 5,2
19h - 22h 85 27,2
Sau 22h 74 24

C6 rat nhiéu 1y do thuc ddy thé hé Z choi tro
choi dién tir. Tuy nhién, két qua khao sat (Bang
7) cho thay giai tri, giai toa mét moi, cing thang
va giét thoi gian 1a nhitng 1y do quan trong nhét
v6i ho. Ngoai ra, hoa dong voi nhitng ngudi xung
quanh ciing 1a 1y do thuc ddy ho choi trd choi
dién tur.

Bang 7. Ly do thuc day cho'i trd cho'i dién tir

Khung thoi gian thwong choi 56 Iw&‘gur:izg; choi %
Gidi tri 281 91,2
Giai toa mét moi, cing thing 191 62
Giét thoi gian 122 39,6
Kiém tién 22 71
Dé hoa ddng véi ban b, nhitn
nguoi xungiuanh o ; & 256
Dép lai 101 moi cla ngudi khac (ban
bé,pnéudi quen...) ¢ . 49 159
Cai thién ky ndng, phan xa 64 20,8

Khung thor gian thung choi | "’(‘:‘:‘agu“%:)' choi |y,
Tim kiém ban beé/két ban 57 18,5
Thé hién/chirng t6 ban than 27 8,8
Tham gia d4u giai, cudc thi 9 2,9

Tai Viét Nam hién nay, co rat nhiéu tro choi
dién tir, nhung dudng nhu thé loai trd choi mang
tinh canh tranh nhu ban sing hay dau truong
dang duoc gidi tré thé hé Z ua chudng véi ti 18
ngudi thudng xuyén choi kha cao so v6i cac thé
loai tro choi con lai (Bang 8).

Bang 8. Loai hinh tré choi dién tlr thwdng choi

S6 lvgng
Thé loai tro choi ngudi choi %
(mAu: 308)
Ban sting (vi dy: Pubg mobile, Free fire, Call 134 135
of Duty,...)
anh dong (vi du: Shadow knight: Ninja chién 5) 169
dau,...)
Chién thuat (vi du: Among us, Age of Empires %0 29,2
IV...)
Nhap vai (vi du: Genshin Impact,....) 77 25
Kham pha (vi du: GTA, Tomb Raider, Play 53 172
together, ...)
Thé bai (vi dy: UNO!, Hearthstone, Artifact,...) 54 17,5
Phé théng (vi du: Angry bird, Brain out,...) 67 21,8
T9| gian (vi dy: Candy crush, Flappy Bird, 78 25,3
Pikachu..).
Thé thao (vi du: FIFA online,...) 64 20,8
DaEI truong (vi du: Lién minh huyén thoai, lién 149 184
quan, dota 2,..)

5. Ket luan va dé xuat

Nghién ctru nay duoc thuc hién nhiam kham
phé nhitng thdi quen choi tro choi dién tir, 1y do
thac day va nhitng thé loai tro choi ua chudng cta
gidi tré thé hé Z tai Viét Nam. Két qua nghién ctru
chi ra rang choi tro choi dién tir kha pho bién va
quen thudc v6i ho. Ho danh kha nhiéu thoi gian
cho tiéu ding loai hinh san pham nay, thuong 1a
tai gia dinh va trén nén tang di dong, mot phan 1a
do sy phat trién cua cong ngh¢, Internet, thiét bi
di dong va tro choi trén nén tang di dong tai Viét
Nam. Ly do thic day choi trd choi dién tir ciia
thé hé Gen Z chu yéu 1a dé giai tri, giai toa cing
thang va giét thoi gian. Ho ciing c6 xu hudng
ua chudng céc tro choi mang tinh canh tranh.
Theo McCauley va cong su (2020), mac du ban
chat ndi dung trong trd choi ngay nay thuong 1a
canh tranh nhung tai Viét Nam, tinh canh tranh
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trong trd choi duge thuc didy manh mé hon do
anh huong ctia cac yéu té moi truong van hoa va
lich su. Mat khac, sy phat trién cua cong nghé va
mang xa hoi da tao thém co hdi cho nguoi choi
moi trudng canh tranh cong khai va dé dang véi
nhiéu ngudi choi khéc.

Két qua nghién ciru cho thdy tiém nang cua
thi truong tro choi dién tir dbi v6i thé hé Z Viét
Nam. Trong bdi canh nhing nghién ctru vé hanh
vi tiéu dung tro choi dién tir cia nguodi Viét noi
chung va thé hé tré noi riéng dudng nhu con thiéu
vang trén tit ca cac hudng nghién ctru, nghién
clru ndy da cung cép cai nhin kham pha ban dau
vé hanh vi tiéu dung tro choi dién tir ctia thé hé tré
gen Z. Két qua nghién ciru s& gop phan 1ap day
phan nao khoang tréng tri thirc vé hanh vi tiéu
dung tro choi dién tir cua nguoi Viét cho nhiing
nha nghién ctru, nha quan ly va marketing quan
tam va/hoac lién quan dén linh vuc nay. Vi duy,
cac nha quan 1y linh vyc nay nén khuyén khich
cac nha phat trién trong nudc nghién ciru va tao
ra cac san pham trd choi mang tinh giao duc dé
phat huy anh hudng tich cuc cua tro choi dién
tir t6i gioi tré. Nhiéu nghién ctru dd ching minh
trd choi c6 thé phat trién kha nang tinh than cta
ho, chang han nhu tu duy phan bién va cé thé
phtt hop cho viéc hd trg gido duc cac mén hoc
nhu toan, lich s, ngoai ngtt (Karakus Va cong su,
2008). Két qua nghién ciru ciing goi ¥ rang quang
cao trong tro choi cling s€ l1a nhitng cong cu xuc
tién phit hop cho cac san pham hudng t6i gidi tre.
Pé c6 nhitng goi ¥ hitu ich hon cho cac nha quan
Iy, cac nghién ctru trong tuong lai nén nghién ctru
sau hon vé nhitng yéu t6 tam ly trong tiéu dung
trd choi ciia gidi tré nhu tac dong kiém soat ciia
phu huynh, ndi dung tro choi phu hop...
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